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by UNGERER 


An excellent reproduction of the natural Otto Rose Bulgarian 





UNGERER, VIDAL-CHARVET 
18 Avenue Franklin D. Roosevelt 
Paris 8, France 


offered as an ideal extender or substitute in the preparation of 


Fine Perfumes and Perfume Specialties 


A product of the Ungerer Laboratories 
achieving the fresh natural quality of the scarce Otto Rose 
at a fraction of the cost of the genuine distillate 


161 Avenue of the Americas, New York 13, N. Y. 
plant and laboratories 
Totowa, N. J. 


CHICAGO ¢ BOSTON + PHILADELPHIA + ST. LOUIS + LOS ANGELES « ATLANTA 
‘ ¢ 








MYSORE 
SANDALWOOD OIL 


S INCE 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 


Santalum Album 





Industries was instituted, the industrial ucts is Sandalwood 


and agricultural development of Mysore (Linné). Obtained from selected My- 
has gone steadily ahead. Plans to de- sore heartwood, Genuine Mysore 


velop Mysore’s vast resources will con- Sandalwood Oil, distilled at our 





tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 
“T* Ofdefte Effence Piftilltrs”” 


W. J. BUSH & CO. 


INCORPORATED 


Essential Oils * Aromatic Chemicals * Natural Floral Products 
19 WEST 44th STREET, NEW YORK 36, N. Y. @ MUrray Hill 7-5712 


LINDEN, N.J. ° NATIONAL CITY, CALIFORNIA * LONDON © MITCHAM © WIDNES 
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American Distilled Oils 





Produced at our Brooklyn Factory 


OILS 


CLOVE BALSAM PERU OPOPONAX 

NUTMEG CELERY PIMENTO 

ORRIS LIQUID, Conc. GERANIOL OLIBANUM 

STYRAX CITRONELLOL SANDALWOOD | 
CASCARILLA PATCHOULY 


also LINALOOL CITRAL © EUGENOL « RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS BENZOIN TONKA 


Essential Oils @ Aromatic Chemicals @ Perfume Materials (Colors 


OFFERING ROSE ABSOLUTE he . 
Years of continuous quality services@ 
69 suppliers and manufacturers of ; 


Essential Oils * Aromatic Material 
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LAUTIER FILS 


“A Standard of Quality Since 1795” 
GRASSE, FRANCE 





Essential Oils 
Natural Flower Absolutes Concentrated Natural Fixatives 
Synthetic Aromatics 


LAUTIER FILS, INC. 


321 Fifth Avenue, New York 16, N. Y. 874 North Wabash Avenue, Chicago, Ill. 


GRASSE PARIS LONDON BEYROUTH ST. LOUIS SANTIAGO 
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Have you met this “Lady of the Night,” this great beauty, 
Brunfelsia...The Flower of Unforgettable Fragrance?” 

It's intense, and yet, it’s delicate. It’s light, and yet, it lasts. 

Dreyer has not duplicated this rare scent, but Dreyer does duplicate 
Nature, with many distinguished floral scents. Re-creations by 
Dreyer really re-create all the characteristics of natural flower odors. 
It is hard to distinguish a Dreyer Synthetic Floral Creation 

from the original it has copied. 

There's one difference, though. Dreyer Perfume Concentrates are 
often more stable, longer-lasting than the originals. They save 
you money. Send today on your letterhead for samples. 


depend on for 


P. R. DREYER, Inc. 601 WEST 26th STREET, NEW 
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FLAVORS 
ESSENTIAL OILS 
AROMATIC CHEMICALS 


YORK 1, N.Y. 
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For the first time... 
Butane Extracted Oils | 
derived from 
NATURAL MUGUET 
and LILAC 


The finest oils man has been able to derive from Lily of the Valley and Lilac. Not inexpensive—as 
top quality products never are . . . but worthy of the proudest products in your line. 


We'll be glad to send you a sample for your own tests. 


>. Robertet & Cie, GRASSE, FRANCE 


New York Office: P. ROBERTET, Inc. © 125 East 23rd Street, New York 10 
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ae EL SELECTION? 


Liquid or pressure, spray or foam— Fluid 
Chemical can help you here. First with 
contract filling of glass aerosols, Fluid knows 
what’s best for your product. 


/ 
VT h nT LY DESIGN? 
Size, shape, color, label, material —important 
r decisions! Fluid offers assistance from the 
0 T r ; ! ! i ef depth of long experience on such vital matters. 
ne 
* 
a ¢ 4 ; ft FORMULATION? 
Fluid’s well equipped laboratory and skilled 
technical staff can help formulate your 
TT r i product for liquid, spray or foam packaging 
e for complete consumer satisfaction. 


SPEED? 


Eight-car railroad siding —double shipping 
dock —complete warehousing and handling 
facilities assure quick deliveries. 


QUALITY CONTROL? 


Fluid’s rigid inspection system —in the lab 
- and on the line —assures the constant 
quality of your product, from the first off 


to fill on : 
; oe the line to the last. 
the new 
star 
of the 
cohen VOLUME? 
world— , Fluid is geared to handle any production 
glass aerosols quantity, large, or small, efficiently. Aerosols 





to 50,000 units daily, liquid filling 200,000. 


Specialists in contract packaging 


of aerosol and liquid products SERVICE? 
, 7 : Y : hirty-three years of specializing in 
iL ALEC DAY oar . te 
: LI L lh ial contract packaging, Fluid’s only business is 
I ompany, ET producing and packaging your product 


Chemical Manufacturers to your specifications on your schedule. 


Fluid is never your competitor. 
MT PROSPECT. AVE NEWARK 4, N 
MEMBER TGA AND CSMA 
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Exchange Brand is the 4-to-1 favorite over all 
other lemon oils combined! 


Year after year, Exchange Brand quality 
proves itself in sales. That’s because Exchange 
Lemon Oil comes only from California lemons 
grown and skillfully processed by Sunkist 
Growers. 


When a little lemon oil goes so far, why 
risk buying anything but the best? 


Sunkist Growers 


PRODUCTS DEPARTMENT + ONTARIO, CALIFORNIA 


Produced by 


Exchange Lemon Products Co. * Corona, California 


OIL OF LEMON U.S.P. 


FRITZSCHE BROTHERS, INC. 
76 Ninth Ave., New York 11, N. Y 


DODGE & OLCOTT, INC. 
180 Varick St., New York 14, N. Y 
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Escalol won its spurs long ago. It won them by passing 
that most searching of product tests: the Use Test. 
Sunbathers have been using Escalol for more than a 
decade, wherever blazing sunlight menaces the unprotected skin. 
Skiers have been using Escalol on snow and ice slopes, 
. Where reflection practically doubles the intensity of sunlight. 


The Armed Forces have been using Escalol ever since World War II. 


These users have proven that E’scalol makes the sun safe 
for the skin. And they keep on piling up proof in increasing 
and impressive numbers. That constantly mounting volume of proof is 


responsible for the sales leadership of Escalol suntan preparations. 


We will gladly submit on request samples of 
Escalol with descriptive and formulating data, as 
well as samples of specially developed raw materi- 
als and perfumes for Escalol suntan preparations. 


Van lox A Company, Inc. 


aC a 


RAW MATERIALS for PERFUMERY and COSMETICS 


Le 


Belleville 9, New Jersey 


THERE’S 


IN FRAGRANCE TOO! 


A successful perfume is designed to be a fine 
work of art, to be technically right, to appeal to the 
tastes of its specific market, and finally, to suit its class 
price-wise. 

The van Ameringen-Haebler organization is 
unmatched in ability and experience in producing the 
finest in perfume materials. 


We would like to help you with your next 
perfume problem. 


MANUFACTURERS AND CREATORS OF THE FINEST Pe 


« 
> 
” /\meringen ° ~ aebler, nc. 


$21 west $ 7th Stee N E W ¥Y © 8 « RRs N. a 
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This trio of truly-original fragrances for perfume, co- 
logne, powder, talc and sachet provide the maximum of 


distinctive character in long-lasting bouquets. 


Tinhalia . « «lresh, flowery fragrance with a bewitch- 
ing Oriental background. 


$12.00 per Ib. or $1.00 the oz. 


q 
Vogue - » «A modern classic—as typical of Paris 
as the Eiffel tower. 


$12.00 per lb. or $1.00 the oz. 


Gay Tempo . . . Light, sprightly fragrance 
which is luxuriously long-lasting. 


$10.50 per lb. or $.90 the oz. 


Samples for your own tests will be promptly furnished. 


BRELORKELORK LSE LOK LOOK LO LKLOGEK LO AE LOCK LOL LOH LOOSELY 


COMPAGNIE PARENT O 


INCORPORATED 


CROTON 


October, 


1954 


ON 


HUDSON, NEW YORK 


COMPAGNIE PARENTO, LTD. 


73 Adelaide Street West, Toronto 1, Ontario, Canada 
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There are some fragrances the skilled 
perfumer—the sales-wise manufacturer— 
intuitively know will click with consumers . . . 
and Chantine is one of them! Its sweet, 
delicately feminine fragrance has wide 
appeal and great adaptability in perfume, 
toilet water, powder, talc and sachet. 
Chantine possesses unusual lasting powers 
and contains all of the necessary 

fixative properties. 


We'll be glad to send you samples for your 


own tests, no obligation, of course. 








Naturally, this book is a “closed” one. 
Names of the brands of fine cosmetics and 
toiletries made by the Private Brand Divi- 
sion of Avon Products are held in strict 
confidence. 

But, we can say they're names of great 
renown . . . and their example is worth 
remembering. 

You, too, can gain the greater volume 
you are seeking on your established toilet- 
ries or cosmetics . . . or introduce new ones 
without added plant expense on your part 

. by entrusting your production to Avon. 





It pays to go by the book! 





Avon’s position of leadership has been 
gained by the most faithful observance of 
the highest quality standards. Your products 
are assured the expert attention which dis- 
tinguishes Avon’s production of its own 
and other well-established private brands. 
Formula and jroduct assistance of Avon 
specialists is available if you desire. Their 
knowledge and experience include every 
phase of cosmetics and toiletries production. 

Call or write Avon for complete informa- 
tion concerning the production of your own 
brands of toiletries and cosmetics. 


W179 Ne. 


PRIVATE BRAND DIVISION 


30 ROCKEFELLER PLAZA, 


NEW YORK 20, N. Y 


Strategically located laboratories in Suffern, New York + Pasadena, California + Montreal, Canada 
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BY MAISON G. pENAVARRE, F.A.L.C. 


Notes 


Freddy Well's S. P. C. contains an 
article on the possible use of Kapok 
powder (along the line of powdered 
silk) in the May issue. . . .The Ameri 
can Foundation for Allergic Diseases 
however, _ lists Kapok as a common 
allergen”. .An earlier issue of this 
department mentioned the use ol 
antihistamines in lipsticks to “neutra 
lize” possible allergic reactions. 
Well, Unilever has French patent 
(and others) 1,052,982, which covers 
just this use. .Givaudan has some 
new sunscreen patents and in fact 
offers a new crystalline sunscreen com 
pound previously mentioned here 
American Standards Association offers 


a new Safety Color Code. . . .Three 
new colors—purple for — radiation 
hazard, orange for dangerous ma 
chinery or parts and blue “against 
operating machines” while undergoing 
repairs. . . .Now there is a_ regular 
hand lotion with © silicones... .and 
estrogens too. . . .In this line, radio 


silicones are available and will un 
doubtedly help determine what hap 
pens to silicones in or on the body 
First it was “ammoniumion”’, then 
cholorophyl, followed by antienzymes; 
maybe the next dentifrice gimmick 
will be thyroid. . . .Drs. Muhler and 
Shafer find a relationship between 
dental caries and thyroid activity in 
the rat... .F. D. A. has approved 2, 
6-ditertiarybutyl-p-cresol as a food 
antioxidant Congratulations and 
success to George P. Larrick, newly 
appointed commissioner of F. D. A 
It is good to see a man chosen 
from the ranks. . . .The A.D.A. says 
there is now one dentist in the U. §S 
for every 1,691 persons. that ac 
counts for the long waits for dental 
appointments. .Fuchs and deJong 
report a study of the composition of 
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beeswax by chromatographic means 
in Fette u. Seifen, p. 218, 1954.... 
The scientific and practical pharmacy 
papers at the American Pharmaceuti- 
cal Assn. Convention in Boston last 
\ugust were cosmetically disappoint 
ing....it Is now a rat race to see 
which “prot” can have the most papers 
on the program with the quality suffer 
ing proportionately. ‘The disap 
pointing thing is that the pharmacy 
profs are “discovering” things now 
ihat we have been using in cosmetics, 
in many cases, for at least ten years 

Sorbitol Syrup is now being made 
in a number of foreign countries in 
cluding France, England, Switzerland 
and Germany. According to a 
South African Patent P. V. P. in a 
dentifrice prevents formation of stains 


on teeth from food, tobacco, etc. 


Emulsified Hair Dressing 


The following formula devised by 
an absorption base maker gives a pre 
sentable creamy, liquid hair dressing 


a) Absorption base 14.25 parts 
b) Mineral Oil 60/70 31.45 parts 
c) Water 54.00 parts 
d) Borax 0.30 parts 


Procedure 1) Heat {a\) and [b] 
to 160°F. 

(2) Dissolve [d] in f[¢ 
and heat to 160°F. 
{dd water to fats mix 
ing continuously un 
til 65°F. (or room 
temperature). 
Homogenizing should make a more 
stable product. 








Hormone Cosmetics 


Peck and Klarmann have an interest- 
ing article in the Practitioner (British) 
for August, 1954, entitled “Hormone 
Cosmetics.”” It is a thorough review of 
the subject plus a summary of new 
studies by the writers, using a lotion 
containing 10,000 I. U. estrogen per 
ounce, on 125 subjects, over a six to 
eight week period. They confirm an 
anti-wrinkling effect shown by a 
thickening of the epidermis and plump- 
ing of the collogen fibers. The effect 
is most noticeable in the older age 


Db 


groups. 


Questions & Answers 


1093: Hair Color **Restorers” 


Q. What we are after is a formula 
which will bring back color to gray hai 
such as products that are now on the 
market which include Kolor-Back and 
Nourishine. ‘These, I understand, are 
not dyes. If you can help us in this 
respect, please do so at the earliest pos 
sible time S. Rs Tex. 
1. Nothing can bring back the color of 
hair. So-called restorers are all dyes, 
either metallic or “para” type. We are 
not sure whether the product you men 
tion is a metallic dye, but if the label 
Ing does not carry the coal tar dye cau 
tion, it probably is a metallic dye. A 
reprint from the May, 1954, AMERICAN 
PERFUMER is sent to you by separale 


mail, 
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FLORAL BOUQUET #7653 at $18.75 per pound 


Very pleasing ... suitable for year ’round use... 
especially adaptable in perfumes, toilet waters, 


colognes and dusting powders. 


APPLE BLOSSOM BOUQUET #7622 

at $12.00 per pound 

Another year round compound for perfumes, co- 
lognes, toilet waters... lends appealing freshness to 
face powders, dusting powders, cake make-up... fine 
for use with other compounds to enhance the light 
floral note. 


BOUQUET “C” #7569 at $11.60 per pound 
Outstanding formulation for exquisite toilet soaps, 
face powders and dusting powders . . . exceptionally 





stable insuring odor retention over long periods of 
shelf life... will not discolor. 


BOUQUET “D” #7618 at $12.50 per pound 
Distinctively different... individual... imparts de- 
lightful effect and lasting freshness with clear top 
note retaining full-bodied fragrance... very versa- 
tile...can be used alone or in conjunction with 
presently used perfume compounds, 


BOUQUET EXOTIQUE #6270 

at $27.50 per pound 

Entrancing ... oriental bouquet . . . captures the fas- 
cination of the Orient in fragrance . . . extremely 
powerful and cloying. 


ROSE BOUQUET #7454 at $6.25 per pound 


We have captured the deep, full fragrance of the red 
rose ... amazing similarity to natural rose fragrance 

.- outstanding performance in hand creams... 
Jotions... wherever the rose note is indicated... 
long lasting . . .deep penetrating . . . residual odor 
lasts with minute quantities needed for the finished 
product. 


PLEASE WRITE FOR FREE SAMPLES 


Distillers of Rare and Quality Essential Oils 


— Manufacturers of Aromatic Chemicals 


$.B. PENICK &€ COMPANY 


50 Church St., New York 8, N.Y. 735 West Division St., Chicago 10, Tl. 
Telephone COrtlandt 7-1970 Telephone MOhawk 4-5651 
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(Continued) 


1094: *Thio” Cold Wave Lotion 


Q. | would be pleased if you could 
give me a formula for a fast working 
thio cold wave lotion in a creamy base. 
We have tried several formulas but 
these are either too slow or they do not 
work at all. Could you tell us anything 
about thiolactic acid? Your journal is a 
specially fine publication. 

C.P.C., South Africa 
1. In this country only a hand full of 
very large manufacturers make their 
own “thio” cold wave lotion. Instead 
they buy the concentrate in bulk, dilute 
and adjust the pH to the proper figure 
and add their opacifier. Names of thio- 
glycolate suppliers and opacifiers are 
sent under separate cover. “Thio” com 
pounds in general, including thiolactic 
acid, thioacetamide and_ thiophenol 
among others are reviewed in an article 
by Morelle in the British contemporary 
Soap, Perfumery and Cosmetics, du 
gust, 1952. The same author has pub 
lished an article on thiolactic acid in 
the French contemporary Industrie de 
la Parfumerie 7, 201 1952. Thiolactr 
acid would probably have no advan- 
tage over thioglycolic acid but it would 
take more to do the job because its 
molecular weight is significantly higher. 
Thioglycolic acid is the lowest molecu 
lar weight useable thio-aliphatic acid, 
in large production throughout the 
world, while thiolactic is pre tty mucha 


chemical curiosity. 


1095: Permanent Wave Solution 


Q. Will you please help us in the for 
mulation of a good permanent wave 
solution for machine or machineless 
permanent to give a tight curl on coars¢ 
hair and yet leave the hair soft and 
also one for dyed hair. Would you use 
triethanolamine with ammonia carbon- 
ate and would you use the potassium 
salts or the sodium salts of sulfites? 
Please inform us of a good source to 
buy sulfonated oils to be used in pet 
manent wave solution of the type de 
scribed above. Why is sodium carbon 
ate in permanent wave solution used? 


].R.L., Wash. 


1. Jt ts impossible to give you a for 


mula because one must know the pro 


cedure and equipment with which the 
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solution is used. We are not ina posi 
tion to evaluate such, and therefore, we 
refer you again to the book, THE CHEM- 
ISTRY AND MANUFACTURE OF COSMETICS, 
and other texts which cover this sub- 
ject rather completely. As for a source 
of permanent oil, several names go to 
you by letter. 


1096: Zine Stearates 


Q. We have noted under the paragraph 
“Notes,” “Desiderata,” in THE AMERI- 
CAN PERFUMER, March, 1954, issue, the 
following: “One company offers a wa- 
ane OO 


the purpose in mind of being a little 


ter dispersable zinc stearate.” 


helpful, not critical, we are wondering 
if you have reference to the water solu- 
ble zine stearate, ‘“Disperso Stearates,” 
available from Witco Chemical Co.? 
If so, do you realize that what is avail- 
able is a technical grade and is not in- 


tended for use in cosmetics? 


Bak ite. 2 Ot 


1. It is the Witco Disperso Stearates to 
which we have reference in the March 
“Desiderata Notes” in THE AMERICAN 
PERFUMER and to back up the state 
ment, we 
spondence. “Our Witco Disperso Zine 


quote from Witco'’s corre 


and Magnesium stearates for cosmetic 
use: These materials are considered 
non-toxic and in the opinion of our 
Technical Director are safe for external 
use.” .. . “Another customer had just 
written us relative to internal use and 
we have not as yet had a clearance from 
the Government relative to their use 
for internal purposes but we do feel 
that for external use there is no ques- 


tion.” 


1097: Bromo Acid in Lipstick 


Q. We are makers of lipstick in Japan 
but are now afflicted with the irrita- 
tion of bromo. acids. 


IHE CHEMISTRY AND MANUFACTURE OF 


\ccording to 
cosMetics (deNavarre, published in 
1941), “the answer to the problem is 
apparently one of two things: (a) dis: 
card castor oil as bromo acid solvent 
or (b) discard bromo acid.” We do not 
know the modern progress of lipstick in 
\merica so will you please help us with 
this problem. Could you also give us a 
modern formula for nail lacquer? We 
are troubled by the precipitation of 


titanium oxide, in spite of very viscous 





lacquer, and woukl like to know how 


K. C., Japan 


to prevent tt. 


1. Both bromo acid and castor oil 
are still very much used in lipstick man 
ufacture in the United States. In fact, 
the following is a formula given by 
Fishbach last May before the Society of 
Cosmetic Chemists. 


Creamy 
Castor Oil 65 
Lanolin 10 
Isopropyl myristate 5 
Beeswax 7 
Candelilla Wax 7 
Ozokerite 3 
Carnauba Wax 3 

100 
Propyl p-hydroxy benzoate 0.2 
Halogenated fluorescein (bromo acid) 3 
Certified Lake Colors 12 


imong the bromo acids which are 
mentioned are D&C Orange No. 5, 
D&C Red No. 21 and D&C Red No. 
27. We suspect that your irritation is 
coming from other sources such as im- 
pure dye or basic materials with a pos 
sibility of sensitizing by the fragrance 
used. This last matter is not to be taken 
lightly. In regard to your nail lacque) 
that shows a precipitation of white pig- 
ment, this problem has not been solved 
by anyone. The important thing is to 
have as finely ground titanium pigment 


as possible. 


1098: Cosmetics & Hair Growth 


Q. Would you please advise us if you 
have any knowledge of any work done 
on growth of hair caused by the use 
of cosmetics. This applies particularly 
to growth of hair on the face. 


ka Ba Ne J. 


1. We 
growth following the use of cosmetics. 
If so, we are sorry to say that we are 


presume you refer to han 


not aware of any scientific work done 
or published to either prove or dis 
prove this contention. 


1099: Tooth Powder 


O. Please send us a formula and 
procedure for making the newer type 


of free flowing tooth powder. 
M.N., Illinois 


1. We are not certain we know what 
you have in mind. There are lots of 
tricks that can be used and one ts the 
choice of raw materials. We believe 
you will find calcium phosphates pres 
ent in the very free flowing products. 
In addition, soaps which are slightly 
hygroscopic are no longer being used. 
Some flavoring compounds are fused 
in with sorbitol crystals, granulated and 
used as such for flavor. This reduces 


welting of the powder. 
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THE AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW + 


METABOLISM of 
the HUMAN SKIN 


Skin detoxication may be accomplished by com- 
plexion baths and suitable new cosmetics . . 

These should extend their action into the deeper 
layers of the skin and into the reservoir of min- 
eral, glucoside, lipid and protein substances 


R. M. GATTEFOSSE* 


ERMATOLOGISTS working on biological re- 
search have proved the truth of our traditional assump- 
tion that an attractive complexion indicates good 
health. However, the active importance of a healthy 
and health-indicative skin is more than an esthetic 
factor alone. Aside from its insulating function, the 
skin acts as a reservoir of nutritive chemical com- 
pounds; it stores energy—as does the blood—and con- 
tributes in its own manner to the food economy of the 
entire system. 

One of the first scientists to study the intrinsic mech- 
anism of skin metabolism was Erich Urbach.' On his 
findings modern dermatology has built its reports on 
the storage, release and penetration of food elements 
in the human skin. Because the care of the skin by 
more or less ancient methods might be activated in the 
light of recent discoveries we will state the established 
facts on skin metabolism in regard to water, mineral 
salts, glucosides, lipids, and protein compounds, and 
then progress to the cosmetological developments that 
can be visualized on this basis, in an attempt to open 
new ways to prospective makers of toiletries designed 
to improve the complexion. 


Skin Metabolism in Regard to Water 


The water content of the human skin varies within 


smali deviations and averages 61-67.5°;. This is less 
Originally published in La Parfumerie Moderne, Vol. 40, No. 7. Con- 
densed from the French by Margaret Neurath. 
Erich Urbach: Skin Disease, Nutrition, and Metabolism (Grune & 
Strahon, New York). 
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Photo courtesy Milkmaid 
Essential oils in creams penetrate the skin easily, and contribute 
healing and bacteriostatic properties. 


than the water present in other organs (except the fat- 
storing tissues) which runs up to 70.8-78.99, in, and 
applies to the outside skin layers of adults, while the 
lower tissues hold about 10° more water. 

Under pathological conditions the one or other layer 
of the skin may gain in water content. Different— 
though adjacent—areas of the body may hold entirely 
different water rates. In babies the entire system holds 
more water—up to 82°,—which decreases during the 
growing-up period. 

The water is tied to the keratine and various factors 
may influence its retention. One of the major influences 
in this respect is the diet, and, particularly, the water 
intake. Diets which are rich in glucosides will increase 
water retention, while a larger intake of fats will reduce 
it; a milky diet which—on account of its protein values— 
proves preferable to a starchy regimen, will help to 
decrease skin hydration, and so will diuretic waters. 

The water is tied to the skin to a lesser extent than 
is the water in other organs. Thus, the skin may be 
thought of as a reservoir, from which the entire organ- 
ism can withdraw its vital water supply in case of need. 
Some of the incretory glands control water deplacement 
and a certain dehydration of the skin; among these are 
the parathyroids (but not the thyroid gland); and 
parathyroid medication has been found useful to com- 
bat an excessive hydration and swelling of the super- 
ficial tissues. 

In inflammatory skin conditions, either excessive 
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hydration or excessive dryness may be present, and it 
has been found that diabetics may pass an excess ol 
water from the skin into the blood stream. 

A diet intended to improve the complexion must 
take the user’s characteristic conditions and all its 
factors into consideration, and figure that about one- 
fourth of the water released by the human organism is 
eliminated by the skin alone. 


Skin Metabolism in Regard to Mineral Salts 


All normal biological processes are based on the 
presence of mineral salts in the tissues. These salts 
balance osmotic pressure; they control the influx of 
interstitial liquids into the cell; further, they maintain 
the conductivity of both the nervous system and the 
vaso-metric tonus. The most important salts in this 
instance are sodium, potassium, magnesium, calcium, 
chlorine, sulfur, phosphorus, aluminum, iron, zinc, 
copper and silicon compounds. 

Mineral salts are constantly ecliminated through 
renal and intestinal secretions; thus, substitute salts 
must be fed to the body in the form of anions and 
cations in the food. The skin—like the blood—stores 
mineral compounds in tiny, yet vital quantities and an 
increase of this stockpile depends on the diet. A vege- 
table regimen will increase the reserve in potassium 
and lower the calcium and magnesium rate; mineral 
waters rich in sodium will store this ingredient in the 
skin and reduce its stocks of magnesium and potassium. 
The normal appearance and functioning of the skin 
and other organs depends on the balance of mineral 
cations in the food. 

The skin’s mineral storage capacities are as important 
as its water content. Thus, the presence of chlorine in 
the skin has been found a weapon of defense against 
protein decomposition product formed under specific 
conditions, such as—for instance—phemigius. An in- 
crease in the common salt ratio may step up the exuda- 
tion of blisters. However, the mineral salt content of 
the skin is not directly related to its water content. 
Sodium salts are apt to raise its hydrophilic character; 
calcium and potassium exert a contrary action, and 
excessive potassium has been found to cause inflamma- 
tory conditions. 

An increase in the skin’s calcium content reduces 
epidermic sensibility in regard to inflammatory stimu- 
lants. This is why calcium is a medication employed in 
various forms to combat allergic skin trouble. Recently, 
dermatologists have taken interest in the action of mag- 
nesium, since specific neuro-dermatoses are going along 
with a lowering of the epidermic magnesium rate, while 
its percentage in the blood remains unchanged. 

Sulfur, being a component of the skin’s keratin, plays 
an important part in the form of cystine and methio- 
nine; it makes a powerful weapon in skin affections of 
a pellagrous or tuberculous nature, which indicate a 
deficiency in sulfur. 

The diet also influences the epidermic ratio in phos- 
phorus, zinc, copper, lead, magnesium, cobalt, nickel, 
etc. and several researchers claim that the skin is pri- 
mary in storing these chemicals. Any way, the skin is 
more apt to store iodine than is the blood stream. 

In normal health the sugar ratios of the skin and the 
blood go parallel. However, the sugar curve of the skin 
holds its maximum for a longer period of time, and 


260 October, 1954 


proves slower to return to normal, than the sugar curve 
of the blood. Some skin affections like furunculosis, 
urticaria, pruritus and troubles of the sweat glands have 
been ascribed to an excessive sugar content of the skin. 
However, there is no definite rule concerning diabetics. 

Insulin acts on the sugar in the skin as well as on 
that in the blood. A stock of it remains in the skin when 
no trace of it is left in the blood stream. Diabetic diets 
may have a beneficial influence on skin ailments caused 
by ‘excessive sugar. Yet, in normal skins, the sugar 
undergoes decomposition; it is converted into glyco- 
genes; and scientists have stated that, in the end, sub- 
stances closely related to insulin may be detected in 
the epidermis. 


Lipid Metabolism 


The plain lipids—neutral fats and waxes—and the 
presence of compound lipids are equally important to 
the metabolism of the skin. The phospho-lipids such 
as lecithine and cephaline are more pronounced in 
pathological cases, and lipid derivatives, such as 
cholesterol and the fatty acids, are also of importance. 

The furfuraceous sections of the integument hold a 
maximum of cholesterol; fatty skins include it at a 
higher rate than normal ones, and exposure to the sun 
favors its formation, as illustrated by the skin of the 
face. 

A flow of cholesterol from the liver to the skin, and 
vice versa, has been detected in several instances, and 
inflammatory skin trouble is often closely connected 
with hepathic however, both of these 
cholesterin-producing organs can be controlled by a 
reduction of the fat intake. 

\pparently, soya lecithin balances the cholesterol 
ratio in the blood; this—combined with a “lean’’ diet— 
has been utilized as a treatment for xanthomatosis and 
psoriasis. As to the healthy skin and toiletries made to 
beautify it, it should be stressed that lecithin exerts a 
remarkable emollient action and ease of penetration 
through the epidermis. 


complaints; 


Protein Metabolism 


Because the integumen itself is composed of proteinic 
tissues, the protein metabolism of the human skin is 
more complicated to follow than are related mecha- 
nisms. The collagen, elastin and keratin of the epider- 
mis are proteins, and the same applies to albumen, 
globulin, mucin and—in heavily pigmented skins— 
melanin. Through the use of atomic tracer elements 
like radio-active nitrogen, science has been able to 
“tag” the proteinic food elements and follow thei 
gradual breakdown, the formation of amino acids from 
this source, and their entire route through the organism. 

A group of amino acids providing indispensable 
building elements to the tissues can not be formed in 
the organism. They must be taken with the food, such 
as the compounds of lysine, tryptophane, tyrosine, 
methionine, leucine, iso-leucine, and threonine. They 
are intestinally utilized and reappear mainly in the 
epidermic tissues. 

These amino acid skin builders are mixtures of o1 
ganic and inorganic nitrogen compounds and able to 
stay in their vehicle—blood or skin—when the proteins 
have already been deflocculated. 

Soluble products of protein decomposition are urea, 
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uric acid, creatin, creatinin, indoxyl, some amino acids, 
ammonia, and a group of nitrogen compounds yet to 
be determined. The ratio of nitrogen compounds has 
been found a reliable indicator on the correct func 
tioning of the kidneys. The quantity of meat in the 
daily diet has a direct bearing on their ratio. Proteins 
which cannot be utilized immediately, are stockpiled 
in the muscles and in the skin, where—if an excess is 
present—irritations of the complexion may be the 
consequence, 

Phese studies have shown the importance of the epi 
dermis to the metabolism and the necessity of keeping 
it in good functional order, so it may serve the normal 
exchange of water, mineral salts, lipids and protein 
elements in the body. 

While a healthy skin acts as a physiological reservon 
ol food elements, it may—under pathological conditions 

become a reservoir of decomposition products and 
carry poisonous substances apt to cause severe trouble 


This 


prompted French scientists to stress the usefulness ol 


in the entire organism. consideration — has 


physical and physico-chemical skin treatments devised 
The 


both 


to remove, or destroy, decomposition products. 


basic baths 


precedures suggested are special 
water baths, and vapor treatments inducing perspira 
tion—and the ancient practice of massage; all of which 
applies to the face and its beauty treatments as well. 
New cosmetic developments based on the nutritional 
requirements of the skin have also been suggested, and 
the following chapter will deal with possible improve 


ments in this connection. 


Developments Based on Skin Metabolism 


Our present knowledge of the metabolism of the skin 
makes it desirable to treat epidermic trouble, and the 
functional disorders causing it, by a specific diet. How 
ever, a number of cosmetological procedures aside trom 
a controlled which 


should open new ways of success to the makers of mod 


regimen can also be visualized 
ern face creams, face masks, massage oils, lotions, and 
bath salts. 

Ihe studies of Prof. Pech have helped to detect the 
mechanism of skin hydration and 
initiated the that—by the use of specifically pre 
pared bath waters—a new kind olf 


dehydration and 
idea 
hydric nutrition 
might be achieved. Slight traces of the missing nutri 
tional element in solution should sufhce in this instance. 

The law bath in 


can ettect skin hydration, since water has 


of osmosis indicates that the daily 
sweet wate) 
a tendency to penetrate the epidermic membrane in 
the direction towards the higher salt ratio. Conversely, 
a dehydration olf excessively swollen skins can be at 
tained through hypertonic baths, including face baths; 
which permit a flow of water from the inside to the sur 
Nevertheless, it that different 


from this simple law have a bearing—yet to be clarified 


lace. appears lactors 
on this mechanism. 
In addition it 


pure 


may be indicated to drink absolutely 


water and waters originating from granite de 
posits, to increase the elimination of excessive wate 
that has accumulated in the epidermic reservoir. The 
same procedure should remove an accumulated stock of 
salty and toxic decomposition products. 

The knowledge we have acquired on the metabolism 


of mineral salts is apt to corroborate the new findings 
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baths may help to remove, or destroy, composition 


products on the skin. 


Special 


concerning hydration and dehydration. Consequently, 
it should be possible to develop bath salt components 
that have not as yet been utilized in this application. 
One of the most suitable ions should be magnesium 
which has been found highly active in biological recov- 
ery processes. Though magnesium chloride is very hy- 
grometric, deliquescent, and hard to preserve, a series 
of pharmaceutical preparations of the same type has 
solved the practical side of the problem by the addition 
of efflorescent salts to the deliquescent ones—such as 
the sulfates, which are added to the chlorides. 

Another useful cation is sulfur, in the form of the 
hyposulfites. This chemical is eminently suitable for 
epidermic nutrition, provided its tonic powers are cor- 
While that alkaline 
sulfur baths should be reserved for specific pathological 
conditions, the baths including hyposulfite salts and— 
in particular—those holding magnesium in addition 
make a desirable beauty treatment. Hyposulfitic wate 
is exceptionally pleasant to the touch and it has been 
found to refine the complexion, creating a softness and 
suppleness that differs greatly from the action produced 
by the hard water supplies of our cities. 

Another ion indicated is boron, of which the trade— 
according to the French—makes too little use though 
the high qualities of cold creams made with borax 
illustrate its merits. 

\ new idea in this respect—not yet tried out in prac- 
tice—is the addition of metallic salts, in tiny quantities, 
to bath salts—to parallel the trace elements employed in 
agriculture. In deficient soils slight traces of iron, cop- 
per and manganese will produce startling results, and 
the French think that the same may apply to bath 
waters, the more, as the action of salty sea water has 
often been attributed to the presence of trace elements 
in it. 


rectly balanced. evidence exists 
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As to the glucogides, they have been used for cos- 
metological tryouts only. Yet, it is safe to say that 
glycerin ointments owe their efficacy to their glucoside 
nature—primarily to the phenomenons of catabolism 
produced—and to a lesser extent to the glycerin’s char- 
acteristics as a surface-active agent. Another glucoside 
earmarked for use in toilet goods is dextrose, which has 
been added to massage creams with satisfactory results. 
Because of its texture, dextrose is more compatible with 
the skin than are the other sugars. 

In regard to the lipids, the studies of E. K. Rideal on 
surface phenomena and on the structure of membranes 
have to be taken into account. The extensibility of the 
lipids, and the monomolecular coatings which they are 
able to form are properties of more importance to the 
cosmetic industries, than is the ratio of fat actually ab- 
sorbed by the complexion. 

On the other side, the hydrophilic coefficient of the 
lipids must not be forgotten. Lipids which cannot pene- 
trate the protein components of the skin are of little 
use. They must be compounded with highly hydrophilic 
substances to reduce any swelling of the integument. 
The lipids for use in beauty creams and lotions should 
also be free from cholesterin. 

Particularly in the south of France, cosmetologists 
have underlined the fact that essential oils are among 





Emil G. Klarmann, Ph.D., and Lloyd W. Hazelton, Ph.D., question 

Eugene F. Traub, M.D., of New York Medical College about a point 

raised in his discussion of the evaluation of chemicals by application 
to animal skin at a session of the Cosmetic Seminar. 
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the most suitable components of beauty creams and 
cosmetic oils aside from their perfume-carrying capaci- 
ties. They have been found to penetrate the skin with 
surprising ease, combining good healing, and bacterio- 
static properties, with this action. 

Lecithin, a substance of high value for skin improve- 
ment and nourishment, requires some precautions in 
use, as it favors mold growth. Therefore, lecithin must 
be employed in anhydrous surroundings only—dissolved 
in hydrophilic, easily penetrating oils. Recent research 
has led to the conclusion that lecithin controls the per- 
meability of living tissues when absorbed on to their 
membranes. Its use in creams, detergents, shampoos and 
brilliantines is, therefore, indicated. 

The skin’s metabolism in regard to proteins has only 
been utilized to a small extent, so far. The compounds 
developed need further refinement, particularly as 
concerns their odor. 

The modern studies on skin metabolism have given 
birth to new suggestions. Further, they permit the spe- 
cialist to evaluate the probable action of specific sub- 
stances with a higher margin of safety which facilitates 
the introduction of new cosmetic components. 


What to Do Before Advertising 


TPHHE manufacturer who would advertise must con- 
sider carefully the following factors, making changes 
and corrections when necessary and possible, in order 
to do away with every ounce of friction that is going to 
retard or perhaps wholly destroy the success of his 
campaigns: 
1. The article. Is its appearance attractive? 

The name. Is it easy to remember and pronounce? 

Can it be protected? 

3. The package. Is it attractive in appearance, con- 
venient in shape and size, and does it lend itself 
well to display on dealers’ shelves? 

t. Prices. Are the profits to the trade too high or too 
low? 

5. Distribution. Is it concentrated or scattered? Will 
it dovetail well with an efficient advertising cam- 
paign of any kind? 


A part of the large gathering of scientists who at- 
tended this very successful first cosmetic seminar 
sponsored by the Society of Cosmetic Chemists. The 
growth and development of the seminar was due 
largely to the pioneering efforts of Maison G. 
deNavarre, Dr. Emil G. Klarmann, Edward Sagarin 
and Miss Florence Wall. A full report starts on the 
opposite page. 
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Unexpectedly large turnout dis- 
cusses emulsions, animal and 
human testing of chemicals and 
. Need 


for communication among sci- 


cosmetics and hair 


entists in cosmetic industry 
stressed . . . New method of 


presenting a scientific meeting 








Gabriel Barnett, chairman of the Seminar Program Committee, a speaker par excellence, 
clearly outlines the subject to be discussed at one of the sessions. 


Cosmetic Seminar Stimulating 


EDWARD G. SAGARIN 


NEW NOTE in scientific meetings in the cos- 
metic industry with spirited audience participation 
and unbridled enthusiasm was struck September 23 
and 24 when the Society of Cosmetic Chemists held the 
first cosmetic seminar in the Academy of Sciences, 
New York, N. Y. 

Never before, to this writer’s knowledge, was a session 
devoted to cosmetics better planned or better balanced; 
never was the scientific level of speeches, questions and 
discussions on so consistently high a level; never was 
there so much that was new, hitherto unknown and un- 
revealed, presented so lucidly and so brilliantly. 


M. G. de Navarre, Father of the Seminar 


The idea of a seminar on cosmetics was first voiced 
by Maison G. de Navarre, who saw the potentials of 
such a program at a time when some of us could not 
foresee what a seminar might contribute that was not 
found in the usual semi-annual and annual programs. 
Fortunately, Mr. de Navarre’s ideas took hold, and after 
some of the original preparatory and exploratory work 
on the part of himself and his committee, the plans were 
turned over to the writer, and later to Gabriel Barnett, 
who was chairman both of the program and the seminar 
committees. 


Scope of Seminar 


The seminar was divided into three sessions, each 
devoted to a discussion and investigation in one field 
of interest to the cosmetic chemists. Each session was 
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led by a moderator, had two main speakers who were ex- 
pert in the field, and consumed one-half day. The three 
topics chosen were emulsification, animal testing of 
chemicals and cosmetics, and hair. In the words of Dr. 
Donald Powers, president of the Society and director of 
cosmetic research at Warner-Hudnut, the three sessions 
can be considered as having contributed complete and 
scholarly summaries of one field of knowledge (emul- 
sions) ; exhaustive investigation of all aspects of a sec- 
ond and highly controversial field (animal testing) ; and 
the presentation of original and hitherto undisclosed 
work in a third field (hair). 


Emulsions 


rhe sessions, with about 140 people present (and per- 
haps another 40 turned away because they were late 
registrants and there were no facilities for them), 
opened with the keynote placed on emulsions. Modera- 
tor for the session was William Griffin of Atlas, well- 
known expert and originator of the HLB system; and 
the speakers were Dr. Harold Greenwald of Rohm and 
Haas and Dr. Sydney Ross of Rensselaer Polytechnic 
Institute. Their talks were erudite, and primarily ad- 
dressed to the physical chemists among the cosmetic 
chemists; and if the speakers could be followed with 
ease by relatively few, their talks were not the less valua- 
ble to the many. 

Ihe two speakers reviewed and brought up to date 
the thermodynamics of emulsion formation, in terms of 
free energy changes. Included in their explanation of 
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TOP, LEFT: Seated informally at the foot of a stairway, Dr. Eunice 
Thomas Miner, executive director of the New York Academy of Sciences 
and honorary member of the Society of Cosmetic Chemists, chats with 
Savery F. Coneybear, Robert Kramer, Ralph Evans, Jr., W. T. Egan and 
J. S. Brace. 


TOP, RIGHT: Evan in the lobby an animated discussion was continued 
by William C. Griffin, moderator at the session on Emulsions in Theory 
and Practice, Dr. Harold Greenwald and Prof. Sydney Ross of 
Rensselear Polytechnic Institute. Prof. Ross discussed Emulsions and 
Foams at one of the sessions. 


SECOND ROW, LEFT: Moderator Dr. E. O. Butcher, chairman of the 
Department of Anatomy, New York University Dental School, opens the 
session on Animal and Human Testing of Cosmetics. 


SECOND ROW, CENTER: Dr. Eugene F. Traub, Department of Derma- 
tology, New York Medical College, checks his slides before his discus- 
sion of the “Correlation between Animal and Human Testing of 
Materials Used in Skin Care." 


SECOND ROW, RIGHT: Gilbert Miles enjoys a chat with Miss Hazel 
Bishop whose remarks are always interesting and informative whether 
the subject be cosmetics, petroleum research, medical science, tennis, 
or almost anything else. 


THIRD ROW, LEFT: Dr. Emil Klarmann, to whom much credit is due for 
the creation of the Cosmetic Seminar, chats with a companion at lunch- 
eon. Edward Sagarin and Arnold L. Pragar also find much to discuss. 


THIRD ROW, RIGHT: William Gump, David R. Brown, Dr. Paul G. |. Lauf- 
fer, Dr. Irving Levenstein and Arthur Cohane at luncheon in the patio. 


BOTTOM ROW, LEFT: Arthur J. Franks, Roy J. Huttleston, Dr. A. B. 
Pacini and Louis M. Roeg listen attentively to a lively discussion during 
a session. 


BOTTOM ROW, RIGHT: George McCarty and Frank Spitaleri seize the 
opportunity to query Dr. Walter Taylor and Dr. H. Spoor about some 
puzzling scientific point. 


emulsions were Stoke's law equation, work required for 
emulsion formation, equations which relate to particle- 
size diameter or dispersed oil particle radii, the nature 
of the charge of the dispersed droplets, and the nature 
and degree of the electrical double layer surrounding 
each dispersed particle. The speakers showed the rela 
tionship between these phenomena and the radius of 
the particle and the distance between the particles. 
Their approach was interpreted in terms of mathemati- 
cal formulae. 

Dr. Greenwald emphasized both electrical conductiv- 
ity and dielectric constant; changes in the concentration 
of the two liquid constituents are a reflection of elec- 
trical conductivity, while an example of the dielectric 
constant is found in changes in the degree of dispersion 
of the inner phase at constant concentration. 


Measuring Emulsions Stability 


Dr. Sydney Ross, whose paper was entitled, “Theory 
of Emulsions,” gave a new physical method of measu 
ing emulsion stability, and emphasized and detailed the 
factors contributing to the instability of emulsions. 
He quoted recent work on measuring changes in the 
surface area of the dispersed phase as a function of pro 
gressive instability. As the surface area of the dispersed 
phase decreases, the emulsion becomes more unstable, 
he contended, and expressed this in mathematical terms. 
He suggested the measurement of the dielectric constant 
of a water-in-oil emulsion as a method of measuring 
progressive instability of the emulsion, for he has ob 
served and correlated a decrease in dielectric constant 
with time as a function of such progressive instability. 
He demonstrated that his method was simple, rapid, 


& Essential Oil Review 


and reliable, and expressed hope that it might be 
adapted to oil-in-water emulsions, as well. 

Despite the highly theoretical and involved presenta- 
tions, which could best be understood by those thor- 
oughly steeped in higher mathematics and in physical 


chemistry, the two papers were followed by an almost 
endless procession of questions. Almost every point 
brought up was reviewed, challenged, or pinpointed in 
this discussion, and the speakers were called upon to 
elaborate, defend, apply, and place limits upon their 
various postulations. 


dnimal and Human Testing of Cosmetics 


Che afternoon session of the first day was probably 
the most inspiring that this writer has ever attended. 
The subject was animal and human testing of chemicals 
and cosmetics; moderator was Dr. Earl O. Butcher, 
chairman of the Department of Anatomy of New York 
University School of Dentistry; and the speakers were 
Dr. Lloyd Hazleton of Hazleton Laboratories, whose 
work on the application of biological sciences to cos- 
metics has won the widest respect; and Dr. Eugene 
Traub, well-known dermatologist who did some of the 
earliest work with hexachlorophene. Following the pres- 
entation of the two speakers, there were short, bril- 
liant, rapid-fire talks from what appeared to be almost 
every leading American worker in the field, including, 
among others, Dr. Marion Sulzberger, Dr. Samuel Peck, 
and Dr. Irwin Lubowe, among the dermatologists; Dr. 
Morris Shelanski of Industrial Toxicology Laboratories 
and one of the authors of the “repeated insult” test; Dr. 
Irvin Blank of Harvard Medical School; Dr. John 
F. Reinhard, director of pharmacologic research at War- 
ner-Chilcott; and Dr. Peter Flesch of the University of 
Pennsylvania School of Medicine. 

Considering the major physiological differences be- 
tween the human being and animals, and particularly 
the differences of the skin, what is the significance of 
animal testing of materials that are going to be used 
externally by men and women? This is the question that 
was debated heatedly, brilliantly, frankly, all afternoon. 
These differences between human and infrahuman are 
many: the presence of sweat glands in the human being, 
the thicker epidermis of the human, and the lesser 
amount of hair covering the human skin. These fac- 
tors make animal skin infinitely more sensitive than 
human skin, it was generally agreed. While it is true 
that animal testing is a means of screening a material, 
it in no way implies a complete acceptance or a com- 
plete rejection of a product. Speakers readily admitted 
that materials irritating to animals might be harmless 
or even beneficial to humans, but the complete abandon- 
ment of the animal in screening might be impossible. 
lo be considered are the nature of the test animals, 
the number of animals, the method of test, the period 
of the month, and other factors. 

Nevertheless, it is a test on humans, and particularly 
a use test, that gives the final answer. Speakers empha- 
sized that such tests should be on a paired comparison 
basis and judged “blindly,”—that is, the judgment of 
the results be made by observers, whether physicians, 
biologists, or others, who do not have access to knowl- 
edge of the nature of the test material nor information 
as to which subject (or which part of a subject) used 
a test product, which a control. 
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Like the morning session on emulsions, the afternoon 
program might have lasted for many more hours, or 
even days, so lively was the discussion, so endless the 
questions. Again, the pressure of time brought the ses- 
sion to an end, and in the evening there was a dinner 
for the registrants at the seminar. 


Research on Hair 


On Friday morning, the seminar reconvened, to de- 
vote its third and fina] session to new research studies 
on hair. Chairman of the meeting was the Society’s 
president, Dr. Donald Powers, whose many years of out- 
standing work in textile chemistry before joining War- 
ner-Hudnut has enabled him to bridge the gap that 
had separated research in animal and human hair; and 
the speakers at the session were Drs. J. H. Dusenbury 
and E. B. Jeffries of Textile Research Institute (with 
the former delivering the talk on behalf of both), and 
Dr. Ross Whitman, vice-president in charge of research 
at Rayette, Inc. 

The Dusenbury-Jeffries paper was entitled, “The Ef- 
fect of Bilateral Structure on the Chemistry of Keratin 
Fibers,” and was a continuation of the work, reported 
by Japanese scientists in 1953, disclosing that wool fibers 
show a bilateral structure; that is to say, it was observed 
that, under careful dyeing technique, one side of the 
fiber was more readily stained by acid dyes, the other 
side by neutral-pH dyes. It was postulatated at that time 
that there was a line of demarcation from one side of 
the fiber to the other. It is this bilateral structure that is 
responsible for the crimp in the wool, it was claimed; 
and the two sides of the fiber were designated ortho and 
para, a nomenclature that may be unfortunate, for it 
is certainly confusing to the chemist who associates these 
prefixes with positions in the benzene ring. 

In their talk, Drs. Dusenbury and Jeffries disclosed 
that they had been able, by chemical treatment, to re- 
move the ortho portion and thus separate the ortho 
from the para. Following this, they measured the chem- 
ical properties of each portion by alkali-solubility tests, 
correlating their results with observations of dye-stain- 
ing, tendencies to curl in alkali, and cystine contents. 
They proceeded to analyze for the relative amounts of 
amino acids, and found differences in the amounts 
present in each portion, one containing more basic 
amino acids, while the other more of the acidic amino 
acids. 

For the first time, results were disclosed of an effort 
tc determine whether the same or a similar bilateral 
structure could be found in human hair. Human hair, 
it was found, does not have the bilateral structure, but 
appears to exhibit, by its dye-staining properties and 
other tests, a para character. This explains the uniform 
dyeing characteristics, the lack of crimp, and other 
properties that distinguish human from animal hair. 

The final speaker at the session was Dr. Ross Whit- 
man, whose presentation was entitled, “The Effect of 
Waving Lotions and Neutralizers on the Structure and 
Properties of Hair.” He illustrated the chemistry of 
permanent waving and neutralization from the kinetic 
standpoint, and by careful analysis was able to show 
the various stages of reduction and oxidation of cystine. 
He went into a most elaborate explanation of the 
kinetics of reduction and oxidation of cystine at various 
time intervals, and also as a function of the purity of 
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thioglycolic acid and of the presence of dithioglycolic 
acid. He very lucidly showed equations by which one 
could measure the relative degrees of cystine reduction, 
and he showed that one could correlate the qualities 
of the curl with the degrees of reduction and subsequent 
oxidation. Finally, he was able to measure, by a most 
careful method, the amount of sulfhydrol (SH-SH con- 
tent) present at various stages of reduction and alte 
various treatments. 

In the subsequent discussion, the speakers (partic- 
ularly the last one) , were deluged with questions relat- 
ing to almost every possible aspect of the behavior ol 
hair as it is induced to curl. Analytical techniques, time 
intervals, purity of materials, types of neutralizers, and 
many other phases of this interesting subject were 
delved into by questioners and speakers. 


Visits to Cosmetic Plants 


Following the third session and lunch, the seminar 
registrants went off on a group of plant trips. Each 
registrant chose one factory in the metropolitan area 
which he wished to visit, and the managements of five 
companies graciously opened their doors to the visitors. 

Why is it that, with unanimous enthusiasm, there 
was expressed the feeling that this closed a two-day 
session that was the high-water mark of the Society of 
Cosmetic Chemists? There are many reasons. The ses- 
sions were unusually well planned, for which Dr. 
Powers, Mr. Barnett, William Giese of the staff of the 
Academy of Sciences, and others, are particularly to be 
commended. The talks were on a uniformly high level. 
Each talk excited considerable discussion and question- 
ing. The audience seemed to be a part of the discussion, 
not a mere appendage listening out of politeness. The 
meetings took place entirely within the lecture hall, not 
in lobbies, at bars, and in hotel rooms. 

It was my personal feeling (and I believe that ol 
others who spoke to me) that perhaps the entire method 
of presenting a scientific meeting, which has been fol- 
lowed not only by this Society but by the T.G.A. for 
many years, is outmoded. A meeting can be more than a 
place where papers are hurriedly read aloud so that 
they may be published and then read at leisure. It can 
be a stimulating means for collective investigation into 
subjects of interest, for sharpening of wits, for clash olf 
opinion. 

I heard more suggestions following this seminar 
than I have heard in ten years at meetings. Some called 
for smaller groups, meeting simultaneously, each de- 
voted to a subject of outstanding interest, with a maxi- 
mum of thirty-five or forty in attendance. Others felt 
that the seminar should not be restricted; that all those 
who wish to come should be allowed in attendance. ‘The 
two ideas are not mutually exclusive. 

I heard suggestions that the same three subjects be 
taken as the topics again, making the seminar a con- 
tinuing study of these points of interest; and others 
called for a change in subject matter. A suggestion was 
that a day and a half or two days be devoted to one 
topic, a Cosmetic Seminar on Emulsions one year, and 
a Cosmetic Seminar on Deodorants, let us say, another 
year. 

But whatever the suggestion, there was a spontancous 
spirited demand that more seminar was needed. It was, 
indeed, a memorable occasion. 
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PVP penetrates the hair 
shaft, where it appears to 
combine with the elements 
of the shaft's lumen, im- 
proving hair appearance. 
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Polyvinylpyrrolidone (PVP) 


—A Useful Adjunct in Cosmetics 


OLYVINYLPYRROLIDONE (PVP) was devel- 
oped in Germany by Reppe within the past twenty 
years. The material was one of a great many products 
produced by the Reppe process in acetylene chemistry. 

PVP (Polyvinylpyrrolidone abbreviated) was studied 
in many applications, among which was its use as a 
blood plasma extender in World War IL by the Ger- 
mans, Subsequent to 1945, this material has been made 
and studied in this country for use as a blood plasma 
extender and is now enjoying widespread use in the 
pharmaceutical and cosmetic industries. 

PVP is an inert, white material. It is non-toxic by 
acute oral administration, by skin absorption, by in- 
halation, by intravenous or by intraperitoneal injection. 
The LD, of PVP is over 100 gm./kg. PVP has been 
studied among humans on skin application and has 
been found to be neither a primary irritant, a skin 
fatiguing material, nor a sensitizing material when 
tested by the Schwartz or the Shelanski method. 

Because of its extremely low toxicity, its use in the 
pharmaceutical field was indicated from the very start. 
It is only a stone’s throw from something which has 
been found useful in the pharmaceutical field, and 
which is non-toxic, to the cosmetic field where the same 
material might have application. The properties of 
PVP which made it especially useful in the cosmetic field 
have been investigated by the authors. These properties 
specifically are solubilization, desensitization, detoxifi- 
cation, and substantivity. 

The phenomena which PVP displays in carrying rela- 
® Industrial Toxicology Laboratories, Philadelphia, Pa. Presented at the 


December 1953 meeting of the Society of Cosmetic Chemists and reprinted 
from the Journal of the Society of Cosmetic Chemists V, page 129, 1954. 
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tively insoluble materials into a solution is beyond the 
scope of this paper. However, an interesting example ol 
this phenomenon is solubilization of elemental iodine 
forming the PVP iodine complex. This is an example 
of a solid solution. It has also been shown that many 
water-insoluble materials ranging from basic elements 
to saccharides and proteins are rendered more soluble 
in the presence of PVP. Also PVP prevents separation 
of cosmetic preparations by acting as a suspending agent 
to many materials which it cannot carry into water 
solutions. PVP, when studied in shampoos, acts as a 
foam stabilizer. PVP has the property of reducing the 
intensity or delaying the inception of primary irritant 
effects of many irritants on the skin. The authors have 
tested over 100 materials commonly used in cosmetic 
preparations and have found that in the majority of 
these, the irritant properties are minimized by PVP. 
For example, both sodium alkyl sulfonate and sodium 
N-lauroyl sulfonate tested in a 1% solution by means of 
the repeated insult patch test study technique showed 
I+ reactions beginning as early as the third applica- 
tion. Following the fifth application, 2+ reactions oc- 
curred in some subjects. However, the same solutions 
with 1% PVP added, produced no irritation until after 
the seventh application. The intensity of these reactions 
remained at the 1+ level in a greater number of the 
subjects tested. 

The detoxifying effect of PVP is something that is 
made use of considerably. The PVP iodine complex 
referred to previously is a good example of the detoxi- 
fication of a highly toxic material, namely elemental 
iodine. The toxicity of iodine is reduced in effect from 
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an approximate 


~LD, of 150 mgm./kg. to 1500 
mgm./kg. PVP will also reduce the toxicity of mer- 
cury, nicotine, cyanide, and other such toxic materials. 


Desirable Attributes 


Among the desirable attributes of PVP is the prop- 
erty of substantivity. By substantivity, in this case, 1s 
meant the afhnity of the PVP for various types of ma- 
terials, which affinity cannot be explained simply by 
absorption or adsorption. We might further qualify 
this phenomenon of substantivity as a special type ol 
irreversible adsorption. 

When hair is placed in contact with PVP solution, 
or if the PVP solution 
amounts ol 


is added to the hair, certain 
the PVP enter into the hair shaft. Subse- 
quent rinsing of the hair does not remove all the PVP 
which is apparently combined with elements of the 
lumen of the hair shaft. On microscopic examination, 
it is apparent that the hair takes on an improved ap- 
pearance, and an increased clarity, accentuating the 
natural color. The hair appears to be smoother. Quali- 
tative studies were performed to show that the PVP 
is present in the hair. By utilizing the PVP iodine 
phenomenon it is easy to demonstrate the presence olf 
PVP in the air by weak iodine solution 
(Lugols). Enough of the iodine is absorbed by the PVP 
to give it the mahogany color which is characteristic of 
the PVP iodine complex. After these hairs are washed, 
the residual PVP-iodine complex retains its germicidal 
nature. 

\ further 


adding a 


illustration is to be seen in the combina- 
tion of Actamer and PVP. Five-tenths per cent Actamer 
dispersions were prepared with and without 5.0° 
PVP. Thoroughly washed hai (soap and water wash) 
was added to the Actamer solution in one case, and to 
the Actamer-PVP solution in the other case. A contact 
time of approximately 


10 minutes was permitted to 
elapse. After 


1) minutes a small sample of the hair 
was removed from each tube and the rest of each hain 
sample was transferred to tubes of water. The trans- 
ferred hair samples were then agitated intermittently 
for a period of five minutes. A sample of hair from each 
tube was once again removed and the bulk of the hair 
samples in each case were then transferred to another 
tube containing water. In this fashion, the Actame) 
treated and PVP-Actamer treated hair was washed and 
sampled for a total of four times, so that there were 
four hair samples and four washings in each case at the 
completion of the successive washing procedures. ‘The 
above hair samples and washings were then tested for 
residual Actamer. Staphylococcus aureus agar plates 
were prepared. Tufts of the above hair samples were 
placed in the seeded agar just before it hardened. The 
washings from the same hair samples were added to 
cups cut in the previously hardened agar in the usual 
fashion. The results of the above run follow: 


SIZE OF ZONES OF INHIBITION OF S. AUREUS 


PVP-Actamer Actamer 
Sample Washings Washings Washings Washings 
No. Cup Plate Hair Plate Cup Plate Hair Plate 
1 8 mm. 40 mm. complete 8 mm. 30 mm. 
plate 
2 5 mm. 8 mm. 7 mm. 4 mm. 
3 1 mm. 2 mm. 3 mm. 0 
a 0 2 mm. 1 mm. Oo 
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On the basis of the above results, the successive 
washings of Actamer treated hair give greater zones ol 
inhibition than the successive washings of PVP-Actame) 
treated hair. Likewise, the Actamer treated hair itsell 
shows a more rapid elution of Actamer by successive 
washings than does the PVP-Actamer treated han 
sample. 

It follows from the above that PVP results in a more 
firm fixation of the Actamer. The carrying or solubiliz- 
ing effect of the PVP was also demonstrated by casting 
films of Actamer onto glass slides, from alcoholic solu- 
tions and from alcoholic PVP solutions. Likewise, han 
was treated by spraying with alcoholic Actamer and 
alcoholic PVP-Actamer solutions. The alcoholic Acta- 
mer solution evaporates with the formation of crystals 
and amorphous precipitates of Actamer directly on the 
hair shaft, and on the surface of the glass slides. ‘The 
alcoholic PVP-Actamer evaporates without any visible 
precipitate forming on either the surface of the slide 


or the surface of the hair. Instead a perfectly trans- 


parent film is formed. The above phenomena are effec- 


tive at low concentrations of the PVP (e.g., 0.597) since 
evaporation of the solvent takes place when the hain 
is sprayed. 

It is to be pointed out that the action of PVP on han 
and skin, and its substantivity to these materials cannot 
be explained entirely by the “embathische effekt” (as 
described in the German literature). Utilizing this 
effect, one polymeric substance passes through another 
polymeric substance, carrying with it substances which 
normally are not transported through the same sub- 
strate. We have found that in the dyeing of hair, PVP 
may either favor fixation of the dye molecules to the 
hair, or it may minimize the penetration of the hair by 
the dye, depending upon the method of application. 

The opportunity to study a material such as PVP is 
not presented very often. There are few chemicals which 
have the wide range of desirable properties inherent in 
PVP. These properties make this material most adapt- 
able for use in pharmaceuticals, foods, and cosmetics. 
PVP may almost be considered to be a synthetic pro- 
tein. In its activity it behaves primarily like a protein 
except that it does not possess the undesirable proper- 
ties of protein such as its allergenic, antigenic, or 
depressor releasing effect. It also does not react with 
certain protein precipitants. 


There are more than two billion people on this earth. 
And each of them has a nervous system, a brain, hopes, 
fears, ambitions, joys and frustrations. Each is the 
center of the world—his own world. Until a man wakes 
up and begins to appreciate other worlds besides his 
own, he’s only seeing one two-billionth of the whole 
picture.—The Human Side. 


Without the note of true sincerity, your sales argu- 
ment may sound affected and false, and there is nothing 
more dangerous to your success than this. In the words 
of Confucius, “Sincerity and truth are the basis of 
every virtue.” There can be no virtue without sincerity, 
just as there can be no sincerity without truth.—Harry 
Simmons, 


The American Perfumer 
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Use of EDTA in liquid shampoos prevents 


product. 


clouding of the 


ET us talk about chelating and sequestering 
agents and their properties. should 
enable the cosmetic manufacturer not only to preserve 


These materials 
and insure superior properties of his products but 
should be tools to give him improved products. Soluble 
metallic ions cause trouble in manufacture, shelf life, 
and application of cosmetic products. The manufactur- 
ing problems are more readily avoided but shelf life 
and application problems can be very serious. Actually, 
it is difficult raw materials which are con 
sistently or ever completely free from trace mineral 
contamination. Even though the specifications show 
them to be very low, there are usually contaminants 
present and they can trequently cause trouble. They 
come in chemical raw materials, they are removed from 
the sides of mixing vessels, they are in the water used 
and come trom the surface of the bottles or containers 


to obtain 


in which products may be stored. 


Possible Trouble from Containers 


And, speaking of containers, it has been aptly said 
that a cosmetic product must be designed for the con 
tainer in which it is to be sold. Bottles and other con- 
tainers just don’t have completely inert surfaces. Glass 
will yield a little hydroxide and calcium 
on standing. And the very popular colored glass may 


vield other 


sodium ions 


ions which are there in order to color the 
glass. 

This may seem a little far fetched but let me 
to the fact that ideas in agriculture, 


which is working quite satisfactorily, is the process 


point 


one ol the new 


whereby they place trace elements in a glass frit, which 


Glyco Products Co., Brooklyn, N. Y. Presented at December 1953 meet- 
ing of Society of Cosmetic Chemists. Reprinted from Journal of the Society 
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helating and 
equestering Agents 
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is then spread over the soil so as to release these trace 
elements slowly as they are needed by the growing 
plants. Also, beautiful and artistic bottles have an un- 
usually large amount of surface in relation to their 
contents. Obviously, this gives an even greater chance 
for solution from those walls. 

Some of you may comment that many in the industry 
are using plastic bottles and so have none of these 
troubles. These plastic bottles are made from metal 
dies and these metal dies do wear. After they are worn, 
they are plated back to original dimensions and some- 
times this plating is done with chromium. If one were 
to analyze a complete bottle, the amount of metal 
therein would seem insignificant. Nevertheless, what is 
there, is on the surface of the bottle, where it can most 
readily get into the product and its effect may be many 
times greater than would appear from the analytical 
figures. 

Actually, the question in my mind is: How many 
milligrams of active perfume is present in a l-oz. jal 
of cold cream and what proportion of that small 
amount of perfume can be catalytically oxidized betore 
an undesirable or off The 
obvious method of preventing trouble from metallic 
that all of them are re- 
moved or that only raw materials are bought which 


odor is noticeable? most 


ion contamination is to see 


have none of them present. This is impossible. The most 
satisfactory answer at present is to inactivate residual 
metallic ions in situ during the course of manufacture. 
Chis can be done by sequestering and chelating agents. 


Examples in Nature 


There are numerous examples of sequestering and 
chelating agents in nature. For instance, chlorophyll 


has a complex, organic structure with which mag- 
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nesium is chelated. Many synthetic organic chemicals 
have chelating power. Thus 8-hydroxyquinoline will 
chelate copper to form a 8-quinolinolate which is 


widely used in the textile industry as a mildew- 
proofing agent. There are numerous other organic 
products offered for special uses. Anyone interested in 
others having chelating properties can find many ex- 
amples in the book “Chemistry of the Metal Chelating 
Compounds” by Martell and Calvin. 

There are two types of commercially available mate- 
rials for the purpose of inactivating metallic ions. 
The first of these, probably more familiar because they 
have been generally available for a longer period ol 
time, are the complex phosphates. These have many 
desirable properties but they have other characteristics 
which limit their applications in the cosmetic field. 

The organic chelating agents of the ethylenediamine 
tetraacetic acid (EDTA) type and its salts are among 
the most effective of all the chelating agents, and at the 
same time they can be marketed at a price low enough 
to be economically useful. I shall compare the prop- 
erties of the EDTA type of compounds with that of the 
complex phosphates a little later so that the field of 
usefulness covered by each of them will be understood. 
The structure of ethylene diamine tetraacetic acid is 
as follows: 


HOOCCH,—N—CH,C—O 
CH, OH 
CH, OH 


HOOCCH,—N—CH,,C—O 


Note that it resembles a lobster’s claw ready to grab 
any calcium ion which may be present. The word 
“chelate” comes from the Greek word “kelos” which 
refers to the great claw of the lobster. Chelating (Ké- 
lating) is the correct pronunciation of this term. Now, 
generally it is the disodium salt of ethylene diamine 
tetraacetic acid which would tie up the calcium. After 
the usual type of a salt reaction, there is a further 
sharing of electrons between the divalent metal, like 
calcium, and the two nitrogens. This results in an inne 
ring complex which is so stable it is very slightly, if at 
all, ionized. I believe some definitions are in order so 
that we may be more specific in our thinking: 


Definitions 


1. A chelating agent is one which can inactivate a 
multivalent ion by making it an integral part of an 
inner ring structure, 

2. A sequestering agent is one which inactivates a 

metallic ion by forming a water-soluble complex in 
which the metal is held in non-ionizable form. 
3. A complexing agent is one which can inactivate a 
metallic ion. If the resulting complex is soluble, then 
it is also a sequestering agent. Ethylenediamine tetra- 
acetic acid and its salts are both chelating and sequester- 
ing agents and, of course, complexing agents. 

I shall indicate the reaction between the di-sodium 
ethylenediamine tetraacetic acid ion and a divalent 
metal ion such as calcium by the following: 

Na, Te + Me++ — MeNa,Te 
Note that no change in valence occurred so that there 
is no oxidation or reduction reaction here. In fact, this 
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most closely resembles a simple, acid base titration 
which is represented by: 
H+ + OH- > H,O 

In each case, ions have come together to form a prod- 
uct having slight, if any, ionization and_ therefore 
causing the reaction to go to an end. As a matter of 
fact, this reaction between EDTA and metals is gaining 
ever increasing analytical usage for purposes of quanti- 
tative determination and is readily accomplished by 
titration methods. The higher valence metallic ions are 
most strongly chelated and then those of lower valence. 
For instance, ferric iron is more strongly chelated than 
is ferrous iron, in fact, iron is one of the most strongly 
chelated of all the metals. 

Attempts have been made to set up a series similar 
to the electromotive series which will show the order 
of chelation. This has met with indifferent success since 
a series arranged under one specific set of conditions 
may be found to have an altogether different order 
under another set of conditions. Some of the factors 


affecting the order of such a series are: 


(a) Concentration of the metallic ion. 

(b) pH. 

(c) ‘Temperature. 

(d) Other electrolytes present and their concentra- 

tion. 

(e) Other complexing agents present. 

(f) Precipitating anions and _ their concentrations, 

etc. 

These factors can change the order but it generally 
runs something like this: ferric iron, chromium, copper, 
nickel, zinc, lead, ferrous iron, manganese; and then 
the alkaline earth metals: calcium, magnesium, stron- 
tium, and barium. 


Order for Chelating 


Because of the situation described above, it must be 
emphasized that under any specific conditions tests 
must be made to determine which metal will be che- 
lated first. In general, the stability of the EDTA com- 
plex decreases as the pH is lowered and _ increases, 
especially for divalent metals, as the pH is increased. 
This is not particularly important in application to 
cosmetic products as they are all in the range of rela- 
tively stable pH. 

It has already been pointed out that there was no 
oxidation or reduction in the complexing or chelation 
of metallic ions. However, the Redox potential is 
greatly affected when polyvalent ions are chelated. ‘The 
Redox potential of ferric iron is reduced somewhere 
in the neighborhood of one-half when it is complexed 
with the EDTA. This reduces its value below the mini- 
mum value required to oxidize fats and oils so that the 
iron EDTA complex is comparatively inert when it is 
in a fatty material. 

One of the newer developments in fats and oils re- 
fining is the use of EDTA or its salts in the wash water 
during the refining process. In this way, most of the 
metallic contamination in the fat and oil is removed 
and any remaining is inactivated when it is complexed. 
This brings up the question of toxicity and irritation. 

Federal food and drug legislation permits the use of 
ethylene diamine tetraacetic acid salts in pharmaceuti- 
cals. For example, it is used in ascorbic acid tablets in 
order to tie up trace metals which cause catalytic oxida- 
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Even a plastic container may yield ions due to the use of metal 
dies. 


tion during storage. There is extensive use of EDTA 
salts in soaps and in the textile field. This practical 
usage, along with many tests, has shown that EDTA 
is no more irritating than ordinary soap. The only way 
in which it is toxic to warm blooded animals is that it 
will chelate calcium in the blood and cause illness or 
death by calcium tetany. On the other hand, if the 
calcium complex is used instead of EDTA, there is 
little, if any, noticeable toxicity. It has several possible 
medical uses. For instance, lead is chelated and tied up 
so that it has little toxicity and the body can excrete it. 
On the other hand, EDTA seems to have no effect on 
copper in the body. This, apparently, is due to the fact 
that body chemistry can form stronger complexes with 
copper than can EDTA, while EDTA forms stronger 
complexes with lead than can the natural chelating 
agent in the body, 


Poly phosphates 


Coming back to a comparison of EDTA salts with 
polyphosphates, the latter show some of the following 
limitations: 

1. They are not active at extreme dilutions. 

2. Polyphosphates retrograde to  orthophosphates 
which are ineffective especially in dilute solutions. 

3. Polyphosphate complexes are much less stable 
than are the EDTA complexes. 

1. Polyphosphates do not combine readily with all of 
multivalent metallic ions. 

On the other hand, the polyphosphates have the 
obvious advantage of cheapness and bulk which recom- 
mends them for such products as bath salts. But EDTA 
is effective at extreme dilutions and this is the condi- 
tion needed in cosmetics. EDTA chelates are stable not 
only in extreme dilutions but they are stable also in 
hot acids or bases for indefinite periods of time even 
in extreme dilutions. EDTA forms stable complexes 
with all the di- and trivalent metals. Complexes are 
also stable under all conditions encountered by cos- 
metics, such as pH range, manufacture and storage, and 
use. The EDTA complexes are more stable than those 
ol the phosphates since the degree of ionization is nil 
or exceedingly small. 


Similarity Between Wool and Human Hair 


The textile industry has accepted EDTA and its salts 
with open arms. I want to discuss some of these applica- 
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tions, especially, because of the points of similarity 
between wool, human hair, and even skin. 

All are chelating agents for metals by virtue of their 
amino acid building blocks. In the processing of textiles, 
the mill may soften water by zeolite softeners. But since 
wool and cotton both contain calcium, magnesium, and 
iron, placed there by nature and also due to soil, it is 
necessary to add something else to the processing waters 
to act as a scavenger for these trace contaminants. 

The characteristics of the EDTA salts make them per- 
fect for this scavenging action. Otherwise, these metal 
ions form insoluble soaps with the scrubbing soaps or 
by reaction with fatty soil present if detergents only are 
used in cleaning. These insoluble hard water soaps in- 
terfere with the evenness of dyeing and other processing. 
Calcium, magnesium, and especially iron, cause serious 
interference in the dye bath resulting in varying shades 
of dyeing and uneven dyeing. 

When using a product like EDTA one of the first 
questions to arise is: How much will be required? In 
most cases this can be calculated stoichiometrically. 
However, in some acid solutions as much as two or 
three times of the theoretical is required. Also, in 
chelating iron in strongly alkaline solutions, an amount 
beyond the theoretical is required. Since these EDTA 
salts are so very stable, it is not necessary to add an 
additional quantity to make up for possible decompo- 
sition or breakdown on standing. On the other hand, 
it is desirable to add enough EDTA to ensure chelation 
of the maximum amount of trace metal ions which can 
be expected to occur. As an example, the molecular 
weight of calcium carbonate is 100 while that of ethyl- 
ene diamine tetraacetic acid is 292. This means that 
approximately 3 gm of ethylene diamine tetraacetic 
acid, or of its salt on the EDTA basis, will completely 
chelate 1 gm. of calcium calculated as calcium car- 
bonate. 

There is one application very close to the cosmetic 
field. This is the use of a fraction of a per cent of EDTA 
salt in soap bar stock. The soap manufacturer will fre- 
quently call this an antioxidant. Actually, it is not 
an antioxidant but, more properly, a stabilizer, since 
the EDTA complexes the traces of iron, copper, and 
other metals which get into the soap during the manu- 
facturing process and then these metallic contaminants 
cannot act as oxidation catalysts. 

\nother application in the cosmetic field is the use 
of EDTA in liquid soap shampoos. These can be manu- 
factured and filtered so that they are clear and have a 
high polish. However, after bottling in glass bottles and 
standing for some weeks, they may become cloudy due 
to the extraction of calcium from the glass and the re- 
sultant formation of insoluble calcium soap. The use 
of as little as one-tenth of one per cent of EDTA salt 
in these shampoos will generally supply protection 
against this type of unsightly development. 


Soap Shampoos 


Many people feel that soap still makes the best 
shampoo as compared to synthetic detergents. They 
feel that it is less harsh on the hair. A superior soap 
product can be made for use with at least moderately 
hard water by the incorporation of larger quantities 
of EDTA salts. These salts can also be effectively used 
in synthetic shampoos to prevent the formation of any 
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insoluble calcium soap which may form from any fatty 
soil almost certain to be present. EDTA also prevents 
iron stains on light colored hair when used either in a 
synthetic shampoo or in a soap shampoo. Untortunately, 
most water is likely to pick up iron from the wate 
pipes and since hair is a chelating agent, it tends to 
stain the hair. This gives a muddying effect just as with 
dye in textile dyeing. The blonds and the redheads, 
especially, object to this. Incidentally, EDTA does have 
some detergent properties of its own. I believe one ol 
the most desirable applications of EDTA is in a rinse 
to follow shampooing. This rinse might well be made 
from the trisodium salt of EDTA which has a pH of 8.5; 
an emollient may also be incorporated. This rinse con- 
taining EDTA has far stronger chelating properties 
with the resulting ability to remove the last trace of 
insoluble soap and iron or metal stain than do any of 
the lemon type of rinses. 

Traces of iron and copper are well known to be bad 
actors when present in organic materials containing 
double bonds, ketone, and aromatic structures. These 
certainly characterize perfumes. When small amounts 
of EDTA are used in perfumes, colognes, and similai 
products, color development and odor modification is 
greatly retarded. 


Creams and Lotions 


Creams and lotions generally contain soap or fatty 
acid bases and other fatty materials. These fatty mate- 
rials can be stabilized with ethylenediamine tetraacetic 
EDTA will also protect 
perfume and color. There is one interesting considera- 
tion regarding lotions. They usually contain a rather 
small per cent of solids and a very much smaller quan- 
tty of emulsifier. During their shelf life the glass con- 
tainer releases calcium ions which react to form calcium 
soap. This may use up much of the small amount of 
emulsifier present and, worse yet, convert it to a product 
which is insoluble and water repellent. This can seri- 
ously affect the stability of the emulsion or even break 
it. 

There is one other interesting effect, in creams and 
lotions, of the EDTA salts. Studies have shown that they 
sequester and chelate the nutrient minerals which are 
required for the growth of bacteria and micro6érgan- 
isms so that these micro6rganisms in many cases literally 


acid just as bar soap may be. 


starve and cannot continue growth. For this reason they 
have a definite preserving effect. 


Deodorants 


It is well known that iron darkens deodorant and 
antiperspirant creams with their acid pH. One pays a 
premium for iron-free raw materials such as aluminum 
trichloride. The EDTA salts are especially active in 
chelating iron under these acid conditions. Their use 
to scavenge the last traces of iron which may cause you 
trouble is therefore of compelling interest. The purest 
commercial form of EDTA is 99 per cent pure and is 
actually running closer to 9914 with the other half per 
cent mostly water and sodium sulfate. The product is 
an odorless and colorless powder. Also available are the 
di-, tri-, and tetrasodium salts which are frequently more 
convenient to use than is the acid. In distilled water, 
the acid has a solubility of about 0.02 per cent. This 
doesn’t seem like very much but it is 200 parts per 
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million and that is frequently enough to more than 
tie up the traces of iron and copper which may be 
present in a product. The solubility increases as you 
go from the mono- to the di-, to the tri-, and to the tetra- 
sodium salt. We understand, of course, that in many 
cases sodium salts in your product are not desirable and 
in those cases it is relatively easy to use the free EDTA 
and make the salt of any metal or amine desired. 

Finally, I would like to mention some other interest- 
ing applications of these salts which are not related to 
the cosmetic field. In Florida, for years they have had 
trouble with iron chlorosis which is due to a shortage 
of available iron in the soil. They can add all of the 
common iron salts they want to the soil and the tree is 
still not able to assimilate it. However, the addition 
of only a few ounces of the iron salt of ethylenediamine 
tetraacetic acid will show up in improvement within a 
few days. 

We do not understand the mechanism whereby the 
tree is able to extract the iron from the complex nor do 
we know whether or not the iron complex itself is first 
absorbed and then the iron removed or whether the ab- 
sorption is of the iron only. It has been found that many 
soils actually contain iron but that it is unavailable to 
the plants. The addition of EDTA or of its sodium salt 
to these soils will chelate iron present and make it 
available to plants. There has been considerable addi- 
tional work upon cotton and corn and this work in- 
dicates that these complexes will be economically usetul 
for these crops, too. Some work has been done with 
other trace elements such as manganese. However, since 
iron is chelated more readily, the addition of the man- 
ganese complex only assists in the pickup of more iron 
as the manganese is replaced by iron in the complex 
and carried to the plants. 

\nother new application is the use of these agents 
in the manufacture of cold rubber which is exceedingly 
sensitive to the least traces of some polyvalent metal 
ions. 

There has been yet another application reported re 
cently which we hope we will not have to use. The 
EDTA salts are among the best agents for the removal 
of surface radioactive contamination. In case of atom 
bombing, large areas of surface such as of buildings, 
walks, pavements, automobile bodies, etc., would have 
to be decontaminated. The use of EDTA as a com- 
ponent of decontaminating detergents should add sub- 
stantially the rapidity and thoroughness of decontami 
nation. 


Why Jones Was Promoted 


AST year 23 suggestions for increasing our business 


were offered by men on our sales force. Jones offered 
18 of them. One of these alone brought in more than 
550,000 worth of business. It more than pays his entire 
salary. So when it comes to getting orders and holding 
his trade he may be no better than others but when 
it comes to thinking in terms of the entire business he 
was way ahead. So, he got the better job.—J. C. Aspley. 


When a woman refuses to tell her weight, you can be 
sure she weighs a hundred and plenty.—The Item. 
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OILET goods packages must be primarily tozlet 
goods packages. Designs that achieve the psychology of 
appetizing food packages will not sell face powders. 
Smart housefurnishing packages will not sell cosmetics; 
wholesome and homelike gadgets designed tor “conven 
lence” cannot be transposed into perfume packages; not 
can smart fashion-minded hat box designs be expected 
to give a semi-medicinal product the correct atmos- 
phere. It is true that beauty is needed in all packages 
in all industries, but packaging beauty is primarily 
suitability and appropriateness. 

When a new line is contemplated, our attention 
jumps nimbly to a glorious color scheme or a trick 
shape for labels—even before the containers on which 
the labels are to be pasted have been selected. 

\n excellent routine suggested by the late Ruth Lart- 
son is to make up a list of the products, giving each 
one a name and number, A product which is to be sold 
in more than one size should have a coding which 
corresponds to the product itself and also to the indi- 
vidual size. Make up sheets for a loose leaf notebook 
allowing one sheet to each product and listing such 
general headings as capacity of container, cap sizes, 
The fol- 
lowing headings, while of a very general nature, can be 


costs, labels, manufacturers supplying it, etc. 


modified or amplified according to one’s needs. Any 
other miscellaneous notes relative to the package call 
for further variations from this general outline, but the 
basis of it will serve to stimulate the manufacturer's 
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Points on 


Packaging 
a New Line 


Packaging beauty is primarily 


suitability and appropriateness 


mind to include in his own particulan outline his own 
particular problems. 


PRODUCT...... (name and code no. here) 

MAIN CONTAINER (bottle, jar, case, etc.) 
Ss cea nca millimeter or opening size ........ 
manufacturer of ........ price quotations. recre 
CG 6 6 het oe heeds 6 6b SORE EOD SHES DS eRe 

Ce) es (material) 

Rc ccuenboeee ens (sizes, etc.) 

LABEL ..ccccccvces (sizes, colors, etc., etc.) 

ACCESSORIES... 0c cece (ribbons, odds and ends that 


“fancy” up a package). 


WEA io iince cncvcnedvesumeneceas 

St), a (or shipping packing). 

RERUN: 6 vss cause (stuffers, booklets, folders) . 
NOTES cccsccvcesseccsesvscsececeseeses 


RETAIL PRICE OME iervinscesennus 

By using such a form of specifications the skeleton 
of the work is laid out, and the actual designing and 
selecting of useable materials becomes an orderly rou- 
tine. Many products can be worked up at one time with 
a minimum of labor and with the added element of 
efficiency to safeguard against unnecessary errors. For 
large packaging undertakings, as the work proceeds, 
fill in after each outline heading all details relating to 
it, such as the manufacturer of each part of the unit, 
the prices quoted and the costs figured. In this way an 
up-to-date history of the entire procedure is available at 
a moment’s notice. At the bottom of the page a rubber 
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“OR” of 


stamp can be uséd which provides for the 
every one involved in the operation when every element 
of the unit of the package has been satisfactorily de- 
cided upon. 

The foregoing outline is only very general and will 


is worked out to fit in- 
Unless all steps of a large packaging job 
are kept in close coordination, costly mistakes 


not be of great help unless 
dividual needs. 
some 
can occur. 

Uniformity carried to a degree can defeat its own 
purpose and strike a most tiresome note of rigidity, 
while a feeling of ensemble or family resemblance will 
add sparkle to the line as a whole and at the same time 
allow for a margin of originality in every individual 
package in the line. For instance, if the compact is an 
oblong shape it need not be imperative for the rouge, 
eye shadow, etc., to be in oblong cases, provided the de- 
sign selected fits other shapes as well as the oblong. Un- 
less a very large volume of business is anticipated 1 
cosmetics, it is sensible to select stock cases and not to 
undertake heavy tool charges that will require a thick 
slice of the first six months’ profits to write them off. If, 
on the other hand, a large volume of business can be 
assured, specially designed shapes and sizes in the cases 
of uniform shape and related sizes are a happy achieve- 
ment and create consumer interest. 

Case manufacturers are continually adding to their 
lines new shapes and sizes in stock numbers so that 
they may keep in step with the changing trends of the 
consumer demand. 

In a treatment line the cleansing agent is usually the 
key product of the line. Therefore, shapes, sizes, kinds 
of containers, and designs for containers 
should build out from that particular product to the 
rest of the line. Whatever standard of quality and style 
is primarily established it is essential to maintain it 
throughout the line. Even the selection of products for 
the line must ring the same note as the styling, pricing 
and prestige atmosphere of the line. A manufacturer of 
cosmetics may have tremendous sales for his lipstick 
and low volume on his rouge. The trouble lies some- 
where in the packaging or pricing of 
the rouge—but to trim his line down by throwing out 
the rouge would be poor judgment. He needs it if only 
for background. 

This matter of balancing a line is also reflected in its 
packaging, and is planned around the leader or leaders 
and adapted to the secondary products in the line. If 
all the bottles are of uniform shape, even though they 
are private and the jars of uniform shape, 
greater uniformity can be expressed and the designing 
of labels becomes simplified. 


closures, 


manufacturing, 


moulds, 


\ variation of this prac- 
tice is to use uniform jars for such cream products as 
are applied freely by the customer, and a slightly dif- 
ferent shape and size for the creams o1 related solid 
products which are applied sparingly. 

Likewise with bottles; using large, uniformly shaped 
bottles for lotions and small bottles, appropriately de- 
signed, for foundation liquids, etc. In this way there is 
a sense of variety in packaging and at the same time an 
ensemble effect. All bottles might be square no matter 
what size; or, all bottles might be round no 
Private moulds are, of course, the 


providing for elasticity in 


matter 
ideal 

design and yet 

maintaining uniformity of general appearance. 


what size. 
method 
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In the case of plastic containers colored containers 
used with discretion offer further variety within the 
ensemble idea. This application of variation in appear- 
ance needs to be handled adroitly or harmony will not 
result. Beware of a hodgepodge appearance when the 
line is viewed as a whole if you have striven for a great 
deal of variation! 

Where there are a good many products in the line it 
is wise to keep the labels and the color scheme simple. 
If, on the other hand, there are only two or three prod- 
ucts in the line, the color scheme can be more elaborate 
and the labels intensely arresting or attention getting. 


What Influences Customers in 
Retail Stores 


USTOMERS who enter a 

turn toward the right side the strongest light 

. the most spacious aisles ... the brightest colors . . . 
the greatest movement and congestion ... the greatest 
noise the warmest parts in the winter and the 
coolest sections in the summer. 

Purchasers will first turn to the more brightly illum- 
inated sales aisles even though there are wider, 
poorly-lighted ones nearby. 

Under normal conditions, the right-hand show win- 
dow is much more valuable than the left-hand one. 

Generally speaking, women walk more slowly than 
men; they take more time for shopping and have more 
patience for inspecting and testing goods. ... Men walk 
faster and show little interest in shopping. It follows 
that displays for men must be more striking, so that 
their attention may be more strongly compelled to- 
ward certain goods.—Dr. 
Stores that Pay. 


store will instinctively 


but 


Louis Parnes in Planning 


Cosmetic Excise Tax Collections 
excise tax collections in 1952 


“pene yori xcl and 1953, 
and through May, 


1954 are given in the following 


table: 
1954 1953 1952 

January $ 8,147,000 $13,123,480 $11,547,85 
February 29,489,000 3,859,961 14,338 120 
March 1,957,000 7,805,077 7 7,248 79 
April 6,503,000 9 236.101 8 218, oa ) 
May 20,733,000 9 286,470 . 174,622 
June — 1,662,000* 8,876,000 : .253,649 
July 1,323,000 9 996,000 ).357,.443 
August 5,964,000 8,819,488 
September 370,000 8,523,241 
October 8,204,000 8,439,370 


Novembe) 
Decembe) 


19,912,000 
536,000 


2 878 976 


10,432,117 


It may be noted that cosmetic tax collections beginning 
with September, 1953 appear to follow an irregular 
This is due to the 
collecting these taxes on a quarterly instead of on a 
monthly basis. 


course. change in the system for 


®Nevative amounts in monthly totals are duc 


for earlier months. 


to revisions of amounts 
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Five of the 18 rules to maintain fair trade 
practices in the toiletries field have been 


amended in response to industry request 





F.T.C. Amends Trade Practice Rules 


IVE of the 18 fair trade practice rules for the 
cosmetic and toilet preparations industry have been 
revised by the Federal ‘Trade Commission. The othe 
rules remain as they were promulgated by the Commis- 
sion on November 29, 1951. 

Amendments to rules 6, 11, 14, 16 and 18 were an- 
nounced on September 10, becoming effective on Octo- 
ber 10. Rule 6 deals with the use of the word “tree,” 
rule 8 with passing off a product as that of a competi- 
tor, rule 11 with procurement of competitors’ confi- 
dential information, rule 14 with price fixing and 
other prohibited forms of trade restraints, rule 16 with 
sales below cost, and rule 18 with “push” money. 

The entire set of rules are intended to maintain fair 
competitive conditions in the interest of protecting 
industry, trade, and the public; the 18 Group I rules 
deal with unfair methods of competition, unfair o1 
deceptive acts, or other illegal practices. 

The amended rules follow in full. 


Rule 6—Use of the Word “Free” 


In connection with the sale, offering for sale, or dis- 
tribution of industry products, it is an unfair trade 
practice to use the word “free,” or any other word o1 
words of similar import, in advertisements or in other 
offers to the public, as descriptive of an article of 
merchandise, or service, which is not an unconditional 
gilt, under the following circumstances: 

(1) When all the conditions, obligations, o1 
other prerequisites to the receipt and retention 
of the “free” article of merchandise or service 
offered are not clearly and conspicuously set forth 
at the outset so as to leave no reasonable proba 
bility that the terms of the offer will be misunde) 
stood; and regardless of such disclosure: 

(2) When, with respect to any article of met 
chandise required to be purchased in order to 
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obtain the “free” article or service, the offerer 
(a) increases the ordinary and usual price ol 
such article of merchandise, or (b) reduces its 
quality, or (c) reduces the quantity or size thereof. 

(Note: The disclosure required by subsection 
(1) of this rule shall appear in close conjunction 
with the word “free” (or other word or words of 
similar import) wherever such word first appears 
in each advertisement or offer. A disclosure in the 
form of a footnote, to which reference is made by 
use of an asterisk or other symbol placed next to 
the word “free,” will not be regarded as compli- 
ance.) 


Rule 11—Procurement of Competitors’ Confidential 
Information by Unfair Means and Wrong- 
ful Use Thereof 


It is an unfair trade practice for any member of the 
industry to obtain information concerning the business 
of a competitor by bribery of an employee or agent of 
such competitor, by false or misleading statements o1 
representations, by the impersonation of one in author- 
ity, or by any other unfair means, and to use the in- 
formation so obtained so as substantially to injure 
competition or unreasonably restrain trade. 


Rule 14—Prohibited Forms of Trade Restraints 
(Unlawful Price Fixing, ete.) (1) 


It is an unfair trade practice for any member of the 
industry, either directly or indirectly, to engage in any 
planned common course of action, or to enter into or 
take part in any understanding, agreement, combina- 
tion, or conspiracy, with one or more members of the 
industry, or with any other person or persons, to fix 
or maintain the price of any goods or otherwise unlaw- 
fully to restrain trade; or to use any form of threat, in- 
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LANOLIN CHOLESTEROLS in their 
most active form. 


The Amerchols are safe, non-ionic, 
natural EMULSIFIERS, PENETRANTS 
and EMOLLIENTS. They will help you 
achieve superior cosmetic and phar- 
maceutical formulations by markedly 
improving stability, texture, appear- 
ance and effectiveness. 


An Amerchol such as the multi-sterol, 
liquid Amerchol L-101 enhances soft- 
spreading 
activity while holding desirable mois- 


ening, penetrating and 


ture to the skin. The surface active 
Amerchols function at the interface in 
oil-in-water emulsions to bring about 
these unique effects. 


The Amerchols are ideal ointment 
bases since they are stable, induce 
rapid drug release, and promote 
optimum healing rates. 


WE KNOW OF NO CASE OF AN 
ALLERGY DUE TO AN AMERCHOL. 


Pe eS yis me eg eS 


INCORPORATED 
MILLTOWN 7 NEW JERSEY 


ed 






Write on your business letterhead for 
technical literature and suggested formulas. 
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timidation, or coercion to induce any member of the 
industry or other person or persons to engage in any 
such planned common course of action, or to become 
a party to any such understanding, agreement, combina- 
tion, or conspiracy. 


Rule 16—Selling Below Cost 


The practice of selling industry products at a price 
less than the cost thereof to the seller, with the purpose 
or intent, and where the effect may be, to injure, sup- 
press, or stifle competition or tend to create a monopoly 
in the production or sale of such products, is an unfair 
trade practice. As used in this rule, the term “cost” 
means the total cost to the seller of any such trans- 
actions of sale, including the costs of acquisition, proc- 
essing, preparation for marketing, sale and delivery of 
such products. 


Rule 18—Push Money 


It is an unfair trade practice for any industry mem- 
ber to pay or contract to pay anything of value to a 
salesperson employed by a customer of the industry 
member as compensation for, or as an inducement to 
obtain, special or greater effort or service on the part 
of the salesperson in promoting the resale of products 
supplied by the industry member to the customer 

(1) When the agreement or understanding 
under which the payment or payments are made 
or are to be made is without the knowledge and 

consent of the salesperson’s employer; o1 

(2) When the and conditions of the 
agreement or understanding are such that any 
benefit to the salesperson or customer is depend- 
ent on lottery or chance; or 

(3) When any provision of the agreement on 
understanding requires or contemplates practices 
or a course of conduct unduly 


terms 


and intentionally 
hampering sales of products of competitors of an 
industry member; or 

(4) When, and 
tions of the understanding or agreement, includ- 
ing its duration, or the attendant circumstances, 
the effect may be to substantially lessen competi 


because of the terms condi- 


tion or tend to create a monopoly; o1 

(5) When similar payments are not accorded 
to salespersons ol competing customers on propor- 
tionally equal terms in compliance with Sec. 2 (d) 
and (e) of the Clayton Act. 

(Note: Payments made by an industry member 
to a salesperson of a customer under any agree- 
ment or understanding that all or any part of 
such payments is to be transferred by the sales- 
person to the customer, or is to result in a cor- 
responding decrease in the salesperson’s salary, 


1 The inhibitions of this rule are subject to Public Law 542, approved 
July 14, 1952 - 66 Stat. 632 (the McGuire Act) which provides that with 
respect to a commodity which bears, or the label or container of which 
bears, the trade-mark, brand, or name of the producer or distributor of 
such commodity and which is in free and open competition with com- 
modities of the same general class produced or distributed by others, a 
seller of such a commodity may enter into a contract or agreement with 
a buyer thereof which establishes a minimum or stipulated price at which 
such commodity may be resold by such buyer when such contract or 
agreement is lawful as applied to intrastate transactions under the laws 
of the State, Territory, or territorial jurisdiction in which the resale is to 
be made or to which the commodity is to be transported for such resale, 
and when such contract or agreement is not between manufacturers, or 
between wholesalers, or between brokers, or between factors, or between 
retailers, or between persons, firms, or corporations in competition with 
each other. 
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are not to be considered within the purview of 
ihis Rule 18, but are to be considered as subject 
to the requirements and provisions of Sec, 2 (a) 
olf the Clayton Act.) 


Statistics Should be Meaningful 


Yess many scientists and executives use statistics the 
way a drunk uses a lamp post—for support rathe1 
than for light. Modern statistics is intended to deal 
with methods of making wise decisions in the face ol 
incomplete information, not as a kind of counting 
operation that somehow makes wrong predictions about 
business conditions. It does not simply deal with data 
that have already been recorded. On the contrary, its 
most important function is to provide data for the 
collection of more accurate and meaningful informa- 
tion. 

The good statistician is aware that good design of a 
statistical program is vital. He will contribute to the 
planning, or good design, of such an experiment in 
three ways: 1. He will make sure that the experiment 
is efhciently organized to answer the questions at which 
it is aimed. 2. He will make sure that there is a valid 
estimate of experimental error, so that precise state 
ments can be made about the uncertainty or reliability 
of the conclusions. 3. He will make it possible to get a 
required degree of reliability with greater economy, 
fewer observations or a more efhcient arrangement of 
observations.—IV’, Allen Wallis as quoted in Executives’ 
Digest. 


Can anyone be a good mixer? Yes, if he will do five 
things: (1) Develop a good vocabulary; (2) Never get 
angry; (3) Learn how to start a conversation easily; 
(4) When you say or do anything watch what the other 
fellow actually does—not what you think he ought to 


do; (5) Learn to like people.— J. F. Dille. 


| : 
Fan @ Booka 











“Powder has picked up, lipstick is holding its own, but our chin-strap 
has dropped!" 
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The MODIFIED LANOLIN with new 
properties. 


Modulan is chemically treated lanolin 
containing all the constituents of lan- 
olin modified by a unique treatment 
to impart NEW and VALUABLE 
PROPERTIES. 


Modulan forms clear solutions even in 
cold mineral oil and deposits hydro- 
phobic, emollient films on skin and 
hair. These desirable protective films 
are waxy rather than tacky and are 
very pleasant to the touch. 


Modulan is extremely hydrophobic — 
does not form greasy emulsions and is 
practically odorless. CLINICAL INVES- 
TIGATIONS HAVE INDICATED THAT 
IT IS HYPO-ALLERGENIC. 


Because of its solubility in mineral oil 
and its outstanding compatibility with 
oil-in-water emulsions and with soaps 
and shampoos, Modulan is particularly 
recommended for use in creams, 
lotions, baby products, hair prepara- 
tions, make-up, and ointments. 
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Further Relief from Cosmetic Excise 
Tax May be Coming 


IT BY BIT, we have been gnawing away a tax 

which was initially imposed on cosmetics before 
the NBBMA was organized. Our job is still unfinished. 
I will always feel it is immoral to single out cosmetics 
and a few other items for high retail taxation and we 
will continue to lead the fight against the high cos- 
metic tax. 

If the Republicans retain control of Congress, they 
expect to pass another excise tax bill to take care ol 
products whose rates were not reduced in the bill 
enacted last Spring. Congress, in that bill, gave no re- 
lief to products, taxed at 10 percent or less, and ex- 
tended to April 1, 1955, the prevailing excise tax rates 
on autos, gasoline, cigarets and liquor. There is a good 
chance that the House Ways and Means Committee 
will hold hearings on further excise tax reductions 
soon alter Congress convenes next January. If this hap- 
pens, we will be afforded another opportunity to press 
for relief from the cosmetic tax. 

However, linked with this possibility is the risk that 
the Committee might seriously consider the proposal 
to put the cosmetic tax back at the manutacturer’s 
level. The National Association of Retail Druggists is 
determined to relieve drugstores of the burden of tax 
collecting and reporting and is drumming up support- 
ers in Congress for its proposal to replace the 10 per- 
cent retailers’ cosmetic tax with one levied on sales of 
cosmetics by manufacturers. It has a powerful ally 
in the National Association of Manufacturers, which 
feels that some excise taxation is necessary and should 
take the form of a low-rate manufacturers tax. 

Recalling what happened back in the Thirties, 
NBBMA and T,G.A. will vigorously oppose shifting 
the 10 percent cosmetic tax back to the manufacturer. 
The national associations representing beauty and bar- 
ber shops oppose a 10 percent manufacturers’ tax on 
cosmetics because it will wipe out the tax exemption, 
shops now enjoy on professionally-used cosmetics. 

Up to this point, I am not troubled! With the help 
of other groups, I will try to obtain a further reduction 
of the cosmetic tax at the retailer level and will oppose 
any effort to fasten a 10 percent manufacturers’ tax 
on cosmetics. 

However, suppose a sentiment develops in Congress 
that, by imposing a 5 percent or 3 percent manufac- 
turers’ tax on cosmetics, it will get the druggists off its 
neck and satisfy the N.A.M. What position should the 
NBBMA and our other associations take with regard 
to such a proposal? 

We may be called upon to make up our minds about 
the following questions: 

Is a manufacturers’ tax on cosmetics harmful, re 
gardless of how low the rate? 

Would a 3 percent or 5 percent cosmetic manufac- 
turers’ tax be more beneficial than a 10 percent cos- 
metic tax at the retailers’ level? 

I do not feel that I should decide our industry’s 
position with regard to these questions. Nor do I feel 
the questions should be resolved by a handful of offi- 
cers or executives representing the trade associations, 
composed of manufacturers or sellers of cosmetics. 
Eventually, we may have to take a position toward a 
October, 1954 


278 


low-rated cosmetic manulacturers’ tax and, for that 
reason, I will recommend to the NBBMA Board that it 
authorize the appointment of an NBBMA Excise ‘Tax 
Committee to consider with the T.G.A. and other 
groups in our industry what recommendations should 
be made for obtaining further excise tax relief and 
whether a low-rated cosmetic tax at the manufacturers’ 
level will be harmful.—Excerpt from report by Jacob 
Reck regarding cosmetic excise tax at National Beauty 
& Barber Manufacturers Assn. convention in Chicago 
August 21, 1954. 


Pre-testing Cosmetics 


EING a practical man and realizing that the present 

Administration and Congress are opposed to any 
extension of powers by federal agencies over industry, 
I doubt that Commissioner Larrick will crusade, at this 
time, for additional authority over new cosmetics o1 
hair dyes and jurisdiction over soap. However, my talks 
with him, over the years, convince me that he feels the 
public health would be served better if the cosmetic 
provisions of the law were preventive rather than cor- 
rective. He feels that the present system, under which 
an adulterated and injurious cosmetic product can be 
forced off the market by F.D.A. only after legal action 
and large amounts of it have been distributed, is haz- 
ardous and, someday, might result in a flock of serious 
injuries which might give all cosmetic products a 
“black eye.” The development and use in cosmetics of 
new, complex chemicals, in his opinion, requires man- 
datory pre-testing to determine their safety. Although 
Congress let the Delaney new cosmetic bill die, I ex- 
pect that similar legislation will be introduced at the 
next session or succeeding sessions of Congress, until 
acted upon. Perhaps, NBBMA representatives should 
explore this situation, if they meet with Commissione1 
Larrick, and ascertain if he has any suggestions fon 
changing the law to provide a pre-testing procedure 
which will not prove too onerous, expensive or time- 
consuming for cosmetic producers.—Excerpt from re- 
port by Jacob Reck on Food & Drug Administration to 
National Beauty & Barber Manufacturers Assn. con- 
vention in Chicago. 


Business failures for the first four months of 1954 
increased almost 40°, over the same period in 1953 
according to Dun & Bradstreet. Liabilities involved in 
these failures increased by 62%. 


‘The sincere salesman can always be depended upon 
to do the right thing for his prospect, his customer, his 
company and himself. His sincerity is a particularly 
valuable asset in the long run, as it operates both to 
attract customers and to hold present ones.—C. A. 
Kirkpatrick. 


Down the line in every big business there are people 
who know more of what is going on than the directors 
even dream of.—William Feather. 
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On X,mas Counters 


|. Houbigant offers Perfume Fantai- 
sie: a choice of Chantilly or Quelques 
Fleurs perfume atop a lace-trimmed 
chair. $2.00. 


2. Mary Chess’ Chessmen line in- 


bottle of Toilet 
Water and its twin in After Shave 
Lotion, 


cludes a 4-ounce 


together in a_ linen-weave 
box lined with maroon-colored suede 
paper which may be re-used for cuff 


links, tie clips, etc. $3.00. 


Star-Studded Duo 
consists of 1-dram bottle of Perfume 
coupled with a 2 oz. bottle of Eau de 
Parfum in a white and gold box 


sprinkled with stars. $6.00. 


3. Gourielli’s 


4. Palmolive for Men is a special 
green, black and gold box holding a 
After Shave 
Lotion and a giant tube of Brushless 
Shave Cream, in white, 


green. $1.50. 


DeLuxe size bottle of 


gold and 


Travel On Kit con- 
each S.A. Complexion 
Cleanser, Complexion Lotion, Com- 
plexion 
$5.00. 


5. Dermetics’ 
tains 1 oz. 


Dress, and Nite Emollient. 


6. Peggy Sage genuine leather set in 
russet color contains all the supplies 
and implements needed for a com- 
plete manicure. $17.95. 


7. Jaquet’s French Soap Orchids, six 
tropic-scented soap flower cakes to a 
box, sell together for $1.50. 


8. Kings Men toiletries come in spe- 
cial ebony and red gift wrapping, with 
traditional Kings Men motif and 
space for the addresses of sender and 
receiver. Flagons are in crystal with 
fired gold and Knights Head top. 


9. Cutex Jeweled Stay Fast lipstick 
in assorted shades, attached to any of 
designs, with 
retails for 


three Christmas card 
ready-to-mail 


$1.00 each. 


container, 
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New Fourth Dimension perfume bottle 


GOURIELLI will mark the first annivers 
ary of its Fourth Dimension perfume 
by introducing two new perfume bot 
tles in 14 ounce ($12.50) and 1 ounce 
($22.50) sizes. They are of cut crystal, 
in hour-glass design with the “Fourth 
Dimension” legend fired into the neck 
of the bottles. Their box is covered in 
a rough, black-and-chartreuse, tweedy 
material. 


LEVER BROS. CO. pai¢l $75,158.84 to win 
ner Mary McCrea in a 25-word sen 
tence contest. The money represented 
the equivalent in) gold of her 148 
pound weight, including the clothes 


she wore. 


LENTHERIC is sponsoring “Chance of A 
Lifetime,” starring Dennis James, said 
to be the first time a major perfume 
house is backing a night-time network 
television show. 


GOURIEFLLI Is preparing to open a Men's 
Shop at 16 East 55th St.. New York. 
It will offer men’s furnishings, such as 
ties, hose, belts, dressing gowns, et 

as well as scalp and skin treatments 
and barber services. Opportunity for 
consultations on health, nutrition, ex 
ercise, diet, skin and general physical 
attractiveness will also be available. 
Perfume gifts retail at a small corne 


counter, 


LEHN & FINK is distributing a dancing 
Ray Bolger counter display. Grouped 
around a large dimensional cut-out 
picture of Bolger are cut-outs of Lysol, 
Etiquet Cream and Spray Deodorants 
and Hinds Honey and Almond Fra 
grance Cream. By manipulating a 


string, the figure can be made to per 
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form. Lehn & Fink and its Dorothy 
Gray division sponsor the Ray Bolger 
Show every Friday evening over the 
ABC. television network. 


COLGATE-PALMOLIVE Co. has launched a 
nation-wide Jingle Contest, featuring 
weekly awards of a four-door Cadillac, 
plus $1,000 to help pay income taxes 
on the Cadillac won, as first prize, and 
with a total of $27,000 cash for run 
ner-up prizes over the six-week period, 
Keyed to the motion picture star 
theme, full-page black and white ads 
in I] national consumer magazine and 
filmed television commercials feature 
Jane Russell. Full) page black and 
white trade ads round out the cam 
paign. Entry blanks can only be ob- 
tained from dealers, and those dealers 
whose customers win a Cadillac re 
ceive $1,000 each. 


PARFUMS WEIL Paris products have been 
back on the American market for one 
vear. U.S. distributor Gaston de Have 
non has kept the line limited to three 
items, Perfume, 
Poilet Water, and Secret of Venus 


Bath Oil, in three fragrances. 


concentrating on 


HOUSE OF GUERLAIN introduces purse 
size bottles of its L’Heure Bleue and 
Mitsouko fragrances. Packaging con 
sists of a quarter-ounce fluted flacon 
in leather-like case. The price is 55. 





Fluted perfume flacon in case 


BYMART-TINTAIR'S newest 
“Hair Magic,” a shampoo which colors, 


product — is 


cleanses and conditions hair. It will 
come in ten shades, and will sell for 
SI. “Considerable” merchandising and 
advertising support has been planned. 


GERMAIN MONTEIL is marketing Super 
glow Fluid Make-Up, containing Vita- 
min A and G-62, in nine flesh tones. 
It retails for 55 and S8. 





Stick for grey hair 


KINGS MEN LYb. is marketing Blustick, 
a hair dress for grey hair, to eliminate 
streaks and discolored patches. It is 
priced at SI. 


KINGS MEN’s Lano Hair Stick is de 
signed to keep hair in place without 
stickiness. It retails for Sl. 


POND'’s is marketing its Dreamflowet 
Face Powder in a new gold and pink 
plastic vanity box, for use on dressing 


tables, at 59 cents. 


YARDLEY Of London, Inc. offers a $2 
jar of Dry Skin Cleansing Cream for 
$1.10 until November | only, and is 
backing the special with advertise 
ments in Sunday supplements of — 37 
newspapers in key market cities. 
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ACETIVENOL ier o ote rich and 


powerful—a precious quality quite beyond compare . . 


Order it from us today or let us send you a 

there is only one answer . . . use ACETII ENOL! / sample that you may test for yourself its 
inestimable value. 

(one of the specialties of Roure-Bertrand Fils & Justin 


Dupont of France) 
ESSENTIAL OILS 
AROMATIC CHEMICALS ewWwit- me 
PERFUME BASES ° 
General Offices: 366 Madison Avenue, New York 17, N. Y. 


Chicago Branch: 510 North Dearborn St. @ Los Angeles Branch: 5517 Sunset Boulevard, Hollywood 


Sole Agents in United States and Canada for: ROURE-BERTRAND FILS et JUSTIN DUPONT Grasse (A.M.) France « Argenteuil (S.&0O.) France 
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DOROTHY GRAY has started an advertis- 
ing campaign in which it claims first- 
time use of atomic research to measure 
the cleansing power of complexion 
products. The experiment is said to 
have consisted of placing typical dirt, 
which had been made radioactive, on 
women’s faces. The cleansing quality 
of complexion soaps and creams were 
then tested by measuring the radio 
active soil remaining in the pores of 
the skin by Geiger counter, according 


to the company. 


ELIZABETH ARDEN marks the Fall season 
with the introduction of a new shade, 
Pure Red, in Lipstick at $1, $1.50, 
$2.50; in Cream Rouge at $1.50 and 
$2.50; in Dry Rouge at $1.50; and in 
Nail Lacquer at Sl. 


DOROTHY GRAY introduces Remolidine 
Body Rub to mold and tighten body 
skin. .\ 4 oz. bottle sells for $3.50. 


HARRIET HUBBARD AYER is introducing 
\yer-Mist Spray, a toilet water con 
centrate in a glass aerosol flacon, in 
time for Christmas selling. The plastic 


TOMET WEATER 


any Pe 


a 


#£e0 encionto Neen! SeFomE 


HARRIET HUBBARD AYER 


NEW YORK Paris 
cont 2 OF 
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aan] ran 





Ayer toilet water aerosol flacon 


coated, leak and shatterproof oval bot 
tle has a slip-over, gold-tone cap and 
comes in a white carton with golden 
moire ribbon motif. The two ounce 
size sells for $1.25 in the “Woodsy”’ 
scent, $1.50 for “Golden Chance.” 


REVILLON is introducing Detchema per- 
jume in crystal flacons, ranging from 
the “handbag flask’”” to the ‘boule 
series” for the dressing table, in six 
sizes from 14 02. to 2 ozs. The firm also 
distributes Carnet de Bal 


and cologne. 


perfume 


PEGGY SAGE's new Jeweled-Top Lip- 


stick counter display unit holds a one- 
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dozen assortment of six shades of 
Peggy Sage indelible-type Stay Sheen 
Lipsticks. The display also exposes six 
dummies with the exact shades of the 
sticks. The product sells at $1.10. 


STEPHAN DISTRIBUTING CORP. is market- 
ing Beauticians Shampoo by Stephan’s 


for retail sale exclusively through 


Shampoo for beauty trade distribution 


beauty salon, and is claimed to be the 
first liquid shampoo to get such sole 
distribution. ‘The shampoo is said to 
cleanse with hard as well as with soft 
water. It comes in three sizes: 8 02z., 
pint and gallon. ‘The Owens-Illinois 
Glass Co. pint bottle has a polyethy- 
lene shaker fitment for ease in appli- 
cation. 


PEGGY SAGE offers manicure and nail 
polish sets ranging in price from $1.10 
to $17.95 for fall and Christmas sell- 
ing. ‘wo of the new sets have “double 
duty” features. A $1.75 gold mesh cloth 
zippered case contains Crystallin Fin- 
ish Nail Polish and harmonizing Stay 
Sheen Lipstick. The case may be used 
us cigarette case, change or make-up 
purse. The other set may be used as 
a cocktail or evening bag by removing 
the snapped-in Polish tray and_ nail 
implements. Lined in black satin, and 
with a mirror in the top, it sells for 
$10.95. 
HOUBIGANT introduces Flatterie frag- 
rance in perfume, eau de toilette and 
poudre de toilette, the latter with a 
lamb’s wool puff and lucite handle. 
Packaging is simple in black and white, 
with black accent; the perfume comes 
in a handmade flacon. Prices range 
from $7.50 to $18.50 for the perfume; 
the eau de toilette is priced at $2.50 
and $4; the poudre de toilette sells 
for $4. As part of its initial promotion, 
Houbigant offers a twosome, consist- 
ing of a purse-size perfume and a pink 
satin lingerie sachet, for $3. 








Rubinstein pencil has sharpener in cap 


HELENA RUBINSTEIN Everpoint Eye Pen- 
cil has a sharpener hidden in the cap 
of its golden metal case. The pencil 
comes in a choice of five shades, sells 
for $1.50. 


MEM CO. is marketing colored toys in 
soap for use in the bathtub. They in- 
clude three bears, little chicks, French 
poodles and rocking horses. 


HELENA RUBINSTEIN Offers Eye Shadow 
Stick for fast, precise application. It 
comes in a choice of six shades, in a 
slim, golden metal swivel container, 
at $1.25. 


LIQUINET CoRP.’s 1l-ounce economy 
aerosol can of Liquinet hair spray, 
formerly priced at $1.98, will carry an 
overprint reading: “Special—11 ounces 
—$1.59,” as the company launches an 
intensive sales effort on the large dis- 
penser. The newly introduced Purse- 
Size plastic bottle of Liquinet, prior 
available only in combination with the 
four-ounce can, will become available 
individually as open stock. The four- 
ounce aerosol carries a new bright yel- 
low label featuring a close-up of eyes, 
forehead and hair. A counter unit dis- 
plays six of the $1.25 dispensers. 


PARFUMS CORDAY’s Perfume Atomizer 
contains a quarter ounce of perfume. 
Three inches high, the gold cylinder is 
claimed to be air-tight. Prices are $3.50, 
$5.50 and $6.50, depending on scent. 





Perfume Corday'’s Perfume Atomizer 






















The development of any new fragrance in 
the Synfleur laboratories is not an end in it- 
self. It is, rather, the means for helping to 
market successfully another product. 

This guiding principle has meant, over the 
past 65 years, that Synfleur fragrances have 
served as integral impulses in the sale of cos- 
metics, toiletries, shampoos and like products. 


They can serve you as well, and our skilled 






technicians will be glad to demonstrate ex- 
actly how. 


THE MEANS FOR SUCCESS 
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The Editorial - “WE” 


One More Word 
On Cosmetic Seminar 


LSEWHERE in this issue of our 

publication the very successful semi- 
nar of the Society of Cosmetic Chemists 
is described in some detail. This gath 
ering and series of symposia, the first of 
its kind ever to be held in the cosmetic 
industry in the United States, can only 
be described as a magnificent achieve 
ment, It was well planned and well 
carried out, and struck a_ note of 
accomplishment on a high scientific 
level so that all concerned might well 
be proud. We look forward to other 


gatherings of a similar nature in the 
years ahead. 


Advertising Budgets 
And Cosmetic Sales 


N° one can deny the important role 
played by advertising in the sale of 
cosmetics. The campaigns have been 
successful not only in winning a greater 
portion of a given market to a given 
brand, but also in increasing the total 
sales of all brands of a product. We 
are convinced that more dentifrice is 
sold because of the campaigns of the 
leading advertisers; and, at the same 
time, each of several important firms 
has won a share of the market greater 
than it could claim without radio 
television, newspaper, magazine, and 
other media. Nevertheless, we wonder 
whether some sections of the cosmetic 
industry are not devoting a dispropor- 
tionate amount of revenue to advertis- 
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ing, and whether the total expenditures 
of a few firms may not be as great as 
the entire potential market they hope 
to reach and capture. Naturally, they 
are competing among themselves for 
this market, and no one can discourage 
or forbid that competition. One can, 
however, economic 
soundness of such a program; one can 
wonder, as we do, whether this is 
a healthy manifestation of competition. 


question the 


Markets for Young, 
Markets for Old 


UCH has been written about 

teenage and adolescent markets. 
Some firms have special products to 
appeal to this group; while other com- 
panies have used a specialized ap- 
proach. There is another market that 
is equally interesting, one that likewise 
received little attention until a few 
short years ago. That is what Business 
Week recently termed “the older and 
sprightlier” group. Not only are there 
many more people over 65 than ever 
before, but such people are today in 
a better financial position than in 
former years. Particularly in the field 
of geriatric creams, hormone cosmetics, 
skin-nourishing products, preparations 
for gray hair, and others, these men 
and women are not to be overlooked. 
In the appeal to this older group, the 
drive to look young, to hide one’s 
age, no longer is appropriate. After the 
age of 65 or 70, the American—male 
and female alike—seems to become in- 
creasingly proud of the adding years. 


President Vetoes 
Cosmetic Act Changes 


N the closing days of Congress, a bill 

was passed that would have effected 
certain changes in the Food, Drug and 
Cosmetic Act. How extensive these 
changes might have been is a matter ol 
conjecture, for the language of Con- 
gress, and particularly the Senate, was 
ambiguous, and it would have re- 
mained for the courts to interpret what 
the Congress meant. It was thought by 
some experts, in fact, that the entire 
cosmetic section of the Act would be 
virtually repealed, had the amendments 
President of the 
United States having vetoed this legis- 


become law. ‘The 


lation, the entire matter will come up 
for reconsideration at the next session 
Manufacturers of cos- 
metics would indeed do well, in ou 
opinion, to study the entire legislative 
situation in the United States insofar 
as it relates to the products of our in- 


of Congress. 


dustry, and to be in a position to rec- 
ommend legislation designed better to 
protect both public and industry. 


Controversy Over 
Multiple Seizures 


NE of the controversial questions 
which prompted the Presidential 
veto concerned so-called multiple seiz- 
ures. Under the Act, as it still reads, the 
Food and Drug Administration has the 
right to seize more than one batch or 
shipment of merchandise which it con- 
siders fraudulent, even though each 
shipment bears identical labeling. The 
amendment would have permitted only 
one seizure, except where the continued 
manufacture and sale constituted a 
hazard to health. “Such a limitation,” 
stated the President in his veto message, 
“would make it possible for fraud and 
material deception to continue un- 
abated until the validity of the labeling 
involved in the seizure case is definitely 
settled by the courts.” 

While it is entirely possible that 
there may be some innocent victim 
whose product is eventually upheld by 
the courts and who, in the interim, 
must suffer by inability to function 
pending adjudication of his case, this 
is certainly not the rule. It would be 
folly to permit continued manufacture, 
shipment and sale of misbranded 
merchandise while a case is being 
appealed. An unscrupulous distributor 
could, in this manner, continue to 
flaunt the laws of the country, only to 
be put out of business after he has 
made his fortune, done his harm, and 
brought disrepute on drugs and cos- 
metics, generally. 

The argument will no doubt be 
raised that the present 
functioning assumes guilt, rather than 


method of 


innocence, and effectively places a man 
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out of business while the case is unde 


study. The answer, in our opinion, 
must be found in a speedier method of 
adjudication, a rapid clearing of the 
calendars of administrative bodies and 
courts, to the end that the innocent will 
not long be deprived of the right to do 
business because of the multiple seizure 
clause of the law. But the clause should 
be allowed to remain, for the protec 
tion of everyone concerned. 

New Legislation 

Adopted in Canada 


N America, we have been functioning 

for so long under the regulations 
of the Food, Drug and Cosmetic Act 
that we are prone to forget that the 
Canadians have not had corresponding 
legislation. In fact, until a very short 
time ago, the legislation in Canada did 
not cover cosmetics at all, a situation 
which has now been corrected. Ameri- 
can firms will have no difficulty comply- 
ing with the terms of the Canadian Act, 
for the latter are in most respects 
almost identical with the provisions 
of the American legislation. They pro 
vide for such information on the label 
as name and address of manufacturer, 
net contents, and certain cautionary 
legends; they state the amounts of 
certain impurities permitted in coal-tar 
colors; and, among other provisions, 
they restrict the right to indicate the 
country of origin if the product has 
been changed after entry into Canada. 

We should like to congratulate the 
Toilet Goods Association of the United 
States, and particularly its executive 
vice-president, for cooperation with the 
corresponding trade association in 
Canada and with the Canadian govern 
ment officials, which cooperation con 
tributed toward making this new law 
sound in every respect. Perhaps it 
would be helpful, at this point, for the 
two associations, to issue a study in 
dicating exactly what the points of 
difference between the two laws might 
be. Such a study would be time-saving 
and most helpful to companies en- 


gaged in manufacture and sale in both 
countries 


Cosmetics Discussed 
In Medical Journal 


W* were pleased no end to read 
a review of hormone cosmetics in 
The Practitioner, a British medical 
publication. We were pleased for sev 
eral reasons: first, because of the sound, 
scientific value of the article; secondly, 
because it appeared in a journal of out 
standing reputation; finally, because as 
a collaboration between Dr. Samuel 
M. Peck and Dr. Emil G. Klarmann, it 
symbolizes an era. of cooperative 
friendliness between medicine and 
cosmetics. We believe there must be 
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few instances in modern history (and 
none at all, that we can recall) when 
a cosmetic chemist authored or co- 
authored a publication for a leading 
medical journal. We stated in these 
columns several months ago, at the 
time that the Society of Cosmetic 
Chemists bestowed its coveted medal 
upon Dr. Klarmann, that he had made 
an outstanding contribution toward 
bridging the gap between cosmetics and 
such related sciences as dermatology 
and endocrinology, among others. This 
contribution he continues to make. In 
the past, physicians have appeared on 
the program of cosmetic and toiletry 
groups, and have had their papers 
published in the cosmetic journals. 
That cosmetic chemists should now 
reverse this procedure, and give the 
medical profession the benefit of our 
unique and important experience, can 
only aid both sciences and the public 
they serve. 


A Word of Caution 
On Aerosols 


E have been among the en- 

thusiastic boosters of aerosols, 
hailing each new event, each new prod- 
uct, each improvement as it came our 
way. We watched the glass bottle with 
mixed feelings, listening to all sides 
of a controversy, convinced that only 
time would settle the questions at issue. 
Now we note, as one of many new 
products being shown for the holiday 
season, the small purse-size flacon, the 
first perfume (rather than cologne) in 
aerosol form. A new approach brings a 
new appeal, and may result in added 
fragrance business, or may bring a 
switch from one type of product to 
another. The aerosol fragrances, we 
have felt, would be added fragrances, a 
plus for the entire industry, because 
the American woman is still not a 
frequent, everyday user of perfume 
and toilet water, to the extent that she 
uses lipstick, powder, and other cos 
metics. Hence, new use means added 
use. 

The purse-size flacon in the form 
of aerosol, however, seems to have two 
disadvantages: the user does not know 
when she is approaching the end (a 
drawback for all aerosols, it is true), 
and this end is approached very rap 
idly, considering the price she pays for 
the product. Already the aerosol in- 
dustry is alerted to this difficulty, and 
is focussing its attention on the metered 
valve, in the hope that this second 
drawback will be entirely overcome. 


Research Studies 
On Radioisotopes 


OR some time, the toiletries in- 
dustry has been watching with great 
interest the field of radioisotopes. Ra- 
dioisotopes permit the study of the 


traveling of chemical substances within 
the body, the absorption of materials 
placed upon the skin, the mechanism of 
chemical changes that take place after 
a substance is used. The launching of 
a program by Colgate-Palmolive Co. 
for the purpose of conducting such 
studies with toiletries, soaps, and de 
tergents is a sign of progressive re- 
search by a forward-looking firm. The 
results of these studies will be watched 
with utmost interest, and should be as 
valuable for industry and science as 
a whole as thev no doubt will be for 
the sponsor. 


Food Store Sales 
Continue to Climb 


HE grocery store continues to cap- 

ture an increasing part of the total 
toiletry and beauty product market. 
This time it is a report from Drug 
Trade News (a journal associated with 
trade papers in both the drug and 
food store fields), and the conclusion 
is inescapable that the grocery cannot 
be ignored in cosmetic sales. According 
to this journal, the American grocery 
store can claim 17% of the total 
market in “health, toilet and beauty 
products,” a catch-all that includes 
everything from non-prescription medi- 
caments, veterinary products, prescrip 
tion accessories, and vitamin con- 
centrates, to shampoos, creams, pow- 
ders, and deodorants. Among the 
products of interest to cosmetics manu 
facturers, the grocery sells 37% of all 
shampoo, 32% of hair tonic, 27% of 
home permanent kits and refills, and 
even 19% of aftershave lotion. More 
significant, the grocery store has in 
creased its sales in each individual 
product mentioned. If the drug store is 
still the leader in cosmetic sales, as 
indeed it is, it cannot be denied that 
it has a competitor as vigorous in the 
grocery as ever it had in the depart- 
ment store, variety store, specialty shop, 
and the house-to-house sales force. For 
the industry as a whole, this is healthy 
competition, and we suspect that it is 
one of the forces contributing to a 
satisfactory total sales figure for 1954, 
a year that has had many a pessimistic 
moment. 


Permanent Eye Make-Up Color 
Claim Approved by F.T.C. 


Vhe use of the words “permanent 
coloring for the lashes and brows’ to 
describe Dark Eve make-up in adver 
tising and labeling has been sanctioned 
by the Federal Trade Commission. ‘The 
ruling is based on the concept that the 
Dark Eyes Co.’s product provides a 
permanent coating for from 5 to 6 
weeks .. . or until the hair is replaced 
by new growth. 


The American Perfumer 











| A refillable metal 
compact for cake powder ! 











—-— <7 


~ New Idea: 


» 


— a> / Powder Pan Retainer 


 COVILL HAS DESIGNED a metal compact for compressed (cake- 
k_) type) powder that can be refilled when empty! 
There has long been a crying need for this type of compact 
which combines all the fine features and attractive appearance 
that can be obtained only in a fine metal container. 

This new “gold vanity” has a powder pan retainer that is an 
integral part of the compact. It is held securely in the compact, 
yet snaps open easily when it is time for a refill. (This will in- 
crease your refill business.) 

The refillable compact is available in a variety of square and 
round shapes, can be finished to any specifications, and may be 
lettered or decorated as desired. 

Ask a Scovill representative to show you this latest new prod- 
uct developed by Scovill’s Drug and Cosmetic Container Division. 
Maybe it’s the answer to a problem you're facing right now! 

At any rate, please remember this. Call us any time you have 
a container problem. We are sure that our engineers will be able 


to help you as they have others. 


SCOVILL-MADE Containers 


A product of SCOVILL 


SCOVILL MFG. COMPANY, 62 MILL STREET, WATERBURY 20, CONN. 
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Fork lift truck 


Gas Powered Fork Lift Trucks 


To speed the handling of materials 
in manufacturing plants the Baker 
Raulang Co. offers two new gas 
powered fork lift industrial trucks. Full 
details about the new features of each 
will be sent on request. 


Roll on Sealer 


The roll on sealer according to the 
makers, Pack-Rite Machines, rolls on 
gummed tape in one continuous opera- 
tion, making enclosures on a_ wide 
variety of packages: cartons, boxes, 
bundles etc. It may also be used for 
reinforced tape as well as kraft tape. 
In operation it moistens, applies, 
measures and cuts off tape as the sealer 
is pulled over the area where a seal is 


desired. 
Automatic Titrimeter 


Titration in half the time normally 
necessary is made possible by the Fisher 
automatic titrimeter according to an 


announcement of the Fisher Scientific 
Co. 


Control of Moisture 


Control of moisture is made possible 
by a number of the devices made by 
Dri Aire Inc. the company states. 
Humi-caps are small, one-piece, trans 


parent, plastic dehydrators produced 
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in three sizes. Humi-spots are cards im- 
pregnated with spots of moisture sensi- 
tive material which are available in 
three types. Humi-eyes are external in- 
dicators which show humidity condi- 
tions within a barrier package. Special 
types of dehydrators and indicators to 
meet individual requirements can be 
developed. 


Acetate P. A. 


\cetate 
P. A., which is said to possess a fruity- 
pineapple, warm musk-like character 


\ new product known as 


offering interesting effects in perfume 
formulations of the lilac, muguet, jas- 
min and other floral types has been de- 
veloped by Givaudan-Delawanna Inc., 
330 W. 42nd St., New York 36, N. Y. 
It is also suitable for use in floral soap 
compositions, it is added, and tends to 
accentuate the desirable floral top 
notes. Samples are available on request. 


Pressure Sensitive Tape 


\ pressure sensitive tape that is said 
to stick at a touch which lends itself 
to decorative and protective uses is 
offered by the Minnesota Mining & 
Mfg. Co. The tape features an un- 
treated suede-like fibre backing coated 
with a pressure sensitive adhesive. The 
adhesive is protected with an easily re- 
movable paper liner. 


Processing Literature 


“I Can Help You Make Your Prod- 
uct Better at Lower Cost with Alsop 
filters, mixers, pumps and tanks” is the 
title of a four-page illustrated folder 
describing this equipment in a _ terse 
but adequate way, issued by the Alsop 
Engineering Co., Milldale, Conn. 


The Market Guide for Latin Amer- 
ica for 1954 has been issued by the 
\merican Foreign Credit Underwriters 
Corp. It lists financial and credit rat- 
ings for more than 100,000 individual 
buyers and sales representatives etc. in 
all countries of South and Central 
America, the West Indies, 
Cuba and Puerto Rico. 


Mexico, 





How the D & O Laboratories Serve 
You is the subject of an_ illustrated 
booklet gotten out by Dodge & Olcott 
Inc., 180 Varick St., New York, 14, 
N. Y., explaining in simple but graphic 
terms the scope of the service the com- 
pany offers to its customers, following 
a year of extensive reorganization and 
laboratory expansion. 


The U. 8. Government Purchasing 
Directory consisting of 92 pages is the 
first complete guide to military and 
civilian purchasing activities of the 
federal government. About 4,000 classes 
of commodities covering more than 5 
million items purchased by govern- 
ment agencies are listed. The directory 
enables business men to quickly deter- 
mine who purchases anything and 
where it is done. Copies may be had 
for 50 cents from the Superintendent 


of Documents, Washington 25, D. C. 


How to get a small business adminis 
tration loan is explained in a step by 
step way in a leaflet “Public Statement 
of Loan Policy.” A copy may be had 
by writing to the Small Business Ad- 
ministration, Washington 25, D. C., 


gratis. 


The first national Directory of Dis 
count Dealers is offered in book form 
by Hoge, Farrell Inc. at $9.85 per copy. 


A timely bulletin on wrapping and 
bundling which is available on request 
has been issued by Paisley 


Inc. 


Products 


A new flavor catalog and flavor data 
sheets covering a variety of subjects, 
are offered by Fritzsche Brothers Inc., 
76 Ninth Ave., New York 11, N. Y. 
Copies may be had for the asking. 

Analytical Services is the title of an 
illustrated 8-page booklet issued by 
Foster D. Snell Inc., 29 W. 15 St., New 
York 11, N. Y. A copy may be had on 


request. 


A Supplemental Bibliography of ar 
ticles on G-11 (hexachlorophene) is con- 
tained in the Sindar Reporter No. 2 
published by Sindar Corp., 330 W. 
12nd St., New York 36, N. Y. 
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The BUTTERFLY 
knows the reason why 
NORDA makes good scents 


The reason why Norda can help you is as plain as the 
nose on a woman’s face. 


Please her nose, and your business grows. A Norda 
fragrance will please her nose. It can be subtle, it 

can be simple, it always will be distinctive. There 

are whispers of magic for women in Norda-born fragrances. 


For the smell that will sell, come to Norda. For variety, 
let Norda help you. For generous free samples that prove 


what we say, send your letterhead to Norda today. 


Norda Essential Oil and Chemical Company, Inc. 
601 West 26th Street, New York 1, N. Y. 


° ° © MONTREAL * TORONTO ¢ HAVANA * LONDON 


HICAGO LOS ANGELES SAN FRANCISCO 


& Essential Oil Review 


’ 
‘ 


Always remember—never forget 
Norda Makes Good Scents 


MEXICO CITY 
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Flew Products 





Rhodinol 


The Fine Chemicals Division of 
Shulton, Inc., Clifton, N.J., has just 
released information on the manufac 
turing technique involved in the 
preparation of its new synthetic Rhodi 
nol known as Rhodinol Shulton. This 
process has just been disclosed in a 
patent entitled “Process of Making 
Rhodinol, Stephen P. Joffre, Assig 
nor to Shulton, Inc.” The new proc 
ess involves the isomerization — of 
citronellol to a true rhodinol by ex 
posing liquid citronellol, either at 
room temperature or at elevated tem 
perature, up to its boiling point, to 
strong ultra-violet light for a sufficient 
duration so that by simple rectification 
a high yield of the more valuable rhodi 
nol can be obtained. The process may 
be practiced with or without the ad 
mixture of a metallic catalyst in the 
citronellol, and, preferably, is carried 
out in an inert atmosphere. ‘The citron 
ellol utilized in this* process may be 
of either natural or synthetic origin. 

It was found that rhodinol could be 
prepared using either a batch or con 
tinuous system. In the batch system, 
citronellol is placed in a quartz con- 
tainer or other material through which 
ultra-violet light is passed. In the contin- 
uous system, citronellol can be circu- 
lated through a heated quartz tube or 
the like through which ultra-violet light 
is directed. Approximately 80% yields of 
rhodinol can be obtained. The metallic 
catalysts or promoters which may be 
utilized in this process may be one o1 
several of the group consisting of mer 
curic oxide, vanadium pentoxide, etc. 
The best conditions of time and tem 
perature are a function of the nature 
of the ultra-violet source. 

Investigators believe that citronellol 
contains more of the substance in its 
ilpha or limonene form, identified by 
the Geneva system of chemical nomen- 
clature as  2,6-dimethyl-l-octen-8-01; 
whereas rhodinol is supposed to con 
tain essentially equal parts of the limo 
nene and terpinolene forms, the latter 
identified as 2,6-dimethyl-2-octen-8-ol, 
the beta form of this substance. Both 
citronellol and its isomer rhodinol are 
used extensively in the perfume indus- 
try. According to expert perfumers, 
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and Developments 


rhodinol is the more valuable sub- 
stance because it is characterized by a 
deeper, longer lasting rose note. This 
is in contrast to the cheaper citronellol 
which is much lighter in odor charac- 
teristic and has a readily identifiable 
odor quality which reveals its origin 
of citronella oil. 

For most purposes ‘where a fine rose 
aroma has been desired, the rhodinol 
used was obtained by the fractionation 
of Reunion Geranium Oil known also 
as Geranium Bourbon. Geranium 
Bourbon rhodinol is expensive at ap- 
proximately $30 per pound. For 
cheaper aromatic substances like soap, 
compounded rhodinols were prepared 
as mixtures of several other compo- 
nents to give a rather poor approach 
to the rhodinol odor. Now, the com- 
pany states, perfumers have a true, 
quality rhodinol available at approxi- 
mately half the price of the traditional 
Geranium Bourbon product. Addi- 
tional advantage to the perfume indus- 
trv is the fact that Rhodinol Shulton 
is standard in price. 

In identifying Rhodinol Shulton, it 
is pointed out, infra-red studies have 
shown a definite double bond shifting 
in the 6.0 micron region. In addition, 
odor studies have shown that it is com- 
parable to high grade Geranium Bour- 
bon rhodinol. 

The manufacturers claim that Rho- 
dinol Shulton is superior to rhodinol 
ex-geranium bourbon in working per- 
formance and composition in that: 

1. It is said to possess an unusual 
blending power. It is more capable of 
smoothing out the rough edges of a 
composition than is rhodinol from the 
traditional geranium source. 

2. The new rhodinol has a fresher, 
more petal-like characteristic than 
ordinary rhodinol. This produces a 
finer tone in rose and allied composi- 
tions. 

3. Being of clean, synthetic origin, it 
does not show the undesirable traces of 
terpene bitterness or citronellal-like 
by-odors that frequently occur in the 
best natural rhodinols. 


Aerosol Industry Service 


\s a service to the aerosol industry 
Standard Aromatics, Inc., 88 University 


New aerosol odor kit 


Place, New York 3, N. Y. has made 
available a library of aerosol odors as 
sembled in the form of a handy kit 
that is offered without charge to all 
aerosol contract fillers and loaders. The 
kit contains 24 fragrances all of which 
have been tested in aerosol packages 
for which they are designed the com 
pany states. The packages, it is added, 
have been shelf tested and oven tested 
and the fragrances have had no dele 
terious effect on components of the 
aerosol package and its contents. The 
fragrances are accompanied by a data 
sheet. It indicates the uses for which 
each fragrance is intended. 


Norwegian Alginates 


Alginates manufactured by A. S. 
Protan of Norway are now available 
in the eastern territories of the United 
States due to the appointment of 
Croda Inc. as exclusive sales agents for 
such territories. Alginates are salts of 
alginic acid found in brown seaweed 
and extracted chemically. Sodium, 
ammonium, potassium and other algi- 
nates of a high degree of polymeriza 
tion, free of calcium, are produced by 
the company. Alginates are of interest 
to industries requiring a hydrophilic 
colloid of thickening, stabilizing gel or 
film forming properties such as the cos- 
metic and pharmaceutical industries 
and the ice cream industry. 
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! 
Tt may be born of the talent of its designer to 


picture the virtues of a product by the grace and 
beauty of its container. 


——— 





It may be born because a special convenience to 
the user is needed to insure satisfactory perform- 
ance under difficult circumstances. 





It may be born from necessary emphasis on the 
protection of its contents from every outside 
influence. 





That successful glass 
SALESpackages are so 
consistently developed 
by Owens-Illinois 

is no accident. 


It is the result of systematic research into the 
problems to be solved and the objectives to be 
reached in the creation of each Duraglas® 
SALESpackage by specialists in design, engi- 
neering and marketing. 


The best answer to your packaging problem 
may come from a single factor in the birth of a 
new Duraglas Container but is more likely to 
evolve from a combination of many skills. Ask 
us to demonstrate how Owens-Illinois’ abilities 
can be focused on your problem . . . container, 
closure, label design or carton. 


DURAGLAS CONTAINERS Owens-ILuLINoISs 


AN (i) PRODUCT 
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DRUG & COSMETIC REVIEW, 1954 
1955. 9x12 in., 328 pages, cloth 
covers. 11th edition. Drug & Cosmeti« 
Industry. 1954. Price $4 in U.S. and 


55 foreign, postpaid. 


kach issue of this work is more com 
plete and more useful than its pre 
decessors; and in the present, neatly 
printed and skilfully compiled edition 
much information is presented in a 
handy way. Subjects covered are: Pri 
vate Formula, Packages and Packaging 
Materials, Machinery and Equipment 
Manulacturers, Raw Material Direc 
tory, Modern Formulation, ‘Trade 
Name Index, Industry's Periodicals, 
Suppliers’ Address Section, Statistical 
Section and Associations of the Indus 
try. In the Statistical section price 
movements of raw materials trom 1943 
to and including 1953 are listed as 
well as raw material imports from 
1949 to 1953. In the section devoted to 
associations the active members as well 
as ofheers of all the principal associa 
tions in the allied industries are given 
In the other associations the addresses 
of the principal headquarters appear 
together with the names of the ofhicers. 
The Trade Name Index is worthy of 
The bulk of the vol 
ume is made up of the Raw Material 
Directory 


spec ial mention 


which has evidently been 
compiled with unusual care. 


SCEN I PHERAPY 


9X8 in., 16 pages, 


Emery Stern 


paper covers, 


Psychological Library. 1954. 


The aim of this paper is to present 


an evaluation of diagnosis and therapy 
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of psychic disturbances through scent. 
Music, the author points out, “is be- 
coming an effective agent when ap- 
plied to the sick as an aid towards the 
restoration of health. Smells are sure 
than sounds or sights and can bring 
emotions of all sorts to the mind. Each 
odor causes a feeling of pleasantness or 
of unpleasantness and constitutes a 
more effective way of characterizing an 
object, place or event than a verbal 
description.” 
are: Odors, 


Headings in the paper 
Medical Diagnosis by 
Scent, Scents as Remedies and Scent 
Vherapy. 


FRAGRANCE IN THE 
Norman 


GARDEN. 
6x814 in. 110 
pages, cloth covers. D. Van Nostrand 
Co., 1954. Price $2.00. 


Laylor. 


This is one of the very rare books 
designed to guide the gardener in the 
complicated task of planning for frag- 
rance. It serves as a key to the use of 
plant material to secure almost any de- 
sired fragrance in the garden, in cut 
flowers and in such dried or preserved 
forms as sachets and potpourris. If the 
gardener wishes to try his hand at mak 
ing perfume simple directions are given 
which call only for plants and equip 
ment normally available. 

As the odor of flowers contorm = to 
basic patterns the flowers are classified 
in six main groups commonly used by 
perfumers. ‘These are keyed to the 
proper annuals, perennials, shrubs, 
vines and trees so that it is possible to 
work out indoor and outdoor trag- 
rance. The book opens with a discus- 


sion of the nature of fragrance of gen 


eral interest to all. There are seven 
chapters, a bibliography and an index. 


tANADA’S FOOD AND DRUG 
LAWS. R. E. Curran. 7x10 in., 1138 
pages, cloth covers. Commerce Cleat 
ing House, Inc. 1954. Price $19.50 


This is the fifth research book in the 
Food Law Institute Series; and like all 
of the books that preceded it, it is a 
must for companies in the allied indus 
tries which do business in Canada. An 
annotated and indexed compilation of 
Canada’s food and drug laws, includ 
ing cosmetic and related laws, makes 
up the substance of this useful volume. 
It includes the text and detailed com 
ments covering an Act Respecting 
Thera 
peutic Devices passed by the Canadian 


Food, Drugs, Cosmetics and 


Parliament in 1953 which came into 
force this year. It covers therefore the 
latest legislative record on the subject. 

Part I puts the entire subject into 
perspective and provides a background 
against which the detailed discussion 
of the present Food and Drugs Act 
becomes more understandable. Part II 
is devoted to a detailed discussion ol 
the Food and Drugs Act. It covers the 
historical development of the law, the 
use of regulations, special provisions in- 
cluding adulteration, misbranding, ad 
vertising and labeling as well as provi 
sions for its enforcement. Part III 
contains the texts of the early English 
adulteration statutes. Part IV contains 
the texts of the successive Canadian 
Food and Drug Acts. Parts V and VI 
complement chapters in Part I. Part 
VII contains the text and some de 
tailed explanations of An Act respect 
ing Food, Drugs, Cosmetics and Thera 
peutic Devices passed in 1953. This act 
replaced the former Food and Drugs 
Act. 


TIEN TRAILS TO SALES. Fred De 
Armond, 514x8 in. 118 pages. 11 
drawings, cloth covers. Lloyd R. 
Wolfe & Associates. 1953. Price $3.50. 


In this interesting book the author, 
himself a former salesman and_ sales 
manager, charts a selling technique 
that combines headwork with leg work. 
In chronological order he guides the 
salesman along the successive trails. 
Briefly stated the ten trails are: 1. Study 
People—Why and How They” Buy. 
2. Know Your Products. 3. Plan Your 
Sales ‘Talk. 4. 


Pick Your Prospects 
» Ask Questions. 6. Talk in ‘Terms of 
Buver Benefits. 7. Let Your Customers 
Speak For You. 8. Meet Objections 
with Mental Footwork. 9. Focus on a 
Key Issue. 10. Ask for the Order. Each 
of the foregoing is covered in an in 
teresting and suggestive way so as to 


appeal to all engaged in sales work. 
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(Cyclomethycaine, Lilly) 
I Percent 





ncentrated will 
ote, whether 
th the natural 


delicate, subtle feminine bouquets and 

line perfumes. In fra- 

ances with al dic sharpness, it im- 
parts a highly desirable smoothness. 


Made by an exclusive Rhodia process 
to insure complete removal of any for- 
eign material, Ambrene Rhodia Extra 
Concentrated is highly effective as a fixa- 
tive, base, oF ambergris replacement. Due 
to its long-lasting effect, it is exception- 

bouquets for sachets and 
rs, and is also used in per 
fumes for the finer toilet soaps- 


For complete information on AMBRENE 
RHODIA EXTRA CoNCENTRATED, or for 
help with your perfuming problems, 
write to Rhodia, Inc., 230 Park Ave. 
New York 17, N. Y. 
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Musearo W 


SC 


Possesses the same valuable quality 


of merging, intensifying and 
leveling off the ingredients of a 
perfume as does the genuine Musk. 


Faithfully reproduces the 


odor of genuine Musk. 


Use this Schimmel specialty  jystead of 
genuine Musk for your higher priced 
perfumes in concentrations up to 1%. 


Especially useful in soaps. 
where natural and artificial 
musks would discolor. 


Write for further information 
on your firm’s letterhead 


imme}l & CO.. Une. 


601 West 26th Street, New York, 1, N. Y. 
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ESED/AMLUA 


AN ACETAL 








PHYSICAL APPEARANCE: ~— Colorless liquid; APHA 10 Max. 





ODOR TYPE: 4 Floral; resembles Reseda Mignonette. 





SOLUBILITY: 4 10 parts soluble in 100 parts 70% 
~ Ethyl Alcohol. 


t 


STABILITY: 4 Very stable in neutral and alkaline media. 


4 
— ee 


REFRACTIVE INDEX: 1.4972 (R.I. n a) 


D 


meee ares 
tN 
oO 


SPECIFIC GRAVITY: 1.0020 


tha Now) = 


to 


7 
SUGGESTED USES: ~ 1% to 5% in formulation of floral odors 
+ for perfumes, creams, powders and soaps. 
>» As addition, 44% to 1%, to existing com- 
a pounds to round off and improve odor 
i 
» character. 
e 
QUALITY: a Held to rigid specifications by our control 


laboratories; carefully analyzed by the 
most modern methods, including infra-red 
» absorption. 


mn 


Note these additional VERONA specialties: 


BERGAMOT SYNTHETIC P-1104 * CYCLAMAL 


VERONOL © FLOWER OIL WHITE LILAC 
Sole representatives in the United States for: J. & E. SOZIO, GRASSE, FRANCE 


RESINOIDES * NATURAL ABSOLUTES ¢ ESSENTIAL OILS 


a 4 it 
PRODUCTS BUILD SALES FoR “///(/) PRopucts & 
i 
| 
Aromatics Division 


VERONA CHEMICAL COMPANY 
Plant and Main Office: 26 Verona Avenue, Newark, N.. J. 
1210 Rosedale Avenue, Chicago, Ill. 
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Salicylates as Flavor 


Salicylates, particularly methyl! salicylate, have long been used in 


flavors for a wintergreen effect 


alcohol esters of salicylic acid . . 


MORRIS B. 


ROM time to time the flavor 
ing properties of groups of aromatic 
chemicals have been described and 
discussed in this section of THE AMERI 
CAN PERFUMER. The esters of salicylic 
acid form another interesting group ol 
such aromatic chemicals. It will be 
convenient to consider the salicylates 
in two major subdivisions; aliphatic 
alcohol esters of salicylic acid and 
aromatic alcohol esters of salicylic acid 

It must be remembered that salicy 
lic acid is a poly-functional compound 
being both an acid and phenol. It must 
also be remembered that some of the 


salicylates are used as drugs 


\liphatic Salicylates 


Methyl salicylate, H¢ C, H Ce IOCH., 
methyl o-hydroxybenzoate, artificial oil 
of wintergreen. is a colorless liquid 
having a specific gravity of 1,185 to 
1.190, a refractive index of 1.537 at 20 


deg. C., and a boiling point of 223-224 
deg. C. Methyl salicylate has the char- 


acteristic odor of gaultheria oil or oil 
of wintergreen. This ester is slightly 
soluble in water. It is miscible with 95 
per cent ethyl alcohol and is soluble 
in water-alcohol mixtures in the follow- 
ing ratios: 90 per cent, 1:1; 70 per cent, 
1:8; and 60 per cent, 1:20. 

Methyl salicylate is a common com 
ponent of root beer, sarsaparilla, and 


. Aliphatic alcohol and aromatic 


. Core must be exercised in their use 


JACOBS, Ph.D. 


birch beer flavors. It is used in the 
preparation of artificial wintergreen 
extract and has been recommended as 
an ingredient of many berry flavors 
such as blackberry, cranberry, currant, 
gooseberry, mulberry, huckleberry, 
strawberry, and raspberry flavors. The 
literature contains references to its 
use in fruit flavors such as apricot, 
grape, and peach and in tea flavors. It 
must be used sparingly. It is used rela 
tively widely for the flavoring of phat 
maceuticals and drugs and considerable 
quantities are used for the flavoring of 
chewing gum 

Methyl salicylate illustrates a point 
that is at times not given enough em- 
phasis. While methyl salicylate occurs 
in many natural products such as oils 
of wintergreen, sweet birch, rue, clove 
bud, and a number of oils used in per 
fumery, it is in its concentrated form 
a material which can be toxic. Great 
care must be used by employees han 
dling this aromatic chemical, and cau- 
tionary labeling is advantageous. 

Natural oil of wintergreen contains 
over 98 per cent of methyl salicylate. 
It is prepared by the maceration in 
luke-warm water and subsequent steam 
distillation of the leaves of the ever 
green. Gaultheria procumbens Linné 
(fam. Ericaceae). The northern oil 
comes mainly from Pennsylvania and 








omponents 


New England and the southern oil 
comes from ‘Tennessee and North Cat 
olina. The specific gravity is in the 
range 1.176-1.182. Gaultheria oil is 
optically active but the rotation should 
not exceed — 1.5 degrees in a 100-mm. 
tube at 25 deg. C. Despite the fact that 
essential oil of wintergreen is practi 
cally all methyl salicylate, nevertheless 
it is said to give certain softer flavoring 
effects not obtainable with the syn 
thetic material. 

Oil of sweet birch also consists of 
over 98 per cent methyl salicylate and 
consequently has almost the same phy 
sical constants as methyl salicylate. In 
contrast to gaultheria oil, oil of sweet 
birch is optically inactive. Sweet birch 
oil is prepared by the maceration in 
warm water of the twigs and bark of 
Betula lenta Linné (fam. Betulaceae) 
and the subsequent steam distillation 
of the liberated oil which is found 
principally in the bark. 

The U.S. P. considers oil of winter 
ereen, oil of gaultheria, oil of betula, 
and oil of sweet birch together with 
synthetic methyl salicylate making lit 
tle distinction between them. 

Some use is made of methyl salicyl 
ate in perfumery, for instance in traces 
to give notes to mimosa, tuberose, 
and cassie, and as a modifier in floral 
bouque ts. 

Ethyl salicylate, HOC,H ,COOC,H ; 
ethyl o-hydroxybenzoate, is a colorless 
liquid with a specific gravity of 1.131 to 
1.157. It boils in the range of 231 to 
235 deg. C., melts at 1.3 deg. C., and 
has a refractive index of 1.5251 at 
about 15 deg. C. Ethyl salicylate has an 
odor which resembles wintergreen 
strongly but is of a more flowery char- 
acter. It is miscible with 95 per cent al- 
cohol, one volume is soluble in 4 of 80 
per cent alcohol, and is nearly insolu- 
ble in water. This ester has been rec- 
ommended for strawberry and root 
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beer flavor essences and has also been 
suggested for use in apricot, black- 
berry, cranberry, melon, and raspberry 
flavors. It is carried as a stock item by 
several commercial firms. A commercial 
product has a specific gravity of 1.127 
to 1.130 at 25/25 deg. C. and a refrac- 
tive index of 1.521 to 1.523 at 20 deg. 
C. Ethyl salicylate is used to some ex- 
tent in perfumery as for instance in 
cassie and acacia. 

Propyl salicylate, HOC,H ,COOC.- 
H,, is a colorless liquid also. It has a 
specific gravity of 1.099 at 15 deg. C.; 
it boils at 240 deg. C. n-Propyl salicy- 
late is miscible with 95 per cent alco- 
hol and is very slightly soluble in wa- 
ter. This ester has not found utiliza- 
tion to any extent as a flavoring mate- 
rial and is not carried as a stock item 
by aromatic chemical firms. 


Allyl salicylate, HOC,H ,COOCH.,- 
CH:CH,, is a liquid which has a spe- 
cific gravity of about 1.10 and boils at 
247 to 250 deg. C. A commercial prod- 
uct boils under reduced pressure of 4 
m.m. Hg at 107 to 112 deg. C. Allyl 
salicylate is said to have an herbaceous 
flavor, a characteristic fruity odor, and 
a bitter taste. This ester has been rec- 
ommended for wintergreen and grape 
flavor compositions and has also been 
suggested for use in vinegar and mus 
tard flavors. ‘There does not appear to 
be much use of this compound in per- 
fumery. 


Isobutyl salicylate, HOC,H,COOC,- 
H,, is a colorless liquid with a density 
in the range of 1.069 to 1.078 and a 
boiling point of 259 deg. C. It has a 
fragrant orchid and clover odor resem- 
bling amyl salicylate, a currant flavor, 
and a bitter taste. One volume of the 
ester is soluble in 7 to 10 volumes of 
80 per cent ethyl alcohol and in an 
equal volume of 90 per cent alcohol. 
\ commercial product has a_ specific 
gravity of 1.063 to 1.066 at 25/25 deg. 
C. and a refractive index of 1.508 to 
1.510 at 20 deg. C. Isobutyl salicylate 
has been recommended for incorpora- 
tion into strawberry flavorings and 
has been suggested for other berry es- 
sences such as blackberry, currant, and 
raspberry. It has also been suggested 
for peach flavors. It is used in per- 
fumery principally for sweet clover, 
trefle, and Oriental compositions. 


Amyl salicylate, HOC,H ,COOC.H, ,, 
probably isoamyl salicylate, is a color- 
less liquid with a specific gravity of 
1.045 to 1.050, boiling at 274 to 277 
deg. C., and having a refractive index 
of 1.505 to 1.507. It is soluble 1:1000 
in 45 per cent ethyl alcohol, 1:100 in 
70 per cent alcohol, 2:7 in 80 per cent, 
and 1:1 in 90 per cent. It is miscible 
with 95 per cent alcohol and is very 
slightly soluble in water. 
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Amy] salicylate has a fragrant clover 
and orchid odor. It is sold in two odor 
grades, one having a finer odor than 
the other. This ester has a strawberry 
flavor and a bitter-sweet taste. It has 
had only limited use in the prepara- 
tion of flavors, for instance in berry 
flavors like strawberry and raspberry 
and in date and grenadine flavorings. 
It is widely used in perfumery, proba- 
bly being of greater importance than 
any other amyl ester, for instance in 
clover and trefle and in florals to give 
an orchid character. 

Hexyl salicylate, HOC,H,COOC,- 
H,,, is also a colorless liquid. A com- 
mercial product has a specific gravity 
of 1.036 to 1.038 at 25/25 deg. C. Hexyl 
salicylate has a faint orchid odor and 
so is recommended as a solvent and 
modifying component in compositions 
of the orchid type in perfumery. Its 
flavor properties do not appear to have 
been investigated to any extent. 


Aromatic Salicylates 


Only two of the aromatic alcohol es- 
ters of salicylic acid have found much 
use in flavor formulation, namely ben- 
zyl salicylate and phenethyl salicylate. 
Benzyl salicylate, HOC,H ,COOCH.,C,- 
H., benzyl o-hydroxybenzoate, is an 
oily, colorless liquid which has a spe- 
cific gravity of 1.178 to 1.180 and boils 
at 186 to 188 deg. C. under reduced 
pressure at 10 mm. Hg, and at 208 deg. 
C. at 26 mm. Hg. It solidifies at low 
room temperatures. Benzyl salicylate 
has a faint odor of a sweet and _pleas- 
ant character. A commercial product 
has a specific gravity of 1.176 to 1.179 
at 25/25 deg. C. and its refractive in- 
dex is 1.579 to 1.582 at 20 deg. C. The 
minimum congealing point is 23 deg. 
C. Ten grams of benzyl salicylate is 
soluble in about 100 ml. of 95 per cent 
ethyl alcohol. 

This ester has been recommended 
for use in apricot, peach, and plum 
flavor formulations and has been sug- 
gested as an ingredient in a number of 
other flavors such as apple, banana, 
cherry, gooseberry, raspberry, and 
strawberry. It is used in perfumery as a 
solvent and fixative particularly for 
lilac, wisteria, carnation, lily, and jas- 
min. 

Phenethyl salicylate, HOC,H,COO- 
CH,CH,C,H,, beta-phenylethyl _ sali- 
cylate, benzyl carbinyl salicylate, is a 
white crystalline material, sometimes a 
supercooled liquid, having a rose odor, 
with a balsam character, a sweet taste, 
and a peach flavor. It has a solidifica 
tion point of about 41 deg. C. Phene- 
thyl salicylate is moderately soluble in 
ethyl alcohol, one part in 14 of 95 per 
cent alcohol. The flavor properties of 
this compound have not been too well 
developed. It has been suggested as 
suitable for apricot, peach, and pine- 


apple flavor essences. It is strongly 
recommended for use in floral perfume 
compositions like carnation, hyacinth, 
and rose both as a modifier and as a 
fixative. 


Flavored Notes 


MONG the papers presented at a 

symposium on the chemical aspects 
of flavor and odor perception at the 
September 1954 meeting of the Ameri- 
can Chemical Society in New York City 
were: “Some Chemical Aspects of 
Odor and Flavor” by Henry Eyring 
and F. Wm. Cagle; “Taste and Mo- 
lecular Structure” by Robert R. War- 
field; and the “Physiological Basis of 
Taste” by Lloyd Beidler. Sj6strém, 
Cairncross, and Melzard presented a 
paper on physio-chemical studies of 
flavor problems. 


During the week of August 16, some 
New York City newspapers carried a 
story about a woman who died by 
drinking a fatal dose of oil of winter- 
green in the mistaken notion that she 
was drinking castor oil. This points up 
the dangers of some materials that are 
used as flavoring ingredients.—M.B.]. 


C. A. Hanford, Pharmaco Presi- 
dent, Elected DCAT Chairman 


Claude A. Hanford, president, Phar- 
maco, Inc., was elected the 58th chair- 
man of the Drug, Chemical and Allied 
Trades Section of the New York Board 
of Trade (DCAT) at its 64th annual 
convention held at Pocono Manor, Pa., 
September 23-25. Other officers elected 
were vice-chairman, Sydney N. Stokes, 
Northeastern Div., Merck & Co., Inc.; 
treasurer, David Hayden, R. P. Scherer 
Corp.; counsel, James G. Flanagan, 
vice-president, S. B. Penick & Co.; and 
secretary, Helen L. Booth. 


Dr. Hans Schinz Wins 
1955 Fritzsche Award 

The American Chemical Society has 
announced that Dr. Hans Schinz of 
the Federal Institute of Technology, 
Zurich, Switzerland, has been chosen as 
the 1955 recipient of the A.C.S.-spon- 
sored Fritzsche Award. This $1,000.00 
cash and gold medal award, which is 
donated annually by Fritzsche Broth- 
ers, Inc. for outstanding achievement 
in the field of essential oils and related 
chemicals, will be presented to Dr. 
Schinz at the Society’s spring meeting. 
Dr. Schinz, a native of Switzerland, has 
gained world repute for his extensive 
work on the analysis and elucidation of 
the components of essential oils and 
their synthesis. 
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The Proper Storage of Soap 


Physico-chemical changes improve texture and 


appearance and may 


PAUL I. 


HERE are several instances in 
soup manufacture when soap, in chip, 
powder, liquid or paste form, benefits 
materially from storing or “aging.”” No 
one quite knows exactly what happens 
during this supposedly “‘static’’ period, 
but the evidence, such as is available, 
points to the development of certain 
physico-chemical changes which are re 
sponsible for improvements in texture 
and appearance, and sometimes an in 
crease in detergency and emollient 
properties. 

There is no easy test which the 
soaper Can Carry out to find exactly 
when the maximum benefit has been 
obtained by storing; he must rely solely 
upon his judgment based on previous 
experience. If chipped soap is stored 
too long, overdried and gritty particles 
may form which will impair seriously 
its quality. A 
hydrolysis also may take place, causing 


certain amount of 


uneven solubility. Powdered soaps 
olten give a good deal of trouble du 
ing storage as they take up moisture 
from the air and “cake.” To overcome 
this the use of large storage bins which 
expose a relatively large area of the 
powder to the air is inadvisable; in- 
stead, use should be made of small con 


tainers filled fairly full but not fitted 
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increase detergency 


SMITH 


with tight lids, otherwise the soap may 
sweat. 

Both chipped and powdered soaps 
have been known to heat when left 
for any considerable time in bins and 
it is, therefore, advisable to see that the 
contents of these bins are agitated every 
few days to prevent such heating. Cases 
are on record where wooden vats and 
shipment barrels have been badly 
charred by the intense heat set up in 


the center by certain powdered soaps. 


Storing Transparent Soap 


In the manufacture of transparent 
soap the maximum period of storage is 
essential and the temperature has to 
be maintained at a low level to prevent 
rancidity. This period of storage is 
necessary because it contributes ma 
terially to the clarification of the soap 
and the development of the requisit 
degree ol transparency Possible 
trouble during storage is sweating and 
the formation of a crystalline coating 
of filling agents which come to the 
surface of the soap. These undesirable 
effects always are accelerated — by 
marked temperature changes and it is, 
therefore, necessary to see that wide 
fluctuations do not occw 


\part from the maintenance of a 


uniformly low temperature, the suc 
cess of soap storage also depends upon 
the nature or type of soap formula 
employed. When alcohol is used, the 
purity of the alcohol itself influences 
clarification. pyridine 
bases in denatured alcohol has been 
known to cause turbidity and retard 
the production of a high grade trans- 


Presence ol 


pare nt soap. 


Soap Made by Cold Process 


The storage of soap made by the 
cold making process in frames is of 
very great importance because during 
the period of “framing” saponification 
is completed and the soap is given the 
required “body” and texture. Here 
again, temperature plays a big part. 
For the first 24 to 48 hours, the soap 
has to be kept warm so as not to slow 
down the saponification. After that, it 
is necessary to age the soap in the 
frames for a week or so. There is a 
minimum of scrap or waste when the 
soap has been properly framed 

Chip soaps sometimes react badly to 
storage in bins, and the nature of the 
reaction is mainly influenced by the 
kind of fats used. When the soap has 
been made from low grade fats, there 
is a marked tendency for the chips to 
go rancid or even sour. On the other 
hand, good soap base chips keep sweet 
and even benefit from storage. The 
soaper must use his discretion in keep 
ing chipped soap and carefully watch 


over the low grades. 


Liquid Soaps 


Liquid soaps throw down a greasy 
sediment on storing, but the addition 
of clarifying agents, such as alcohol, 
sugar, glycerine, etc., helps materially 


in preventing cloudiness. Nowadays re 


Oo 
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LOO K at the sales advantages 


offered your product 7 CT 


(Brand of Hexachlorophene) 










7 ae . ae ey om 
and technical service in using it to the best 


advantage in your soaps, detergents and 
cosmetics. 


The market for products containing G-11 is 
an established, growing market with virtu- 
ally unlimited opportunities for profitable 
development. ie 
Few products have ever been studied so (iam seencenpiaainieire~aumiags 
h haa Ao h . 5% Physical and Chemical Properties 
ex austive y and given such unanimous Senteshenhesl Peagadios 
acclaim by authorities. G-11 is recognized 5 Bacteriological Properties 
as the proven, effective and non-irritating @Mg Cosmetic Use 
antiseptic chemical that offers outstanding iam = pane Delagent Seo 
s ae a iterary Abstracts 
hygienic and deodorizing advantages. Se 
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people assure the continued success of your ji 
products containing G-11. er. ; 

As the originator and producer of G-11, i a 330 West 42nd Street « New York 36, N. Y. 
Sindar offers you the benefits of its scientific ie Branches: Philadelphia + Boston «+ Cincinnati 


knowledge, practical marketing experience Detroit « Chicago « Seattle « Los Angeles « Toronto 
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frigeration and filtering are employed 
instead of prolonged storage in settling 
vats. In the writer's opinion, there is 
good ground for believing that liquid 
soap improves appreciably from stor 
ing, but, of course, the wastage due to 
sedimentation is undoubtedly a serious 
loss to the manufacturer. Straight coco 
nut oil soaps give far less trouble than 
any others and the sediment thrown 
down is very much less than occurs 
with palm oil, cottonseed oil, rape and 


sova bean oils, ete. 


Storing Improves Shaving Cream 


There seems to be evidence that 
shaving cream definitely improves from 
storing and some manufacturers give 
as long as three weeks for the cream to 
improve. The improvement can be 
traced to the formation of a smoother 
and softer cream. \pparently — the 
change is so subtle and gradual that 
in no other way can it be effected. 
Full-boiled soap frequently is kept in 
special insulated and heated storage 
tanks for a week or more. The period 
is influenced mainly by convenienc: 
of processing, but old soapers agree 
that an “aged” soap has a better tex- 
ture and feel than one which is worked 
too quickly 


Technical Abstracts 


Methods of Separation of the Vari- 
ous Fatty Acids, R. Rigamonti. Olii Min- 
erali-Grassi ¢ Saponi-Colori e Vernici 31, 
62-71 1954).—The uses of distillation 
fractional crvstallization, chromatography. 
selective solvent extraction and urea ad 
duct formation for the isolation of fatty 
acids of sufficient purity for characteriza 
tion or determination of the physical on 
chemical properties are discussed. Frac 
tional distillation continues to be the 
fundamental method of separation.—] 
Im. Oil Chemists’ Soc. Aug., 1954, p. 353 
Thru ¢ 1 


Liquid Shampoo. Hyman Henkin (to 
Colgate-Palmolive Co.). U.S. 2,674,580, 
\pr. 6, 1954. An opaque liquid cream 
shampoo, stable against sepn. up to about 
110°F., is obtained by incorporation of 
1-5° partially neutralized behenic acid in 
1 shampoo compn. of pH 5-7.5 contg. 10 
5°) of an anionic org. sulfated or sulfo- 
nated detergent. The behenic acid func- 
tions as opacifier, stabilizer, and hair 
conditioner. Thus, a typical shampoo of 
pH 6.5 is prepd. by heating a detergent 
Na salt of sulfated monoglyceride of hy 
drogenated coconut-oil fatty acids) 25.0, 
p-HOC,H CO Me 0.15, and H.O 69.25 
parts to L80°F., mixing in molten behenic 
acid 3.5 and lanolin 0.5, and adding 
HOCH.) N 1.2 parts to react with the 
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behenic in situ. Perfume oil 0.4°%, is added 
at 115° and the batch cooled with continu- 
ous stirring at 80-90°F. This compn. main- 
tained its creaminess without sepn. for 
over 1 month at 110°F., whereas a similar 
formulation in which stearic was used in- 
stead of behenic acid turned translucent 
at 110°F. overnight and sepd. in several 
days. A similar compn. without lanolin 
and contg. 0.7°% citric acid was also satis 
factory, as were compns. based on the cor 
responding NH, salt and on Na dodecyl 
sulfate or triethanolamine dodecyl sulfate. 
C.A. Vol. 48, No. 14, P. 8498. 





Proves “Soap can be dramatic” 


rHE HEWITT SOAP CO. is Out to prove to 
the toilet goods industry that “soap can 
be dramatic,” the theme of its fall 
promotion. The firm is sending out 
black and white soap masks of Trag 
edy and Comedy, set in contrasting 
plattorms of white and black, as an 
example of the way such an everyday 
product as soap can be formed and 
packaged to attract attention, and to 


convey an idea. 


A New Inactivating Medium for 
Hexachlorophene (G11), by C. A. 
Lawrence and <A. L. Erlandson, Jr. 


Ihe use of nonionic surface-active agents 
for the inactivation of Hexachlorophene 
G-11) is discussed. Tween-80 is found to 
be more etlective than serum, serum al- 
bumin, and globulin in inactivating the 
antibacterial properties of as much as 0.1 
per cent Hexachlorophene in broth. In- 
hand and arm wash studies using Hexa 
chlorophene soaps, Tween-80 is found to 
give a much higher number of surviving 
organisms than in those in which serum 


was used.” Sci. Edi. J]. A. Ph. A., XLII, 6, 


p- 152, 1953. 

Characterization of Essential Oils. 
Mentha Genus Oils. Robert H. Reitsema. 

An investigation has been made on es 
sential oils from plants of the Mentha 
genus. The physical constants have been 
determined. The types of oils have been 
grouped on the basis on their ketones as 
determined by the chromatoplate method 
Uhirteen species were tested / Im 
Pharm Isssn XLII, 7 p 114 Thru 
Gs. ae 





Two of three circus wagon cartons 


THF GLENWAY CO. is newly packaging 
bubble bath in a family of three circus 
wagon cartons by Angelus Paperbox 
Co., division of Robert Gair Co., Inc. 
The folding cartons my be re-used as 
toys: they consist of a truck and two 
trailers, with cut-out wheels, having 
die-cut holes whereby all three can be 
tied together to form a circus train. 
\nimals, drivers and helpers are de- 
picted on front and sides of the car- 
tons, which are printed, red, yellow 
and blue plus overprinting to give a 
six-color effect. Use of three different 
stvles in designed to encourage multi- 
ple purchase to secure the complete 


circus train. 


Fluid Chemical Co. Appoints 


Special Sales Representatives 


President E. Bennett of the Fluid 
Chemical Co., Inc. has announced the 
appointment of Stanton Sales Co. and 
Charles A. Mooney as special represen- 


tatives. 
Stanton Sales will contact accounts 


in various industries for aerosol filling 
contracts operating out of their New 
York office, covering the area from Chi- 
cago to the East Coast. Charles A. 
Mooney, past Lentheric president, will 
operate similarly in the West Coast 
area, from the Los Angeles office. 


National Beauty Trades Show 


Seores Record Attendance 


Attendance at the 1954 National 
Beauty Trades Show, sponsored by the 
NBBMA and the NHCA, topped 1953 
and 1952 by about 40 per cent and 20 
per cent, respectively. Dealer attend- 
ance was up nearly 40 per cent over 
the 1953 NBT show. 

Following the 1955 show, plans call 
for it to be held in mid-September in 
the Hotel Statler, New York. 

The NBBMA Trade Show Commit- 
tee is under the chairmanship of Harry 
Fidel, Modecraft Co., Inc.; managing 
director is Lou Freiberg. 
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Public Hearing in N. Y. Dee. 
11 on Trade Practice Rules 


\ public hearing on the revision of 


the trade practice rules for the cos 
metic industry will be held by the 
Federal ‘Trade Commission in New 
York, N. Y., on December Il. The 


commission's standard “free goods’ 


and “push money” rules are added 
to the trade practice rules under the 
proposed amendments. ‘Two changes 
in terminology to clarify the rules are 
also included. The place of the meet 
ing will be announced in ample time 


before it is held. 


New York Chap.er of Society 
of Cosmetic Chemists Formed 


\ New York chapter of the inter 


national Society of Cosmetic Chemists 
was established at a meeting of a large 
group of chemists in the metropolitan 
New York City 


The Chicago chapter of 


area at a meeting in 
September 29 
the been in existence for 


Society has 


six years and the Society of Cosmetic 
Chemists of Great Britain was founded 
five years ago. 

The first meeting of the group called 
by Michael Stanton for the 
tion of the New 


marked by enthusiasm. 


organiza 
York chaptet 
The following 
chairman, Mich 
vice-chairman, William 
Warren Dennis: 
Ostrowski 
will be 


was 
othcers were elected 
ael Stanton: 
Lambert; secretary, 


and treasurer, Theodore 


\ constitution and by-laws 
drafted and submitted to the members 
of the new chapter at the next meet 
October 27. 


Dr. Don Powers and Robert Kramer 


9 
ing, 


of the parent Society who were present 


offered useful suggestions to facilitate 


the organization of the chapter. 


Uhe: Crops for Essential Oil 


Distillation Neglected 


More emphasis is being placed on the 
production of agriculture products for 
foodstuffs than on crops suitable for the 
oils, stated 


distillation of essential 
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EWS and EVENTS 





Northam Warren, Jr., vice-president and general manager of the Northam Warren Corp. 
presents keys to her new car to the company’s Cute Tomata contest winner Miss Gerry 
Johnson of Nashville, Tenn., as Northam Warren, president, stands by. The contest was 
sponsored by Cutex in honor of the new nail polish and lipstick shade, Cute Tomata. 


George Uhe, president of George Uhe 
& Co. on September 14 before the regu- 
the Essential 


lar monthly meeting of 


Oil Assn. of the U.S.A. The meeting 
was held at the Gramercy Park Hotel. 
Mr. Uhe’'s talk, “Around the World 
With Essential Oils,’ dealt with his 


experiences on a recent extended busi- 
ness trip abroad. 

The speaker highlighted the chang- 
ing world markets for camphor and 
citronella in Japan and Formosa, anise 
and cassia in Hong Kong; and cananga 
and patchouli in Singapore and Indo- 
nesia, 

Honor “Uncle Jake” 
Manheimer, president of Manheimer & 
Co., who completed 78 years of an ac- 
tive life 
Ninety vears ol 


was paid to 


business early this month 


age, he is known as 

dean of the essential oil industry. 
Louis Campert, of the Felton Chemi 

cal Co. and president of the associa 


tion presided. 


. 


Dow Chemical Co. Earns “Best 
Place to Work” Award 


Ihe Dow Chemical Co. has received 
an award in the “Best Place to Work” 
competition sponsored by Management 


Methods magazine 


Lipstick Giants 
in Legal Battle 


Charging false representation in or- 
der to acquire trade and other secrets, 
Hazel Bishop Inc. has begun suit for 
$3,000,000 damages against the Gillette 
Co., parent company of the Toni Co., 
makers of the recently introduced Viv 
lipstick. An injunction is also sought 
to restrain the Toni Co. from offering 
lipsticks. 

Hazel Bishop Inc. alleges that, dur- 
ing negotiations with the Gillette Co. 
in 1952 for the purchase of Hazel Bis- 
hop Inc., the Gillette Co. “conspired 
fraudently” to obtain a full knowledge 
of the Hazel Bishop Inc. lipstick busi- 
ness methods and channels of distribu- 
and promotion 
g, future plans and 
element and factor 
Hazel Bishop Inc.'s 
good will and reputation.” 

Negotiations for the purchase of the 
Hazel Bishop Inc. business began in 
1952 were terminated in the Spring of 
this year. J. P. Spang Jr., president of 
the Gillette Co., has denied all of the 
charges and has labeled them “com- 
without any 


merchandising 
y 


methods, advertising, 


tion, 


“each and every 


contributing to 


pletelv false and basis 


in fact.” 
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POLAK &@/SCHWARZ 


Aromatic Chemicals 


i 


Ask for our pricelist for aromatic chemicals 


Polak & Schwarz Inc., 667 Washington Street, New York-14 (N.Y.) 
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Colgate Establishes Radio- 
isotope Research Laboratory 


Establishment of a new radioisotopes 
laboratory for basic research in soaps, 
detergents, and toilet articles has been 
announced by the Colgate-Palmolive 
Co. 

The new installation, located in 
New Brunswick, N. J., uses isotopes as 
traces in laboratory tests of how various 
ingredients work. The information 
obtained is intended to be used to 
develop improved formulas and more 
eficient manufacturing processes. A 
building provided through the coopera- 
tion of Rutgers University, whos« 
Wright Chemical Laboratory is nearby, 
will house the new research unit. 

Heading the laboratory is Dr. Manno 
I. Nelson, who has carried out isotope 
research at the University of Iowa. By 
incorporating radioactive elements in 
sample batches of ingredients being 
studied, tagged ingredients are traced 
on a radioactivity counter. The tests 
are being carried out with animals, 
such as rats and hamsters. Cut swatches 
of hair are used in shampoo studies. 

Plans call for experiments to answet 
such questions as these: 

How much does the skin pick up of 
such ingredients as deodorants, lanolin 
germicides? 

\re the ingredients in a soap uni 
formly mixed? 

\re valuable ingredients being lost 
in waste material discarded in the 
manufacturing process? 

How efficient is a detergent in re 
moving dirt? 

Which ingredients are deposited on 
hair and which are removed by a 
shampoo? 

Results of these radioisotope ex 
periments on its anti-enzyme Gardol, 
trade-name for sodium N-lauroyl sarco 
sinate, used in Colgate’s dentifrice 
indicates that the compound stays in 
the mouth for more than 48 hours, 
according to Dr. Thomas H. Vaughn, 
Colgate vice-president in charge of 
research and development. 

In carrying out the experiments, 
Gardol was first synthesized from radio 
active carbon. The teeth of the test 
animals were then brushed with tooth 
paste containing the radioactive Gar 
dol. Although the animals’ mouths 
were thoroughly rinsed immediately, 
examination of their teeth for radia 
tion showed that Gardol was still pres 
ent 48 hours after brushing 

The company had previously based 
its claims on a one-vear clinical test 
involving 2,265 persons, of whom 951 
used a dentifrice containing 2 pet 
cent sodium N-laurovl sarcosinate, 686 
of whom used a placebo dentifrice, and 
628 of whom used dentifrices of their 
own choice. 


X-ray examinations indicated that 
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Isotope research indicates that Gardol, the antienzyme ingredient in Colgate Dental Cream, 
has a long-lasting effect because it remains in the mouth for at least 48 hours, according 
to the Colgate-Palmolive Co. Research was conducted at a newly established radioisotope 
laboratory in New Brunswich, N.J., with the cooperation of the Rutgers Bureau of Biological 
Research. The picture shows a scaler and counter (right background) being used by Dr. 
Manno F. Nelson, head of the laboratory, to check white rats’ teeth for radioactivity 48 
hours after they were brushed. Presence of radioactivity was shown by spots of light racing 
down the indicator columns at the right of the scaler. This revealed the presence of the 
isotope used in the test antienzyme, indicating that it was still present on the teeth. 


about 60 per cent fewer new cavities 
had developed during the year among 
those who used the particular dentifrice 
containing sodium N-lauroyl  sarco 
sinate. 


U. S. Patent Office Grants 


Colgate Antienzyme Patent 


The United States Patent Office has 
eranted to the Colgate-Palmolive Co. 
patent 2,689,170, covering toothpastes 
and similar preparations containing so 
dium N-lauroyl sarcosinate. 

\ spokesman for the company stated 
that this ingredient, under the trade- 
mark “Gardol,” has been used for about 
a vear in Colgate dental cream. 

The company reported that it has 
already received patents in a numbei 
of foreign countries and that applica 
tions are pending in others. 


Colgate-Palmolive Co. to Move 
Offices to New York City 


Colgate-Palmolive Co. is planning to 
move its offices from Jersey City, N. J.. 
to the new Colgate-Palmolive Building, 
opposite the Waldorf-Astoria Hotel in 
New York Citv by the middle of 1955. 


NBBMA Presents Beauty, Barber 
Supply Institute with Plaque 


The National Beauty and Barber 
Mfrs. Assn. has bestowed a plaque upon 
the Beauty & Barber Supply Institute 
on the occasion of the latter organiza 
tion’s 50th anniversary. The presenta 
tion was made by NBBMA president 
Karl H. Mamlok at the annual conven 
tion of the Institute. 





The rats’ teeth were brushed with dentifrice 
containing Colgate’s antienzyme Gardol 
(sodium N-lauroyl sarcosinate) with a radio- 
active isotope in it. Each rat was anaesthe- 
tized so it wouldn't struggle against the 
brushing, which was done with a tiny mas- 
cara brush. Immediately afterwards the ani- 
mal'’s teeth were thoroughly rinsed. 





Each rat was kept in a metabolism cage for 

48 hours after the toothbrushing. Here its 

environment was completely cortrolled so 

that no extraneous factors could influence 
the result. 
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obligation. Write about your beeswax problems to 
WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 
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This specialty raw material, first introduced several years ago, has established 
itself firmly with the discriminating cosmetic manufacturer for use in his premium 
face powders. 

Its exceptional silky, soft smoothness, the complete absence of odor and the 
extremely fine particle size plus its extraordinary adhesiveness, they say, make it 
an outstanding additive. As little as 5%, added to your formula, will demonstrate 
these qualities, although it is being used in some face powder to the extent of 15%. 
We believe this product has special value in pressed-face powders which have 











Gd gained so much popularity recently. 
Write for sample. Technical service available. 
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Two Companies Join to Promote 


Each Others’ Product 


In what is claimed to be the first 
time in toiletries history that two com 
panies who are leaders in their respec 
tive field have joined together to pro 
mote each others products, Lentheric 
and Helene Curtis Industries, Inc. will 
offer an unusual combination package 
offer. 

\ free purse size flacon of Lentheric’s 
Tweed perfume will be combined with 
the purchase of Super Soft Spray Net 
at $1.25. The perfume offer will also 
be available with the purchase ol 
Helene Curtis Regular Spray Net and 
Helene 
However, the 


Curtis Lanolin Discovery. 
promotion has been 
scheduled for a limited time only. 

Both firms will advertise extensively, 
using large space ads in 27 leading na 
tional, women’s and fashion magazines, 
as well as newspapers and supplements 
in 189 top market areas, plus heavy 
schedules in local markets, in addition 
to network TV promotions 

Helene Curtis Super Soft Spray Net 
is a newly introduced product which is 
claimed neither to dry nor stiffen hair, 
and which is aimed at the 83 per cent 
of the market who have not used hair 
sprays thus far. Helere Curtis Lanolin 
Discovery, Regular as well as Super 
Soft Spray Net, all sell for $1.25 each. 


D&O Presents Exhibit to 


Smithsonian Institution 


Dodge & Olcott, Inc., New York, has 
presented a specially designed exhibit 
entitled “Take Away That sitter 
Taste” to the Smithsonian Institution's 
Division of Medicine and Public 
Health. 

Prepared for a place in the medical 
gallery where it has just been installed, 
the new exhibit traces the evolution of 


flavoring medicine from some of the 


ARABIAN 


ate 





earliest-known records to the modern 


laboratory where synthetics mark the 


farthest rise of this particular science. 
Man's long battle against foul-tasting 
medicinals still utilizes a number of 
flavor products similarly known to an- 
cient civilizations and five of the most 
important of these, namely honey, fruit 
juices, spices, spearmint, and winter- 
green, are traced to some of their earli- 
est sources in Egyptian, Roman, Greek, 
\rabian, Middle Ages, and Early Amer- 
ican origins respectively. 

The exhibit also displays samples 
of present-day pharmaceuticals where 
these flavors are still basically applied, 
including cough syrups, cod-liver oil, 
vitamin tablets, mouth wash, laxatives, 
anti-acid preparations, and pepsin liq- 
uids. The completed exhibit is the re- 
sult of close cooperation between the 
Smithsonian Institution and the D&O 
Flavor and Organic Research Labora- 


tories. 


D. W. Hutchinson & Co. in 
Own Mt. Vernon, N.Y. Plant 


D. W. Hutchinson & Co. Inc. which 
has been located in downtown New 
York on Front St. for 60 vears moved 
October | to its own building in Mt. 
Vernon, N. Y. The offices are at 700 S. 
Columbus Ave. and the telephone is 
Mt. Vernon 4-7272. 

The new three 
a two story office building and 


quarters contain 
units 
adjoining units consisting of a single 
story manufacturing building and one 
for heavy manufacturing. It also in 
cludes a flavor laboratory and other 
facilities. The company was founded 
by David W. Hutchinson 60 years ago. 
Since his death in 1952 his son Wallace 
Hutchinson has been president. Irving 
Edgar Chase is vice president and 
Frank |. Dunn is a vice president and 
technical director. O ] Lane is secre 


tary. 
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D&O exhibit at the Smithsonian Institution's Division of Medicine and Public Health. 
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Vova Blinoff, (right), president, American 
Alcolac Corp., Baltimore, Md., is shown re- 
cently in Paris, France, with Serge Giers, 
(left), technical director of Alcolac. Mr. Blinoff 
presided at the section on Mechanical Indus- 
try-Metallurgy at the First World Congress 
on Surface Active Agents, held in Paris, 
France, recently. 


T.G.A. Issues Revised Stearic 
13%, 47% Specifications 


The Board of Standards of the Toilet 
Goods Assn. has issued revised specifi- 
cations No. 20 for stearic acid 43% and 
No. 21 for stearic acid 47%. 


American Society of Perfumers 
Holds Season’s First Meeting 


The American Society of Perfumers 
held its first regular monthly dinner- 
meeting for the 1954-55 season on Sep- 
tember 15 at the Advertising Club, 


New York. 


Packaging Machinery Mfrs. 
Institute Elects Officers 


\t the annual fall meeting of the 
Packaging Machinery Mfrs. Institute 
held at Asheville, N. C., on September 
13, Tom Miller, vice-president of Pack- 
age Machinery Co., Springfield, Mass., 
was elected president for the ensuing 
year. John B. Wilson, president of 
Wright Machinery Div., Sperry Corp., 
Durham, N. C. and Mills W. Wag- 
gvoner, general sales manager of Better 
Packages, Shelton, Conn., were elected 
vice-presidents. The following were 
elected directors: W. E. Huegenin, 
president of Stokes & Smith Div., Food 
Machinery and Chemical Corp., Phila- 
delphia; O. W. Wikstrom Jr., treasurer 
of U. S. Automatic Box Machinery Co., 
Boston; E. J. Abendschein, president of 
Chisholm-Ryder Co. of Pennsylvania, 
Hanover, Penn; C. A. Wetli, vice-presi- 
dent of Hudson Sharp Machine Co., 
Green Bay, Wis. 

It was the consensus of opinion at 
this meeting that business has been 
very satisfactory to date; equally good 
results were expected for the balance 
of 1954. 
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PEOPLE RESPOND to fragrance... 
whether it’s on a pretty girl or ona 

product. To find the one right 
fragrance for your product dial our 
nearest office. You and your perfuming 
problems will be answered by a perfect 


combination of skill, resources and experience. 






COVROLS 
nn | ROUBECHEZ INC 
9 x 
8 East 12th St., New York 3, N. Y—701 South LaSalle St., Chicago 5, Illinoig 
R. M. Ferguson & Co., 81 Dunedin Drive, Toronto 18, Canada 


SOAPOLS—For bar, paste and liquid soaps. 


SHAMPAROMES—For liquid, cream and paste 


} 


shampoos. 5 ee? J 
Sole Distributors for: 4 
MODERN BASES—For fine perfumes, colognes, iS EAN ROURE-PIERRE ZILLER-BRUNO COURT S. A. we 
toilet waters, toilet preparations, etc. Se ’ GRASSE, FRANCE d« oP 
—— a = ° 
CREAMODORS—For all types of creams and lotions, o> 2 4 ‘; 


MANUFACTURERS OF AROMATIC CHEMICALS—IMPORTERS OF ESSENTIAL OILS 
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ROSYNTHIA ... unsurpassed 





in lasting floweriness, 


strength and dollar value F 





ROSYNTHIA...a new Givaudan creation, offers tremendous value 


to the creative perfumer. 


Developed after long study of the chemical constituents of natural rose, 
ROSYNTHIA has all the qualities needed in a specialty of this 
type... floral strength, odor value and lastingness. It can be used 
as an excellent extender or as a replacement for natural 

Otto of Rose and Rose de Mai Absolute, having their 
complementary qualities while offering a large saving in cost, 






plus the assurance of continued availability and uniformity. 


This new development is the latest of many which have 
established Givaudan as a leader in the field. 


GivVvVvAU DAN 


Better perfume materials through constant research and creative ability 
GIVAU DAN-DELAWANNA, INC. 
330 West 42nd Street ° New York 36, N.Y. 


Branches> Philadelphia « Boston « Cincinnati « Detroit 
Chicago ¢ Seattle « Los Angeles ¢ Toronto 














Shulton, Inc., played host to members of the American Chemical Society during its recent 
convention held in New York City. A group of the members is shown here in the lobby of 
the Shulton plant in Clifton, N. J., during a plant tour which was given for them. 


Shulton Host to I. L. Lyons 


of New Orleans Sales Force 


Executives and the sales force of the 
I. L. Lyons Co., New Orleans, La. 
wholesalers were guests of Shulton Inc. 
recently. Shulton’s southern’ branch 
manager Paul Stoneman accompanied 
the group to New York on a specially 
chartered DC-4 and spoke to the group 
while aloft. The group toured the 
Shulton plant in Clifton, N. J. and 
later a luncheon was held in thei 
honor in New York City. 


NBBMA Names Officers, 


Directors for 1954-55 


The National Beauty and Barber 
Mfrs. Assn. elected officers and directors 
for 1954-1955 at its recent annual con- 
vention in the Conrad Hilton Hotel, 
Chicago. 

Officers are: president, Robert R. 
Hoffmann, Revlon Products Corp.; Ist 
vice-president, Frank Rosendahl, Wella 
Corp.; 2nd vice-president, B. F. Bres 
lauer, A. Breslauer Co.; 3rd vice-presi- 
dent, Clarence O. Long, Emil J]. Paida1 
Co., Inc.; 4th vice-president, Mark L. 
Arend, Rayette, Inc.; 5th vice-presi- 
dent, Harold D. Baldridge, Diadem, 
Inc.; secretary, Eleanor J. Murphy, 
Edward Weck & Co., Inc.; treasurer, 
Harold F. Bertrand. 

Directors are: Victor Arnao, Rilling 
Dermetics Co.; Arthur M. Arthur, 
Bobby Trading Co.; George Barrie, 
Caryl Richards, Inc.; Jerome Bonat, 
Bonat & Bonat, Inc.; Edward J. Breck, 
John H. Breck, Inc.; W. H. H. Davis, 
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Duart Mfg. Co., Ltd.; Harry Fidel, 
Modecraft Co., Inc.; Max C. Fogel, 
Quality Cosmetics Corp.; Gene Foss, 
Grove Labs., Inc.; Richard L. Gelb, 
Clairol, Inc.; Jule Gordon; James 
F. Gray, Rapidol Dist. Corp.; M. H. 
Hirschfield, Coty, Inc.; Edward Karp, 
Sales Affiliates, Inc.; Karl H. Mamlok, 
Turner Hall Corp.; Mrs. M. S. Matt- 
son, Beauty Products, Ltd.; James R. 
Miller, Middlebrooke Lancaster, Inc.; 
Louis Naidech, Nestle-LeMur Co.; 
Sheldon R. Odell, The Odell Co.; 
Arthur S. Posner, Roux Distributing 
Co., Inc.; Frank J. Schaider, John H. 
Breck, Inc.; Phil D. Spaeth, Realistic 
Co.; Richard W. Stephan, Stephan 
Distributing Corp.; C. Van Housen, 
Scolding Locks Corp.; J. H. Welsh, 
Lucky Tiger Mfg. Co.; Ira S. Wilson, 
Halliwell, Inc.; and E. A. Faust, Hon- 
orary Member. 

Jacob Reck has been named exec- 
utive vice-president and _ counsel; 
Martha Wood, executive secretary. 

The executive committee consists of 
Frank Rosendahl, chairman, Wella 
Corp.; Edward J. Breck, John’ H. 
Breck, Inc.; B. F. Breslauer, A. Bres- 
lauer Co.; Karl H. Mamlok, Turner 
Hall Corp.; Sheldon R. Odell, The 
Odell Co.; Ira Stuart Wilson, Halliwell, 
Inc. 

The finance committee is made up 
of Harold D. Baldridge, chairman, 
Diadem, Inc.: Harold F. Bertrand; 
M. H. Hirschfield, Coty Inc.; Sheldon 
R. Odell, The Odell Co.; and Phil 
D. Spaeth, Realistic Co. 

Members of the By-Laws Committee 
are: Arthur M. Arthur, chairman, 
Bobby Trading Co.; Jerome B. Bonat, 


Bonat & Bonat, Inc.; W. H. H. Davis, 
Duart Mfg. Co., Ltd.; C. W. Godefroy, 
Godefroy Mfg. Co.; James R. Miller, 
Middlebrooke Lancaster, Inc.; Miss 
Eleanor J. Murphy, Edward Weck 
& Co., Inc.; J. W. Neff, Amole, Inc.; 
and C. Van Housen, Scolding Locks 
Corp. 

Members of the National Beauty 
Salon Week Committee are: Mark L. 
Arend, chairman, Rayette, Inc.; Victor 
Arnao, Rilling-Dermetics Co.; George 
Barrie, Caryl Richards, Inc.; Edward 
J. Breck, John H. Breck, Inc.; B. F. 
Breslauer, A. Breslauer Co.; Richard 
L. Gelb, Clairol, Inc.; C. W. Godefroy, 
Godefroy Mfg. Co.; M. H. Hirschfield, 
Coty, Inc.; J. S. Kaufman, Sales Affil- 
iates, Inc.; James R. Miller, Middle- 
brooke Lancaster, Inc.; Arthur S. Pos- 
ner, Roux Distributing Co., Inc.; and 
Phil D. Spaeth, Realistic Co. 

The Operator Shortage Committee 
consists of Edward Karp, chairman, 
Sales Affiliates, Inc.; Mark L. Arend, 
Rayette, Inc.; Victor Arnao, Rilling- 
Dermetics Co.; Jerome B. Bonat, Bonat 
& Bonat, Inc.; Richard L. Gelb, Clairol, 
Inc.; Mrs. M. S. Mattson, Beauty Prod- 
ucts, Ltd.; Arthur S. Posner, Roux Dis- 
tributing Co., Inc.; Jack Sable, Royal 
Metal Mfg. Co.; and Ira Stuart Wilson, 
Halliwell, Inc. 

In the Publications Committee are: 
Frank Rosendahl, chairman, Wella 
Corp.; Harold F. Bertrand; Gene Foss, 
Grove Labs., Inc.; Walter L. Hoy, 
Vienna Beauty Products Co.; Edward 
Karp, Sales Affiliates, Inc.; James R. 
Miller, Middlebrooke Lancaster, Inc.; 
Louis Naidech, Nestle-LeMur Co.; 
Edmund Bes-Tone, — Ltd.; 
C. Van Housen, Scolding Locks Corp.; 
and J. H. Welsh, Lucky Tiger Mfg. Co. 

In the Dealers’ Liaison Committee 
are: B. F. Breslauer, chairman, A. Bres 
lauer Co.; Mark L. Arend, Rayette, 
Inc., Edward J. Breck, John H. Breck, 
Inc.; Jule Gordon; Clarence O. Long, 
Emil J]. Paidar Co., Inc.; Sheldon R. 
Odell, The Odell Co.; and Frank 
Rosendahl, Wella Corp. 

In the N.H.C.A. Liaison Committee 
are Karl H. Mamlok, chairman, Turne1 
Hall Corp.; Mark L. Arend, Rayette, 
Inc.; George Barrie, Caryl Richards, 
Inc.; Richard L. Gelb, Clairol, Inc.; 
and Ira Stuart Wilson, Halliwell, Inc. 

In the Trade Show Advisory Commit- 
tee are Harry Fidel, chairman, Mode- 
craft Co., Inc.; Milton ]. Adler, Nestle 
LeMur Co.; Arthur M. Arthur, Bobby 
Trading Co.; Harold D. Baldridge, 
Diadem, Inc.; B. F. Breslauer, A. Bres- 
lauer Co.; Mrs. M. S. Mattson, Beauty 
Products, Ltd.; Frank J. Schaider, 
John H. Breck, Inc.; and Phil D. 
Spaeth, Realistic Co. 

Max C. Fogel of Quality Cosmetics 
Corp. is in the Membership Commit- 
tee; Jule Gordon is councillor to the 
U. S. Chamber of Commerce. 
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FLOWER of the Month 





October Calendula 


or Cosmos 


November Chrysanthemum 
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cedures. But the precision of the technician can be no greater than 
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11) today Ss 


grance is that of the exciting new pres 
surc-packaged perfumes, toilet waters 
and colognes. Cleverly engineered, eyc 
arresting containers and the introduction 
of improved, ultra-low pressure propel 
lents have given first impetus to what 
may soon prove to be one of the toilet 
goods industry's best selling innovations 
The ultimate success of these products 
hinges very definitely, however, upon 
the use of properly formulated perfumes 
that will retain their original fragrance 
in combination with the propellents 
used. To provide such perfumes, our 
laboratories have devoted their experi- 
ence and skill to the development of 
fragrance compositions that will remain 
completely stable under the technical 
conditions imposed. Some of the materi 
als resulting from this work are listed 
and briefly described in the adjoining 


column 


-TO-ORDER FRAGRANCES 
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for INDUSTRIAL and TECHNICAL USE 
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ATIC CHEMICALS, BASIC 


AVOR RAW MATERIALS 
. 


Established 1871 


rothors, Ine. 


6 NINTH AVENUE, NEW YORK 11, N. Y. 


corgia, Boston, Massachusetts, * Chicago, Illinois, Cincinneti, 
lornia, Philadelphia, Pennsylvania, Sau Francisco, California, 
xico, D. F. FACTORY: Clifton, N. | 

























FOR PERFUMERS 


i) RY | 


_..NEW...STABLE ... 
Pressure-Packaged Perfumes 


These original creations have all been carefully shelf-tested 


for stability in the presence of approv ed aerosol propellents 


A pleasant, long 
lasting, woody odor with oriental undertone and delicate 
floral top note 


An ambre-oriental 
with subtle tropical sweetness and unique, somewhat herby, 
spicy top note. 


A rich floral bou 
quet backed with an elusive and unusual spice note 


A typical garden 
bouquet in which lily, livened with a fresh citrus overtone, 
predominates. 

Typical French bou 
quet with citrus aldehyde top notes over a floral, woody base 

A sweet, lasting 
fresh lilac 

4 montage of tra 
vrance typifying the varied scents of an old fashioned flowe: 
garden 


An exquisitely scented bouquet, featuring lily of the valley 


TRIAL OFFER: '/2 oz. working somples of any FOUR of these perfumes for low 
pressure packaging will be mailed to you prepaid, upon receiot of coupon below 
filled in and checked to indicate your selections, and accompanied by check or 
money order for $2.00 to cover cost of packing and handling 


FRITZSCHE BROTHERS, Inc 


76 Ninth Ave., New York 11, N.Y 


Gentiemen Attached is $2.00 (check of money order). Please send me 


prepoir, ‘2 oz botiles of cach of the FOUR perfumes checked herewith 


NAME 

TITLE 

COMPANY 

ADDRESS 

CITY ZONE STATE 
ZEPHFLEUR WOODWITCH ZEPHFLEUR FLORALDIQUE 
ZEPHFLEUR ZAMBRE ZEPHFLEUR LILAC 
ZEPHFLEUR SINDIA ZEPHFLEUR GARDENVALE 


ZEPHFLEUR SUMMERSCENT ZEPHFLEUR MUGUET 








DETERMINATION OF KETONES 
BY THE NEUTRAL SULFITE METHOD 


PTIMUM accuracy is the principal goal of all laboratory pro 
cedures. But the precision of the technician can be no greater than 
the mechanical accuracy of the equipment he employs. That is why 
our Control Laboratories make use of the most efficient, most up-to 
date equipment available in the many tests to which all of our raw 
materials are subjected before their approval for compounding or for 
sale. Typical of this is the magnetic. stirret illustrated above. This 
highly efficient unit, used in the determination of ketones by the neutral 
sulfite method, effects a more uniform mixture and with this achieves 
greater accuracy and more uniform results with an accompanying 
speed-up in the time necessary to complete the determination. The net 
gain of such efficiency in all of our operations is one of economy 


dependability and quality for the users of Fritzsche products 


> 





FRITZS — AR, 
aici, 8 Ine. 
PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Ulin Cincinnati, 
Ohio Cleveland, Obio *Los Angeles, California Philadel phia, Pennsylvania Suan Pranci California 


St. Louis, Missouri, * Toronto, Canada and * Mexico, D. FACTORY: Clifton, N. ] 
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TO MEDICINE 
WHEN IT TAS 
SO GOOD! .. 
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effected by pharmaceutical manufactu 
standards of their medicines, the resul 
The tonic-taking time that frequently 
the past. The problem of getting Junid 
Good flavor—appealing taste these 
der drugs to make the routine of taki 
specialists who have long pioneered tl 


have played in this campaign to lend 


cllicacy—through the medium of impr 


For GOOD TASTE 


in Pharmaceuticals Consult. . 


WHO OBJECTS 
TO MEDICINE 

WHEN IT TASTES 
SO GOOD! ... 





F one could measure the savings in spilled tears, spent energies and frayed nerves that have been 
effected by pharmaceutical manufacturers in recent years simply by their efforts to improve the palatability 
standards of their medicines, the results would be astounding. Literally millions of homes have benefited 
The tonic-taking time that frequently meant an unpleasant ordeal for both parent and child is a thing of 
the past. The problem of getting Junior to take his doctor-prescribed medicine has been all but eliminated 
Good flavor—appealing taste these are the simple ingredients that have been added to today’s many won 
ugs to make the routine of taking them a pleasant rather than a trying and abhorrent experience. As 
specialists who have long pioneered the field of better flavoring, we are proud of the role our laboratories 
have played in this campaign to lend taste-hampered pharmaceuticals greater acceptability ind consequent 


clhicacy-——through the medium of improved flavor 


For GOOD TASTE 


in Pharmaceuticals Consult... ‘ E IT 1 & CH et Established 


; eer .“ 
——rothon, Inc. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N.Y. 








BRANCH OFFICES aad *STOCKS: Atlanta, Georgia, Boston, Mos ‘ "Chia Ulin Cincinnats, 
Oh Cleveland, Obio *Los Angeles, California Philadelphia, Penn wt ‘ rans California 
St. Louis, Missourt Toronto, Canada and * Mexico, D.E FACTORY: ¢ u,N.] 
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American 


Aromatics 





3 


Essential Oils 


4 * Granular 

Medium 

Fine 

impalpable 

50% w/w Solution 


Aromatic Chemicals 





“aN 


24 East 21st Street, New York 10, N.Y. Chlorhydrol (Aluminum Chlorhydroxide 
Complex) is practically custom made for your anti- 
perspirant formulations. Important, too, it is easy 
and economical to work. 

For example, Reheis Chlorhydrol 50% 
LET US RE YOUR FACTORY w/w Solution is the most economical and easiest to 
handle. It is best suited for liquids, sprays and lo- 
tions. But, if you make cream, cologne or powder 


Concentrate your efforts on sales preparations, don’t overlook the other forms. There 
vv is a grade that is right for your product. 
We do the manufacturing for you You'll find that only Chlorhydrol can give 
r your products these outstanding 
advantages. 


Bulk and complete packaging service 
f / gig e mildly acid 


e effective anti-perspirant action 
@ good deodorant properties 

e better astringent qualities 

e needs no buffering 

e no skin irritation 

e non-destructive to fabrics 






Write today, on your letterhead, 
for descriptive booklet 






@ 3492 


Coundiiten Soe 


21 Irving Place New York 3, N. Y. 
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FUNGAL AND BACTERIAL ACTION... 


Do you have a product that needs positive protection against 


bacterial and fungal growth? It will pay you to look into the METHYL PARASEPT 
following advantages of using Heyden PARASEPTS to pre- (Methylparaben U.S.P.) 


serve the quality so essential to sales and profits: ETHYL PARASEPT 
Purified 


PROPYL PARASEPT 


e Extremely low toxicity confirmed by extensive tests. Purified 
(Propylparaben U.S.P.) 


BUTYL PARASEPT 


e Colorless, odorless, practically tasteless. Purified 


e Stable during heat sterilization. BENZYL PARASEPT 
Purified 


e High effectiveness against molds and bacteria. 


e Non-irritating to the skin. 


Research has shown that a combination of two or more Para- a ia 


septs gives better protection than a single ester. There are five a a 
of them available to provide the right combination for your 100, SO and 25-lb. fiber drums. 
particular product. Write for a copy of the technical bulletin 


giving full information. Samples available on request. 





es EE “Sh SS EE Pi 
CHEMICAL CORPORATION 


342 Madison Avenue, New York 17, N.Y. 


CHICAGO + CINCINNATI « DETROIT « PHILADELPHIA *« PROVIDENCE « SAN FRANCISCO 


eee 


11,000,000 Pounds of Stock- 
Piled Palm Oil to Be Marketed 


About 11,000,000 pounds of stock 


piled palm oil will be offered for sale 
on and after March 11, 1955, the Gen 
eral Services \dministration has an 


nounced, 


Singapore Factory to 
Make French Perfumes 
Parisian perfumes of Joseph Paquin 


Malaya, 


factory, saving freight charges and im 


will be made at a Singapore 


port duties. Prices of these perfumes are 
expected to be cut by about 50 pel 
cent, according to M. H. Lejeune, di 
rector of Successors of Moine Comte & 
Co., Ltd., who are opening the factory 

Machinery made in France is going 
into the factory, which has been con 
verted at a cost of US $12,000. Machin 
erv, including tanks, mixers, and elec 
tric bottling equipment 
827.000 


is costing US 


The perfumes will be no different 
from those made in Paris, said Mr. L« 
jeune. Paquin will supply new formu 
las. 

Singapore Glass Manufacturers Co., 
Litd., will bottle 


will include Solfrege, 


which 
Old Panama, Sa 
hara, Nuit d'Afrique and Monologue 


the perfumes 


UR er aa 


\t first, 10,000 gallons of perfume a 
month will be produced. This will in 
crease to 50,000 gallons. 

Oils trom the United States, Italy 
and South Africa as well as France will 
be imported for use in production. 
Patchouli and other local oils will also 
be used 

The factory will also produce eau de 
colognes and lotions. It will at first em- 
ploy about 50 local people; later, it is 


expected to have a manager from Paris. 


Peppermint Supply Unchanged 


Spearmint Oil Output Rising 


Peppermint oil production is now 
estimated by the government at 1,424, 
000 pounds, based on conditions of the 
crop as of September 1. This is about 
equal to 1953 production but 15 per 
cent below the average, due to a reduc 
tion in acreage below the 1949-52 aver 
age 

This year’s production of spearmint 
oil is now forecast at 902,000 pounds, 
about 15 per cent more than in 1953 
and 91 per cent above average. This 
month’s forecast is 55,000 pounds be 
low that of August | because of a de 
cline in yield prospects in Indiana. 

The production forecast of 2,326,000 
pounds of oil from the peppermint and 


spearmint this year compares with last 


RR a ea 


dit 





Dr. Alexander Katz Co. 


Si 


F. RITTER & CO. 


Los Angeles 39, California 


Branch Offices in Principal Cities 


on of 











year’s output of 2,212,000 pounds and 
the 1949-52 2,141,000 
pounds. This year’s peppermint pro- 


average ofl 


duction of 1,424,000 pounds compares 
with 1,426,000 pounds last year and a 
1,668,000 pound average; spearmint, 
902,000 pounds _ this 786,000 
pounds last year and 472,000 pounds 
for the average. 


year, 


Cournand Speaker at 


CIBS’ September Meeting 


Edouard Cournand was the speakei 
at the September meeting of the CIBS. 
In his talk he discussed the suits of the 
government against three of the large 
importers Lanvin, Corday and Guer- 
lain. The suits are anti-trust suits 
brought on the theory that the com 
panies “abused” trade mark laws so 
that the same perfume sells in France 
at much lower prices than are charged 
in the United States. Mr. Cournand 
presented several reasons to explain 


this state of affairs. 


Chemical, Allied Industries 
Assn. Holds Final Golf Match 


The Chemical and Allied Industries 
\ssn. of Michigan held its final golf 
outing in 1954 on September 28. 


FINER PERFUME BASES 


Modern + Exotic 


Floral + Bouquet 


Types 


Manufactured by: 


aL 


& WOLFE, INC. 


5800 NORTHWEST HIGHWAY 


CHICAGO 31, ILL. 
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Edward J. Breck, president of John H. Breck, 

Inc. reads letter congratulating Beauty and 

Barber Supply Institute on its 50th Anniver- 

sary Pops Concert sponsored by John H. 
Breck, Inc. 


Breck Concert for Beauty, 
Barber Supply Institute 


\ Pops Concert, sponsored by John 
H. Breck Inc., was presented in the 
Grand Ballroom of Chicago's Conrad 
Hilton Hotel, for 1100 members and 
guests of the Beauty and Barber Sup 
ply Institute on the occasion of the 
Institute’s annual convention. Called 
“The Anniversary Pops Concert,” the 
musical affair commemorated the 50th 


year of existence of the Beauty and 


protection... 
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and ences 


COSMETICS + SOAPS FLAVORS 





Barber Supply Institute and the 25th 


anniversary of the incorporation of the 
Breck Co. 


Grasse Floral Harvests; 
Effect on Prices Indicated 


\n important advance in the price 
of lavender oil new crop has been 
noted. The price rose in the course of 
one month from 4800 to 7000. francs 
per kilo for the 40/42% product. On 
the other hand lavandin is unchanged. 
It is quoted at 1500 to 1800 francs per 
kilo 

Likewise a rise of 1000 frs. in. oil 
geranium, Congo, has been noted. It 
is now offered at 7150 frs, per kilo for a 
18% citronellol rhodinol content. 

The jasmin harvest is deficient with 
a difference of 150,000. kilos of flowers 
as compared with the same time last 
vear. The harvest will be ended be 
tween October 15 and November 1. 
Jasmin products are rising in price 
due to demands of users who feel that 
they may not be able to cover their 
needs. 

The production of tuberose is now 
about 15,000 to possibly 20,000 kilos 
and unfortunately is tending to disap- 
pear as perfumers are using less and 
less of it despite the excellence of the 


HEH WE 


® 






oil. The price has been fixed at 650 fl 
per kilo. The market prices of the con 
crete and absolute are not vet known. 


Boston BIMS Hold Season’s 
Final Golf Outing 

The Boston BIMS held their final 
golfing outing of the season on Septem- 
ber 15 at the Nashua Country Club, 
Nashua, N. H. The 


followed by 
night. 


matches were 
a filet mignon dinner at 


Golf prizes were won by William 
Peters, Winslow Bros. & Smith Co.: 
Stanley Drystianak, New England 
Chemical Supply Co.; Charles Karka 
lits, Hoffmann LaRoche, Inc.; Herbert 
Kishbaugh, Solvay Process Div.; Thorn 
ton Jesdale, Monsanto Chemical Co.; 
and Al Weston, BB Chemical Co. 
Milton 
Corp.; Frederick 
Baker, Jr., Fritzsche Bros., Inc.; James 
Kelly, Pacquin’s; Edward Bement, BB 
Chemical Co.; George Blake, Givau 
dan-Delawanna, Inc.; and Hart Harris, 
ir., S. B. Penick & Co. 

James Kelly, of Pacquin’s won also 
a special prize of a complete Polaroid 
Camera Flash Set. 

Special tribute was paid to charter 
member Frank N. Groccia, W. J. Bush 
& Co., who recently died. 


Door prizes were won by 


Coleman, Carrier 





ESROLKO S.A OUBENDORF SUISSE 





ENNOBLINE GAMMA 
macrocyclic fixative 


U. S. 53.—p. lb. 
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The American Perfumer 


Heads Industry’s Drive 
for Federation 


Richard Salomon, of Charles of the 
Ritz, has accepted the 1954-55 chair- 
manship of the Cosmetic & Drug Divi 
sion of the Federation of Jewish 
Philanthropies. Associate chairmen of 
the division are: Leonard N. Block, 
Block Drug Co.; Charles Revson, Rev- 
lon Products Corp.; and Stanley 
R. Swaback, Abraham & Straus 

The cabinet consists of: Leo Ber 
tisch, United Whelan Stores; Louis I. 
Furlager, Furlager Mig. Co.; 
Mock, Mock & Blum; Jack I. 
Orsay Sales Co.; Samuel Rubin, Fa 
berge; Benjamin Sevran, Gimbel Bros.; 
and Meyer Weiner, U. S 


Hugo 


Poses, 


Vitamin 
( orp 

Among those serving on the com 
mittee are: Otto J. Cohen, Charles of 
the Ritz; Grace G. Farrell, Arnold Con 
stable & Co.; ]. George Fiedler, Kelton 
Cosmetics Co.; William Jacobs, George 
W. Button Co.; Emanuel Katz, Doeskin 
Products; Arthur J. Kinsman, Purepac 
Corp.: and Oscar Kolin, Helena Ru 
binstein 


Among Our Friends 


DR. ULRICH V. SOLMSSEN has 
been appointed technical director of 
Warner-Hudnut International 


MAURICE R. CHEZ's son, RON 
ALD AUGUST CHEZ, and MISS 
DORIS SUZANNE FEDER have an 
nounced their engagement; the wed 
ding is scheduled for June. Maurice R. 





Miss Doris Suzanne Feder 


Chez is president of Sales Builders, 
Inc., U.S. distributors of Max Factor 


COSMNCTLICS, 


HAZEL BISHOP directed arrang¢ 
ments for the ladies’ program and 
spoke on “A Philosophy of Cosmetics” 
at a women chemists’ luncheon on 


September 15 at the Statler Hotel, 
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New York. Visits to the Shulton labo 
ratories in Clifton, N.J., and a Hud- 
son River Day Line sightseeing cruise 
around Manhattan Island were also 
scheduled, 


E. R. DURRER, president of The 
Givaudan Corp. and its associate com- 
panies, Givaudan-Delawanna, Inc., Gi 
vaudan Flavors Inc. and Sindar Corp., 
has just returned to the U.S. from Eu 
During his three-months’ stay 
abroad he visited the Givaudan fac- 
tories in Switzerland and France. 


rope. 


R. K. MEFFEN has been appointed 
general sales manager at Lentheric; 
C. C. POPKIN has been named Eastern 
Division sales manager; W. P. SCHLIE- 
MANN is now manager of the market- 
ing service department and CARL 
MILLER 


has been appointed sales 


R. K. Meffen; C. C. Popkin 





W. P. Schliemann; Carl Miller 


manager of the Industrial Odorant 


Division of the organization. 


BENJAMIN 


has joined 


STANLEY YOUNG 
American Aromatics, Inc. 


and Synarome Corp. of America. 


HARRY USHIYAMA of the Holly- 
wood Cosmetic Co., Tokyo, Japan, was 
a recent visitor in the United States, 
where he spent three weeks in New 
York, three weeks in Los Angeles and 
two weeks in Chicago. 


MR. and MRS. JOSEPH J. FISCH 
LER of Lynbrook, L.1L., N.Y., recently 
returned from a three months’ trip to 
France, Italy, Switzerland and Great 
Britain. Mr. Fischler, who is treas 
Ramsdell, Ine., 
combined business with vacation on 


urer of Daggett & 


the trip, which was in celebration of 
their 25th wedding anniversary. 


TPFHOMAS M. WEST, 60, Max Fac- 


tor’s Far East division manager, per- 





ished in Japan’s Toya 
disaster on September 26. 


Maru ferry 


DR. ERIC G. SNYDER has been 
appointed research director at Shul- 
ton, Inc. Prior to joining Shulton he 





Dr. Eric G. Snyder 


was vice-president and director of re- 
search for ‘Takamine Laboratories, Inc. 


DR. EDWARD \. SCHILD- 
KNECHT, organic chemist of Dodge 
& Olcott, Inc., delivered a paper on 
“Synthesis of Analogs 


before 


2-Thiophene 
otf Amidone and Isoamidone” 
the American Chemical Society on 
September 16 during the organization's 
annual meeting. 

DR. CHARLES M. APT has joined 
the staff of Arthur D. Little, Inc. flavor 


laboratory. 


G. S. KASS has been appointed di- 
rector of research for Consolidated Cos- 
metics, Inc., Chicago, II. 


JOHN J. OCONNELL, formerly 
administrative assistant at the Colgate- 
Palmolive Co., has been named mer- 
chandising brand manager for Flori 
ent, Octagon and Crystal White Prod- 
ucts, and FRANK E. BENNETT has 
been moved from market research to 
handle Super Suds. 


ELIZABETH ARDEN left her 
Manhattan penthouse to dedicate a 
150-year-old farm in Woodbridge near 
Montreal as part of Dalziel Pioneer 
Park, a Humber Valley Conservation 
\uthority project. Her parents, Mr. 
and Mrs WILLIAM PIERCE GRA- 
HAM, raised her in a small, tenant 
farmer's house on the 200-acre prop 
erty. 


ALFRED A. MICHAUD has been 
appointed industrial detergents sales 
manager for Lever Brothers Co., New 
York. Formerly central district sales 
manager for the industrial detergents 
department in Chicago, he succeeds 
W. P. BLACK who has been named 
to the sales staff of the company’s 
Lever division. 
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Drawing of the interior of a j 
perfumery at Nice in the 
17th Century. 


France and perfume are so closely associated that the mind makes the 
connection almost automatically. In the late 17th Century, the Duchess of 
Neroli introduced orange flower water, which used in conjunction with citrus 
oils, made up the still popular eau de cologne. Another important floral 
fragrance cultivated in southern France...the spicy Carnation... also 
remains a perennial favorite. In the D&O Perfume Laboratories a new 
Carnation Specialty... Oecillet Blanc...has been developed for the 
use of discriminating perfumers. A compelling composition, spicy and floral 
in character... Oeillet Blanc is designed to provide the bright Carnation 
note and is particularly recommended for Bellodgia. 
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f ALBERT J. DILLINGER, of van 
\meringen-Haebler, Inc., MRS. DII 
LINGER and their daughter CHRIS 
LIN] are 


abroad on a vacation, visiting Hol days. 


his principals late in September. Prion 
to returning to France he visited the 
branch plant in Rochester and also 
spending two months stopped off in Washington for a few 
land, Germany, Switzerland, Italy, and 


France, including Grasse and the Paris 


, > 
van Ameringen-Haebler office GEORGI H \MMERSBACH, 
chief perftumer at Fritzsche Brothers, 
has become the 63rd member of the 


HENRI ROBERT, the perfumer 


. y ganizat be ti i \ 
who is well known in the United States organization to be taken into the New 


and who has been associated with Bout York firm's Quarter-of-a-Century Club, 
14 of whom are still active. His anni 


jois Inc. and Barbara Gould in Paris 
versary was celebrated with a lunch 
econ attended by president JOHN H 
MONTGOMERY, vice - presidents 
ERNEST GUENTHER and FRED 
ERICK H. LEONHARDT, Jr., and 
Miss MARY NEARY, secretary to th« 


chairman of the board, Mr. FRED 


France as chief perfumer for the past 
three and a half years, paid a briet 
visit to the United States to confer with 





VEEGUM-stabilized creams and lotions ee 





A. O. Samuels, president of the Connecticut 
Chemical Research Corp., of Bridgeport, 
Conn., and Mrs. Samuels wave farewell as 
they board a plane at N.Y. International Air- 
port for a trip to Europe. Mr. Samuels plans 
to set up the Midland Aerosol Co. in England 
which will pioneer aerosol products in the 
British market. The Samuels will also vaca- 
tion in Scandinavia. 


WILLIAM M. HOLMES, chairman 
of the board, Jacqueline Cochran, and 
former president of James McCreery 
& Co., has accepted for the seventh 
successive year the chairmanship of the 
New York Arthritis and Rheumatism 
Foundation’s $500,000 


Fund Drive for 1954-55. 


Development 


feel smoother and creamier on the skin, 


need less of the expensive oils and gums, 
and will not separate or settle on the shelf. 


ERICK H. LEONHARDT, Sr., whose 
absence from the city prevented his 
prese nce 

ESTHER and GUS JOHANSSON, 
Factor representatives, are on an ex 
tensive tour of South East Asia in be 
half of the company, to train cosmetic 

} sales personnel. 

ROBERT D. DAN FILIPPO has 
been named manager of the contract 
packaging department of the Bradley 

Henri Robert Container Corp 
j 
} 


- VEEGUM js o refined, natural inorganic 


thickener; emulsifier and suspending agent 
with thixotropic characteristics, 
produced under strict quality control 
of ovr own laboratories. It is white, 
opaque, non-tacky and non-gelatinous. 


seal, 
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FRANK F. BELL has been elected 
president of Pharma-Craft Corp., suc 
ceeding CHARLES A. HOWELL, who 





Frank F. Bell 


has retired. Mr. Bell's last position was 
as vice-president in charge of sales and 
advertising of Grove Labs., Inc. He was 
also a director of the company. 


DR. ALEXANDER KATZ, head of 
FF. Ritter & Co., Los \ngelse $9, Calif., 
accompanied by his grandson Donald 
returned September 12 from a_ nine 
weeks flying trip through Europe and 
the Near-East. ‘The trip included visits 
in France, Switzerland, Italy, Greece 
and Israel, where they were guests of 
the Israeli government. While there he 
worked with the technicians in the 
thriving citrus industry. Dr. Katz was 
also an honored guest at the University 
of Jerusalem and the Technical Col- 
lege of Haifa. Tokens of appreciation 
for his help were given him by his 
hosts. While in Switzerland Dr. Katz 
visited his alma mater, the University 
of Lausanne and the plant of Firme 
nich & Co., where he was the guest of 
Andre Firmenich. Other places of in 
terest in Switzerland were also visited 
as well as in Germany. In Mainz he 
visited relatives. He flew from Cologne 
to Antwerp by helicopter and then 
went to Amsterdam, Holland, where 
business connections were established. 
He then flew to London where places 


MOULDS 


LIPSTICK - COLOGNE - DEODORANT 
STYPTIC PENCILS - MASCARA 
SUPPOSITORIES 


PROGRESSIVE LABELING MACHINE, Inc. 


137 West 22nd St., New York 11, N. Y. 


DIES 





ROUGE COMPACT POWDER 
PUNCHES FOR TABLETS 
also 
FOOT & POWER PRESSES FURNISHED 





316 October, 1954 





of interest were visited in a twelve-day 
stay and sales connections were estab- 
lished. On his way home Dr. Katz 
stopped at the Chicago office of his 
company. His grandson Donald en- 
tered the University of California this 
\utumn. He is an athlete and an ex- 
»ert swimmer and has been trained by 
John Weismuller. As a result of his 
skill he is looked upon as one of six 
California boys as future Olympic 
swimming team stars. 


JAMES BOOHECKER has been ap- 
pointed to the newly created post of 
general manager of Dorothy Gray Ltd., 
president JOSEPH KEHO announces. 


EDWARD A. SPORT, of Edward A. 
Sport Labs. of South Weymount, Mass., 
visited New York for a week in the 
latter part of September. 


STANLEY H. REAMES has been 
appointed Tussy sales representative, 
and JOSEPH B. DONOVAN and 
MELVIN METTER have been named 
Junior Sales Representatives. 


Obituary 


Mrs. Helene Herz Pessl 


Mrs. Helene Herz Pessl, who founded 
Helene Pessl, Inc., producer of chil- 
dren’s toiletries, died recently in Salz- 
burg, Austria. 


Charles Soutter Campbell 


Charles Soutter Campbell, 67, presi- 
dent, treasurer and director of the J. B. 
Williams Co., Glastonbury, Conn., died 
September 21. 

Mr. Campbell was also president of 
the Durham-Enders Razor Corp. of 
Mystic, Conn., and had been president 


of the Assn. of American Soap and 
Glycerine Producers, Inc. for the 1953- 
1954 term. 

In his youth he had studied for the 
ministry, graduating from the Yale Di- 
vinity School in 1917, but he followed 
a business career instead. 

Mr. Campbell is survived by his 
widow, Mary Abbe Campbell, and six 
children. 


Charles H. Cooper 


Charles H. Cooper of Cooper & 
Schuesler, Chicago, died August 6 from 
a heart attack. Since 1921 Cooper & 
Schuesler represented A. H. Wirz Inc. 
in the midwest territory where he was 
loved by all who came in contact with 
him. The partnership with Charles R. 
Schuesler was formed in 1916 after 
both had had experience with pharma- 
ceutical concerns. Cooper & Schuesler 
was one of the better known firms of 
manufacturers agents in the midwest, 
and over the years in addition to the 
Wirz account others in the cosmetic 
and pharmaceutical fields were han- 
dled. Commenting on Mr. Cooper's 





Charles H. Cooper 


death Mark K. Dresden, president of 
A. H. Wirz Inc. said: “Mr. Cooper 
leaves many business and_ personal 
friends who will never forget his 
friendly greeting and warm _ person- 
ality.” 
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Revised, enlarged Edition 


HENLEY’S 20th CENTURY BOOK 


of 


FORMULAS, PROCESSES, TRADE SECRETS 


Includes sections on Plastics and Photography. Manu- 


the book. 


facturers, Chemists and others call HENLEY’S the most 
valuable book of its kind. Nearly 10,000 formulas, 
processes, trade secrets. A wealth of practical guidance. 
A single formula may be worth 100 times the price of 


Over 900 pages, 82” x 512”. Completely indexed, 


18, N. Y. 


cloth binding. $4.25 postpaid. Order today from 
MOORE PUBLISHING CO., 48 West 38th St., New York 
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Aromatics Reach New High 


IGHLIGHTS in the raw ma 
terials market were largely centered 
around aromatic chemicals over the 
past month, especially the chemicals 
that are derived from lemongrass, and 
citronella oils. 


May Affect Consumer Prices 


Prices on a rather extensive list of 
aromatics moved to new high levels 
and may affect consumer prices of per 
fumes, toiletries, cosmetics and soaps. 

\ major development in the group 
ol aromatic chemicals was the an 
nouncement by a leading manufac 
turer of vitamins that it was rapidly 
developing the process for the manu- 
facture of synthetic citral. In the pro¢ 
ess of making citral synthetically sey 
eral by-products are obtained, includ 


ing linalool. 


Synthetic Citral 


While production of synthetic citral 
on a commercial scale is said to be some 
time away, nevertheless the production 
of such a product on a limited basis 
should tend to lessen the pressure ol 
demand for the natural product, it was 
pointed out. Up to now the supply of 
linalool has been entirely dependent 
upon a steady supply of bois de rose 
oil from Brazil. 

It was also learned that another 
large manufacturer was likewise plan 
ning to synthesize citral by another 
process. Despite the serious threat to 
the future outlook in citronella and 
lemongrass oils, prices continued to 
soar, thereby resulting in a series of 
advances in 


aromatic chemicals 


Geraniol, acetate and the 


geranyvl 
esters, along with citral, the ionones, 
citronellal and citronellol all scored 
rather substantial price advances. The 
threat of imminent invasion of Taiwan 
Formosa) in addition to an already 
short supply were factors behind the 
excited situation in citronella oil 
Bolstered by heavy seasonal demands 
ind a firming in world markets, do 
mestic manufacturers boosted caffeine 


prices. Hydrous and anhydrous caffeine 
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were moved up 25 cents while citrated 


material was advanced 10 cents a 
pound. Caffeine is used in cold reme 
dies, and during the summer months 
the article enjoys a wide use in the 
beverage trade. The new price for 
hydrous caffeine is $3.15 a pound in 
100 pound drums. Anhydrous material 
was moved up to $3.25 and citrate to 
82.90 per pound. 

The advance served to slow the de 
mand for caffeine. Buying for the ac 
count of the beverage trade fell off 
somewhat because the beverage trade 
is approaching the tail end of the most 
active season and also some rumors of 
an increase in quotations which en- 
abled some large users to cover require 
ments prior to the time the advance 
actually took place. 


Glycerin Output Down, Demand Up 


While the industry anxiously awaited 
the release of \ugust production figures 
covering glycerin, it is expected that 
the output for that month will show 
a further decline. A further drop in 
output could bring total stocks in this 
country to about the 50 million pound 
mark, whereas at the end of July stocks 
dropped to around 51 million pounds 
It is hoped that with the passing of the 
Summer scason elycerin production 
should begin to turn upward in Octo 
ber but there is some speculation as to 
whether this will bring any immediate 
recovery in the stock position; littl 
material was received from foreign 
sources and consumption usually im 
proves in the Fall season. 

While sizable quantities of refined 
elvcerin go into the manufacture of 
synthetic resins for surface coatings, 
pharmaceuticals, proprietaries and 
toiletries, the use of dynamite glycerin 
plays an important part in the overall 
consumption of this basic material. De- 
mands for dynamite reflect the current 
rate of construction throughout the 
country, mining Operations, and the 
manufacture of rocket powder for the 
armed forces. In view of the general 


strength, indications point to a con- 


tinued firm market over the balance ol 
the year. 

Camphor was a firm item over the 
past month. Stocks of natural powdered 
camphor are about exhausted and do- 
mestic synthetic material is expected to 
experience a seasonal upturn in de- 
mand in the months ahead. Firmness 
in the basic material from which syn- 
thetic material is made as well as a de- 
cided tightening in the natural product 
in the Far East could bring about a 
decidedly firmer situation in the clos- 
ing months of the year. 


Rosins Strong 


The outlook in rosins is regarded as 
strong. The generally strong statistical 
position brought about by heavy ex- 
port sales, the drought which ad- 
versely affected production of gum in 
the South, and the small quantities 
under the Government loan as com 
pared with last 
which 


strong picture for the future. 


season are tactors 


contribute to the generally 

Caustic cleaning and bottle washing 
compounds were advanced 10 to 15 
cents per 100-pounds, October 1. The 
upward movement in prices was attri- 
buted to the jump in all solid forms 
of caustic soda that took place in July. 
While the annual sales of special alkali 
compounds do not reach the tonnage 
noted in caustic soda, nevertheless, 
they do go into a number of lines in 
cluding the carbonated beverage field, 
dairies, breweries, and in laundries. 
They are made by most major alkali 
producers and are sold under indi 
vidual brand names. The soda content 
in the compounds ranges from around 
50 percent to 90 percent. Other items 
to reflect the higher caustic soda costs 
were sodium metasilicate and sesqui- 
silicate. 

Demand for industrial alcohol was 
reasonably active. As pharmaceutical 
manufacturers, and users in the pro- 
prietary and toiletry trades step up 
operations for the Fall and Winter a 
broadening in alcohol sales is generally 
expected. 
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Ligny! Acetate sets a new quality and 


economy standard for Linalyl Acetate notes 


cic . evemen i] ) ® Available at less than half the cost of Linaly! Acetate. 


® Made from domestic raw materials. Constant in price, quality 


® Ligny! Acetate has a fresh, clean note, is compatible with per 


als, resistant to alkalis, stable in soap 


® Use Lignyl Acetate to extend or replace Linalyl Acetate ex 
Rosewood in natural or synthetic Lavender, Bergamot, Petit- 


grain and similar odor complexes 


Lignyl Acetate is another successful product resulting 
from our extensive chemical research program. 


Among others now available are: 


Vanitrope® brand of propenyl guaethol 


Floralizer #12 * Rhodinol Shulton * Geranic Ether 





oa ee : 


aati 


SHULTON, Inc. 


FINE CHEMICALS DIVISION 
Plant Sales Office 
Route 46, Clifton, N. J. 630 Fifth Avenue, New York 20, N. Y. 
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PRICES IN THE NEW YORK MARKET 


COCOTTTULEECEETEETUEREOELTAEDEOELEAAEERDEEUALY OUTED UEEEEEEEUASEEEDETEUAAEETLEAARESEOEAUONEEELACEERDOUAUUEREELOOEREEEOUOOUNEEDOUANUOELOUACONEEOOUOOUGREOUOUONOONOOUUOOENODOOOONNOEUUUGUOUREOOOOUNROOOUSENEEOOOGONEEAUOOOGENEEDOGUUEOOEOUONECEDLOGUNCONELONOOREDOOONEAEEODOONNEEOUONONOECOOONOGOREOONUCEREDONOONDOUEOOONTOSEUEROIION 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS CONE fi cctccecseees 2.55@ 3.25 DUMIMUOM IM 6 cansacens 30.00@ 35.00 
: ‘ . Geranium, Algerian ...... 10.504 = 12.70 Rosemary, Spanish . 70@ 90 
a . —_ — he # v : ary, Spanisn ...... . 
Prices per lb. unless otherwise listed. a centemeaailaal 10.95@ 13.00 
Almond Bit, FPA per Ib. 3.25@ = 3.75 PONE ike dete nidawkes 8.00@ = 9.75 Sa 
Seek THES o5ciccccsesac 55 90 I Sd cack accsauas 9.85° 00 —— . - 
aaa a l SOG 1.75 Sake (W ood) l seal 1 90 Spanish eae Te gra eee as _I9@ 1.25 
tM "a; nu eer ee te ee ees a - . II 6 dep ideiuess 5.90@ 7.00 
Angelica Root ........... 70.00@ 110.00 : : - aa 
. : - Sandalwood, N. F. ....... 10.65@ 11.25 
Angelica Seed .......... 56.00@ 62.00 eR 2 95@ 2 85 cane 
RN Sie. cecccednde 3.500 Nom’ : ; “Artificial 90a 1.25 
j ic . @ BI how nas Sih cca a 45a 50 : ~ _é BE ccc ccccccccces e ae 
Apricot Kernel ae . Jasmin (absolute) .......225.00@ 400.00 EE WOE oa civaedeweses 30.00@ 32.00 
ee ee re 150@ 2.00 Juniper Berry ......:2..:. 2.90@ 3.75 MINNIE si erkt cccacaues 4.50@ 5.10 
a rtp CE ievecceneeaseucues 2.40@ 2.80 
ere .-- 11.25@ 14.00 se : : : 9 Aka 2 9c 
Artificial 3.25@ 8.75 rere cece 9.85@ 12.60 Sweet birch, Southern .... 2 a a= 
Me Se vaneidesawaee uae sae ] 3.09 ce 9 ( 
Birchtar, crude .......... 180@ 2.10 Lavandin ..........e.e00: 2.15@ 3.00 Northern ........+++++. 39@ 8: 
Birchtar, rectified ...... 2.25@ 2.75 Lavender, French ta 
Bois de Rose ........... 1300 4.75 W-42% ester .......... ee See i das acceuenewds 8.00@ 8.90 
30-32% ester .......-.. 8.000 5.25 Thyme, red ............. 180@ 2.50 
Cajeput Spike ose cesccececesens 155@ 2.00 | |” SR aR SR ies see 2.00@ 3.25 
USP @ ec: 3.15 Ramm. Cam. écciccccccs 6.354 482 
Teck ee ene Se ee a an ES ar wla git cig eacan ars 6.104 7.80 : " 
c la ME OCC ORUE OS ee66s oa a 2.30 Lemongrass. native 2.154 200 Vanes CRNE ticcccadcas 82.50@ 90.00 
 <iietensendawe ad 5.00@ 20.00 ¥ woe ami aw Vetiver 
: “Wiete en oe, : Limes, distilled .......... 1.000 7.00 etivert a 
Camphor “White” ...... 35a AS eal t sccm oan i 14.00@ 17.50 
Cananga, native .......... 8.004 3.90) Li : 1 ; ee sts 3 B04 1.25 pC ene 11.75@ 19.00 
Rectified .............. 12.50@ 13.2 ree eee aes oereneens sae Java 23.00@ 35.00 
Caraway 3.004 3 50) CA CORED «ic cedtiocnces 6.25@ 6.90 Pret. BEER SSR ALEKS SRS EN — _— 
Cardamon ..........05. 37.004 50.00 : : 
Casearill: 5.00@ 5 eee 3.104 1.00 Wintergreen, Southern ... 340@ 15.00 
AECATHA 2. ccceseccccees 35.00@ 50.00 ii 3 00G 175 . ’ 
Cassia, rectified, U.S.P. .. 8.00@ Nom’ APJOFAM «ee eeeerereeees ve B10 . re tens SaeveeRaeenaes oan mas 
Cedar leaf, U.S.P. ... o» Sag 3.00 . vormseed oo... eee eens 0.204 7 
Cedar Wood ....... ake 110a 1.40 Neroli- ts WOMNNONE ic divicweduas 5.254 6.50 
Celery 14.75@ 18.00 PP iccnndaceucnacs 75.00@ 100.00 
‘ | OTE eT Creer ree sat M ee om pe ‘ es 
Chamomile Hungarian ...190.00@ 280.00 N French «2.26... ...eees 185.00@ 250.00 Ylang Ylang, Bourbon ... 17.00@ 32.50 
Cinnamon Smee ee RE side cusncawdens 12.85@ Nom’l 
Bark 28.50@ 40.00 East Indian ............ 290@ 3.50 
I st at er eee my 1.354 3 00 West Indian .......... 2.654 3.65 
Citronella, Ce ith Me 50 ia TERPENELESS OILS 
— Fe SON: nts aa oe Ocotea Cymbarum ....... 1.10@ Nom’! TERPENELE 
veebwO DS ‘ o Ho © 9e ae a ss ds 
Java type 1.554 1.65 Olibanum .............5: aio (0) Be te oder ds sat eed 3.25@ 5.25 
eee ye “2k ; SE ccucevannaenae 30.00@ 38.00 Bergamot 25.00@ 32.00 
Cloves, from buds ‘ 3.654 1.00 s pati FEAMOL ... eee reece ove <. 
Leaf 18@ 2.19 Orange, Florida .......... 50@ 100 Grapefruit .............. 85.00@ 97.00 
‘ scons Scoeeeseces Oe be . ‘ or a 
Copaiba 1,.90@ 2.50 Italian .........++++06. 3.80 1.25 BMG 6.6 ckcccdcancees 10.00@ 14.25 
Opaiba ......ceeeeeveees 9 2. 3g alaabapeaneta “25( 35 ; i » 
RE ccicceveovecers 14.50@ 18.00 alif » EXP. . ee so@ 1.25 RAC cut. cauunaeek ened 58.00@ 70.00 
Croton 75a 3.50 Distilled .............. fod 80 Bi Oi ce cnc devacaadens 80.00@ 90.00 
MN: ccenged enwa bouen® 2.7 $.! a p> oan eae <n nae a 
J” eer ere cucen, Geee 85 Origanum eee eee 1.95@ ae Distilled ............-. 55.00 62.00 
Orris Root, concrete (0z.) 8.75@ = 9.50 oo Pererreerr ee 75.00@ 97.00 
Dill Concrete, extra ........ 14.00@ 15.75 Peppermint ............. 13.00@ 14.10 
ar e PO idscegdcawaaeds 5.00@ 6.25 
Weed .---sseeceeeeeee. $35@ 5.00 PON ins dev axscdans 8.00@ 9.75 Sie re sce ccesn ec 10.25@ 14.60 
Seed. Indian ........ »» 2.000 3.89 Pennyroyal, Europe an.... 165@ 2.25 
Peppermint natural ...... 6.104U 6.40 
BEMGON . oc csevencessnve 5.50@ 6.85 Redistilled ............ 665@ 7.00 DERIVATIVES AND CHEMICALS 
Eucalyptus Petitgrain Sieutene cay 3.604 4.00 
SPIE .venstsdcuns wee. 804 1.25 Pimento, Berry .......... 4.104 4.95 Acetaldehyde 50% ....... 2.15@ 2.50 
PE Siwtncievaxadeecs 654 95 I burs oradcin Wier wie we 2.454 3.00 Acetophe —" eeteeuseues L50@ 1.80 
Pinus Sylvestris ......... 3.004 3.65 BREE OT wv owacdedceedas 1.95@ 2.25 
Pemmiek, DWOEE 6 ccccnccies 2.404 2.85 NE a wrod cand wa eaaaus 3.854 4.90 Ge davivacceicieneswes 12.50@ 13.00 
Ce ocicneeauaguaanus 2.00@ 2.30 
ee SOY ace cr erniwn 6.504 9.00 Rose, Bulgaria (0z.) .... 50.00@ 75.00 CBE cccuesaneucaadaces 13.85@ 14.50 


B-W LANOLIN U.S.P. 


EVENTUALLY—F or better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 





B-W Lanolin will never cause your cream to darken. is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of }-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office, Laboratory America’s Original Lanolin Producer Sales Office: 509 Fifth Ave. 
and Factory: Linden, N.J. ESTABLISHED 1914 New York, N.Y. 
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ae ssandcekbadebnnens 3.00@ 3.65 Cuminic Aldehyde ...... 3.25@ 4.10 INE e's 5s nets pa aor 6.30@ 6.35 
3.1 


RE a> © as kentheends 9.00@ 11.00 ENNEDS osccnepssuscaens 2.85@ 5 Linalyl, Acetate 92% .... 630@ 6.35 
DM wigiivcasmosiedaiaie 16.00@ 17.10 ‘ 3 go RR eee SERE 6.00@ 6.10 
SU cnnbintsnabecherss 7.25@ 7.75  Diethylphthalate ......... H@ ol aie cmcantiteneiri' 7.05@ 7.40 
RUBE -bdse000s5v00s0050% 19.00@ 21.00 Dimethyl Anthranilate ... 5.75@ 6.00 Linalyl Formate ......... 12.00@ 12.85 
lt ai cintesckackeanid 15.00@ 16.00 Diphenyl Methane ....... 115@ = 1.30 Linalyl Propionate ....... 14.604 15.00 
C 14 (Peach so-called) . 6.85 7.50 Diphenyl Oxide ......... 604 719 aaa 
, (Stre > . F " Mentho 7 
C 16 (Strawberry e of ' BERYL ACMA .00ccscvevss 304 35 Reastlion ......s.cccess 8.50@ 8.65 

so-called) 5.854 6.20 ae v razilian ........ 

pee s 4 re 70 Ethyl Benzoate .......... 854 90 DOE vic vanes cwaens 12.00@ 14.00 

ee re on ah eee se f oe Ethyl Butyrate .......... 85a 95 Synthetic. racemic ..... 5.40@ 5.45 

Amyl Butyrate .......... 1.00 1.25 er ne ‘ one S) > re 40 

Se ee et f 9 95 Ethyl Capronate ......... 240@ ~~ 2.85 ee iD Mote tuck 6. 3 8.000 = 8.35 

Amyleinnamic Aldehyde . 1.95@ = 2.25 San ana ae “i c 

Amyl F ate ; 1.404 1.65 Ethyl Cinnamate ........ 3.40@ 3.65 Methyl Anthranilate ..... 2.600 2.80 

weed 1 ole yell altel ; “oe Ethyl Formate .......... 10a 80 Methyl Anthranilate extra 2.75@ 3.10 

Amy] Phenylacetate ...... 1.00@ 4,35 a a s te } anile a 2. : 

Amyl Propionate 1.3014 1.60 Ethyl Phenylacetate ...... 1.200 1.30 Methyl Benzoate ........ 604 1.00 

é a DP cee cee ee ot . . . S ~ a ‘ 

Amyl de 1.00@ 1.25 Ethyl Propionate ........ HM 1.00 Methyl Cinnamate ....... 1.65@ 2.00 

ak ee ee “ot > Ethyl Salicylate ......... 2.35@ = 2.65 Methyl Heptenone ....... 5.50@ 5.90 

Amyl Valerinate ......... 195@ 2.40 . ome ea aa ’ pte P oa 

Anethol 1.20 1.35 Ethyl Vanillin ........... 6.(0 7.30 Methyl Heptine Carbonate 35.00@ 40.00 

Anicie £50 dade He rer 255M 2.80 Eucalyptol tte eee eee ees 1.654 I 80 Methyl Naphthyl Ketone . 4.254 1.60 

Sete Meteo 6.000 6.75 Eugenol ............ wees 280@ 3.75 Methyl Phenylacetate .... 1.100 1.75 

ei ree ae ee , 2 ; . Methyl Salicylate ........ 58 65 

pial 75 ¢ o> Geraniol . Musk Ambrette Fa tetas 5.154 5.30 

Benzyl Acetate .......... fold 00 NE Sits enwwscsees 2.25 2.80 Tt oe 1.600 1.75 

Benzyl Alcohol .......... 75a 20 RII Se Smee a 3.000 1.10 APOE ERAS SES . ate 
=n -nzoate 754 95 eo one ‘ar . : il 4 

me eee Saree tas 7G 200 Geranyl ROOM ..00.005. 2.794 3.25 Neroline (ethyl ether) ... 2.500 2.80 

ryl Dutyrate ......... edo ae Geranyl Butyrate ........ 1754 = 5.20 

Benzyl Cinnamate ....... 3.30@ 3.85 Geranyl Formate ........ 5.00@ 5.70 Octyl Isobutyrate ........ 3.00 4.20 

Benzyl Formate ......... 2.00@ = 2.35 Geranyl iso-valerate 8.654 9.50 

Benzophenone 165@ 2.15 te eae er 4 Paracresyl Acetate ....... 2.20@ = 2.75 
SREOPREHOME ...-++.-+-- Oo eo Guaiac Wood Acetate .... 4.654 5.00 4 7 x = haa ae 

Benzyl-isoeugenol ....... 9.00@ 10.25 Paracresyl Methyl Ether . 2.10@ 2.75 

Benzyl Propionate ....... 1.60@ = 2.10 Heliotropin, dom ........ 1.000 1.80 Paracresyl Phenylacetate ; 4.60@ 20 

Benzyl Salicylate ........ 1.704 2.25 Hydrotropic Aldehyde ... 5.90 6.35 Phenylacetaldehyde 90% . 2.75@ 3 25 

Benzylidene Acetone .... 1.854 2.50 Hvdoxveitroneiiel ........ 6.00 6.90 100% . vaeees steeeeeees 4.10 4.65 

NS eee 5.504 6.25 : , s ’ Phenylacetic Acid ....... 1.654 2.25 

Butyl Acetate, normal ... 9 .15@ 16 ee 17.25@ 19.00 Phenylethyl Acetate ..... 1.604 1.95 

Butyl Butyrate .......... 1.55a 1.80 “samen di , , Phenylethyl Alcohol ..... 1.60 1.80 

3 J : 2 >hLanw , rate ( 5 
SE ake REG shane was 000 7.00 a ae eh eevee = ot a 
™ , aa ne : y enyle . ate 3.406 

Cinnamic Alcohol ....... 2.754 3.25 IEEE Cate eee ee 5.30 8.50 Ph. ae hl ait sse a. 

Cinnamic Aldehyde ..... 1.20 1.40 Iso-borneol .............. 1.65€a 1.80 Phe eens V, a mete 000 © or 

Cinnamy] Acetate ........ 3.65% 1.00 Iso-butyl Acetate ........ 85a 1.50 ies ry ‘ oo * S00 : «0. 
- . - @ > y f ‘ele > eec606 De f ed 

RE hs oe aks kine ne nono. 1.9004 5.80 Iso-butyl Benzoate ....... 1.25a 80 ice iaaes a hel > 6541 3 30 

Citronellol ..... aneneae, ROO Ba Iso-butyl Salicylate ...... 2.15@ 3.00 nee ee re te eee 

Citronellyl Acetate ...... 3.254 3.50 ee re 1.204 4.85 DE: -ccpcscssaacnasen 1.404 1.75 

Citronellyl Butyrate ..... 6.00@ ~~ 6.75 ee ee 210@ = 2.80 Bee GORA can dincnieses 2.75@ 3.25 
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THOMASSET CERTIFIED COSMETIC COLORS 


* 
U.S.P. STEARATES lh | STO Eee 


W/ HITTAKER Dr. Alexander Katz Co. 


CLARK & yO CSS TTT F. RITTER & CO. BENS Ceasar it SST Ter 
DANIELS, INC. New York 13, N. Y Los Angeles 39, California for Lipsticks Aromatics 


Branch Offices in Principal Cities 
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Styrolyl Acetate ......... 165@ 2.25 Chalk, precip. bags, clts .. .027,@ 03 Rose Water, jug (gallon) 1.25@ 1.85 
9 0c e Cherry Laurel Water, jug Rosin (gum), M. per ewt. 8.60@ 8.75 
7 crystals ........ 2.85@ 3.2! , ° is — a es ea a 
Thymol, crystals 856 3.25 OOP cinticrcuéendsuecnes 1.25@ Nom’! Salicylic Acid U.S.P. .... 48@ 53 
Vanillin, eugenol ........ 6.50@ 7.25 Citric Acid Anhydrous .. .285%,@ .31% SUOMI INGE ccctccccen< 2.75@ 2.80 
| ee 3.004 3.25 CO COD vc ceceuscnene 9.00@ 13.85 Silicate, 40° drums, works, 
BEL: sieseGubiannenes 3.00@ 3.25 Cocoa butter ............ 21a 95 DOO cc dvecenacs 1.70@ 2.30 
Vetiver Acetate ......... 10.00@ 45.00 Cyclohexanol (Hexalin) . .3444@ Be Sodium Carb. 
Violet Ketone Alpha ..... 7.90@ 8.40 58% light, 100 pounds . 2.75@ 4.52 
: pet Hers B, — aii : naal , 
Yara Yara (Methyl ether) 2.40@ 2.75 Fuller’s Earth Mines on . 27,00@ 30.00 Hydroxide, 76% solid, ’ 
a eeis4 100 pounds ............ 4.80@ 4.90 
Gees Ca Ws cisccccccs 94,@ 30 ~ : KI 
Soap Lye, crude 214 °° SPOCTMERCEEE 2. ccccccccccce 261444 30 
-ANS y ret ald” ‘ a NG AMIS ci ccs ceases 0G 9 
BEANS Gum Arabic, white pwd. . .40@ A5 tyrex Asiatic 7 ° 
: i chi ce bawieeenaus Ya 19% 
Veuliie hoon : Amber . 184 19% iii tad aa 
ee : 10.50@ 11.00 Gum Benzoin, Siam ...... 3.75@ 3.85 — a id (250 Ib. 31@ 4] 
See ee ee ( call POI cvcccccccceces 38@ 42 Ferret SSeeae eee ee eees “= , 
Mexican, cut ......... 10.00G@ N l , ‘ oe a Tragacz 15 ‘ 
Mexic —n whee 10 50M 11.00 Gum Galbanum ......... 125@ = 1.50 Tragacanth, No. 1 ........ aon bn 
eee 7 : Gum Karaya, pwd. ....... 254 38 1 riethanolamine Sess eis ©. <a 3 4@ 24 4 
NE Naeem nwa .. 10.254 Nom’l GE FO siancstucceses 38a A0 Zine Stearate, USP. ..... 31G@ 42 
Tonka Beans Surinam .... 1.05@ 1.30 Henna, pwd Sa x Oxide, U.S.P. .......... 164%@ 17% 
/ li <<. cnc. sek. ‘654 "80 fenna, pwd. ........+++. 254 26 
Angostura 1.65¢ EE wae cccccnewsctsscs 05@ 07 
Labdanum dea aad 854 1.50 : Y ; , 
SUNDRIES AND DRUGS Lanolin, cosmetic ........ 33@ = .35 OILS AND FATS 
BNO. aviecenesccss 304 32 . 
4 ‘ - a Castor, refined, drums ... .1914@ 20 
eee reer er Tere 104 12 Magnesium, carbonate ... .114@ 14 Coconut, crude, Atlantic 
Ambergris, ounce ........ 8.00@ 16,50 PEE ac es ccanadonnac 38a 43 ; ports tal a 1Y,@ .123 
Balsam, Copaiba ........ 20@ 1.00 Musk, ounce ............ 65.00@ Nom’! Refined, drams ........ “23 2314 
ee 33.00@ 35.00 Olibanum, tears ......... 264 28 — — mannan, 133%,@ .141 
PONE osdcncdeccvcsnewes 1.384 1.60 I osu ni ah ware a 16a 18 1 ee “ia ate 
Orange Flower Water, gal. 1.754 9 98 Corn Oil, refined tanks ... .17@ 17% 
Beeswax, bleached, pure Orrie R Teale ater, gal. + — Cottonseed, crude tanks ..  .13@ _ = .13%% 
SUNG, - siaukuusewecee ce 12@ 17 SEES OGt, SIMAM . 0... awe AS Land; CRAG. cccevecses AT4ZA@ 17% 
Yellow, refined ........ 604 65 : Lard, Oil common, 
Bismuth, subnitrate ...... 2.654 Paraffin, fully ref. 122-124 .083g@ .08%% errr ee jA2@ 12% 
Borax, crystals, carlot ton 67.25@ 91.75 Peroxide (hydrogen U.S.P.) Olive, edible (gal.) ...... 2.30@ = 2.35 
Boric Acid pwd. U.S.P., ? f , bbls. tee e eee eens seeees 03%4,@ 05 Red Oil, single distilled 
GOR So.sccdecccccdcecervs 129.25@ 153.75 Petrolatum, snow white -. O74%@ 09% ee re 144%@ .161%4 
Caffeine, anhydrous ...... 3.354 3.40 Propyleneglycol—U.S.P., i = Double distilled ....... A74Z@ 1914 
—, ce anne O7%@ 08% GrUMS .......ceeeeeeee 16%@ 17% Stearic Acid 
Phosphate, tri-basic .... .075%@ 08 Reeee Freee ccccsces M@ 15% 
Camphor, pwd., domestic 04a 56 i 2.004 2.50 Double Pressed ........ 1144 13 
Castoreum, nat., cams .... 5.25@ 20.00 SE MD ckcvukawesicde I54@ 16 Single Pressed ......... AYA@ 12% 
Cetyl, Alcohol, vxtra ..... 80@ 1.15 Rose Flower, pale ....... 654 .90 Tallow, acidless, drums .. .104@ .10%4 
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Better Compounds 






W. J. BUSH « CO., Inc. 
EF ciiitiad O:b 


19 West 44th STREET, NEW YORK 36, N. Y. ® MUrray Hill 7-5712 
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(LIPSTICKS 
F MASCARA 


f SUPPOSITORIES 


yYPTIC PENCILS 7 Pownes 
5 Ree COM ACT 
ag ie Bath foe 3 Re ates wa by 


A.CAVALLA, inc. 163 Wesr 18x reer NEW YOR, HY: 


Crown Cap 


6, 10, 13 
15 mm Sizes 


Aluminum Eye Bath Cup 


SHEET METAL 
STAMPINGS 
CONSOLIDATED FRUIT JAR CO. 


NEW BRUNSWICK, N. J. 






FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 
* 


Representing over 300 ‘National Organizations” 
Personal Collections 


A “Free Demand” that collects 
“49 YEARS YOUNG” 


“Collections Everywhere” 
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FLUSHING 


JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 


DIE AND LABEL COMPANY 
Creators of fine Fatels, Tags and Packages 


154 WEST 14th STREET, NEW YORKIILN.Y 





inside Chaenioals 
FOR PERFUMERY AND FLAVORS 


Iso Propyl Quinoline e 
Ethyl Anthranilate e 
Skatol 


Linaly!l Anthranilate e 


Isobutyl Quinoline 
Butyl Anthranilate 


Linalyl lsobutyrate 


EAIRMOUNY 


CHEMICAL-CO., 


600 Ferry Street Newark 5, N. J. 


THE C. E. ISING CORPORATION 

| MANUFACTURING CHEMISTS 
AROMATIC PRODUCTS 

MASKING ODORS for INDUSTRIES 


FLORAL BASES—ISOLAROMES 
(Fixatives) 


TRUODORS 
(For Perfumes and Toilet Waters) 


FOUNDED 1908 


NEW YORK 





sales 





DIE STAMPING 
Telephone 


COLUMBUS 5-5600 


EMBOSSING 


Cable Address 
HORNLABELS NEW YORK 


ENGRAVING 
* 


The American Perfumer 





CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: Business Opportunities, $1.00; Situations Wanted 
and Help Wanted, 50c. Please send check with copy. 


BUSINESS OPPORTUNITIES 


ESSENTIAL OIL DISTILLERS, ESTABLISHED IN LONDON 
FOR 30 YEARS, WORLD-WIDE CONNECTIONS, INVITE EN- 
QUIRIES FROM USERS OR IMPORTERS OF FINEST ESSEN. 
TIAL OILS, AROMATICS, FLAVORS, PERFUME BASES AND 
BY-PRODUCTS. WRITE J. L. HINDLE, STANDARD SYNTHE- 
TICS LTD. 76 GLENTHAM ROAD, LONDON, S.W. 13 ENG- 
LAND. 


“Topnotch Perfumer, over 20 years experience, with wide variety 
of excellent formulas, interested in forming partnership with 
well introduced salesman or sales organization.” Write Box 
#3052, American Perfumer Magazine, 48 West 38th St.. New 
York 18, N. Y. 


FOR SALE 
FOR SALE—Hair Dye Formulae. Latest Para type. Working 
formula for Dyes-Blender-Shampoo-Tint, 30 years “know-how.” 


Write Box 3049, The American Perfumer, 48 West 38th St., New 
York 18, N. Y. 





SITUATIONS WANTED 


Flavor Chemist, experienced in preparation research and de- 
velopment of flavors including Chocolate Products. Position in- 
cludes quality control and formulation of all products. Write 
Box 3050, American Perfumer, 48 West 38th St., New York 18, 
Ne 3 


PRODUCT DEVELOPMENT MAN—GRADUATE CHEMIST 
Experienced in developing and formulating creams, lotions, oint- 
ments, liquids, household and proprietory preparations, Also ex- 
perienced in production planning and supervision. Write Box 
3051, American Perfumer, 48 West 38th St.. New York 18, N. Y. 


talk to the man 
who wants to buy! 


@ There’s no better prospect than the man who 
wants to buy your product or service. American Perfumer 
readers are preconditioned . . . looking for products they need 

your products! 


@ Use the classified columns of the American 
Perfumer to reach them, See what a wallop a little space can 


pack. 
e Classified Dept. 
THE AMERICAN PERFUMER 


48 West 38th St. New York 18, N.Y. 


Carl N. Andersen, PhD 


Consulting Chemist 


Cosmetics, Soaps and Synthetic Detergents 


52 Vanderbilt Ave.—Room 2008, 
New York 17, N.Y. 
Phone: Mu. 9-0789 


Laboratory: Briarcliff Manor, 
N.Y 


Phone: Briarcliff 6-1550 


Miniature Perfume Boftles 
from ¥& dram to % oz. 
HANDMADE GLASS NOVELTIES 
MINIATURE GLASS FUNNELS 

SPECIAL ORDER WORK 


KENBURY GLASS WORKS 
132 W. 14th Street New York 11, N. Y. 
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PROFESSIONAL SERVICE 


“L’?ART de la PARFUMERIE par EXCELLENCE” 
And its Applications to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Toilet Articles 
Soaps 

Flavors 





Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 
TEL. PLAZA 7-386) 


Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sail Putt & Kushy, * 


analytical, consulting, research chemists 
Established 1921 


ee 
=o @ oe ): we 
959° 


RESEARCH LABORATORY SERVICES 


Cosmetic Formulation and Improvement 
Skin irritation studies. Completely equipped labora- 
tories for animal work. Analytical determinations. 
Soap and syndet evaluations. 


Kindly Inquire 











7 


POSTER D. SNELL wwe.-#09; 


—wA4-8800 
29WEST ISST.NEW YORK 11,NY. 


Write for 
Our Booklet 


“Cosmetics” 








= 
Originators and Manufacturers of 


MINIATURE BOTTLES and VIALS 


with interchangeable screw stoppers 


a 


in assorted colors 
SPECIAL GLASS PRODUCTS CO. 
10 W. 33 St. New York 1, N. Y. 





| 





LEBERCO LABORATORIES 


Irritation Studies—Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 
127 HAWTHORNE ST., ROSELLE PARK, N. J. 


ALBERT B. PACINI, Sc.D. 
Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 
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Aceto Chemical Co., Inc. .......... 


RE CREE: cn ccickesabesenewaes — 
American Aromatics, Inc. ......... 309 
American Cholesterol Products, 

DAS. -ccink vate beads san ewes eee 276-277 
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Aromatic Products, Inc. ........... 253 
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Leberco Laboratories .............. 323 
Leeben Chemical Co., Inc. ........ -— 
Leonhard Wax Co., Inc., Theodor .. — 
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Martinat, Jean Jacques, Dr. ....... 323 
Maryland Glass Corp. . . Front Cover 
Maywood Chemical Works ........ - 
Merory Flavors, Inc. .............- -- 
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Neumann, Buslee & Wolfe, Inc. ... 311 
Norda Essential Oil & Chemical Co., 
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ge SS eer 
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Polak & Schwarz, Inc. ............. 302 
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Precision Valve Corp. ..... Back Cover 


Progressive Labeling Machine, Inc. 316 
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Oe ee Serer rer reer re ~- 
Se Aer ee 311, 320 
SE Se Aer eer re 246 
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14 £. 48th St., New York 
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Grasse, France 


CAMILLI, ALBERT & LALOUE, S. A. 


Established 1830 


*“MAXIMAROME”’ 


PLAZA 3-6070 
CAMILLI, ALBERT & LALOUE, INC. 


Jasmin 
Cable address: Maximarome 


The American Perfumer 





profitable new sales appeal with 


DOW AROMATICS! 


Odors can be added... reduced... or replaced with Dow aromatics to give you 


better products, better profits, better working environment for employees 


The customer’s choice between your product and a The people who make your products and the communi- 
competitor's may depend on its odor appeal at the point ties in which they are made will benefit, too, from your 
of sale. To assure customer preference, take advantage use of Dow aromatics. Dow odor control techniques can 
of the help Dow can give you in adding, reducing or do much to improve employee and community rela- 
replacing odors with Dow odor correction agents, tions by eliminating undesirable manufacturing odors. 
Paints, plastics, ink, adhesives and countless other Tell us the details about the odor problems involved 
naturally odorous materials can easily be made odor- in the making of your product. We'll be glad to help 
less or delightfully scented with floral, fruity or original find the answer most profitable to you. Write to THE 
fragrances at very little cost. Its worth investigating. DOW CHEMICAL COMPANY, Midland, Michigan, AR 353A. 


you can depend on DOW CHEMICALS 








e So widespread has been the pub- 
lic acceptance and demand for self- 
dispensing packages equipped with 
colorful Precision valves, that new 
type products and additional brands 
are added daily to the long list en- 
joying the plus values offered by 
Precision. To keep pace with this 
tremendous growth, Precision’s pro- 
duction and research are continually 
expanding both here and abroad so 
that your package may have the 


merchandising and technical advan- 


tages of a Precision valve regardless 


of the product, container or filling 


method involved. 


Why ca Fnccision, 


the, foador 7 


>N The wide range of Precision 
valves featuring positive, fingertip op- 
eration assures a successful solution to 
your specific spray characteristic 
requirements. 


NTAINI Precision has a valve 
engineered for the aerosol container of 
your choice plus the widest selection of 
plastic colors to enhance the beauty of 
your package. 


Plastic construction 
2liminates corrosion enabling Precision 


valves to perform efficiently for all 
products whether foam, residual or true 
aerosol. 


FILLING METHOD... All types of aerosol 
products with Precision valves, are be- 
ing filled successfully by pressure as 


well as refrigeration at the lowest cost. 


ALITY Precision’s basic research, 
production skill, development tech- 
niques and 100% inspection of over 
100,000,000 time-tested valves is your 
assurance of high quality. 


° . 
PRECISION 
1 | 


700 NEPPERHAN 


ECONOMY The highest plant pro- 
duction efficiency, as well as the lowest 
rejection rates for filled containers, as- 
sures maximum economy with Precision 


valves. 


AVAILABILITY The world’s largest 
aerosol valve manufacturing tacilities, 
are combined with the latest produc- 
tion methods and techniques, to give 
production schedules that assure 


prompt deliveries. 


Cb Ug, s La 


AVENUE * YONKERS 3, NEW YORK 





